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COLFAX € 





The charming hostesses of the Colonial South had much of 
their tableware made specially for them. Though wrought by 
American silversmiths it was ordered “done in the latest 
mode from England.” 

And so developed many of those patterns known as 
Colonial today. Symbols of that famous southern hospitality 
which find their modern counterpart in Colfax, by the 
Gorham Master Craftsmen. 

Colfax is pure Colonial. But its exquisite tracery of design 
imparts a richness you will not find in the more ordinary 
patterns of this period. A patrician pattern which graces the 
table with a setting of which any hostess may be proud 

Colfax may be had as a complete sterling silver service, or 
in individual pieces. The Tea Spoons are $12.00 for six; 
Dessert Knives $20.00 for six; Dessert Forks $21.50 for six. 


GORHAM 
PROVIDENCE. R.1 ego NEW YORK. N.Y 


MEMBER OF THE STERLING SILVERSMITHS GUILD OF AMERICA 


"Whatever your taste — whatever your favorite petiud — you will find among Gorha x's 27 putterns m Sterling a silver service to harmonize” 











AMERICA’S LEADING SILVERSMITHS FOR OVER 90 YEARS 











Full page in The Saturday Evening Post, 
Vogue, Vanity Fair, House and Garden 
and other leading class magazines. Appears 
in October. 


HE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. 1. KERR DIVISION, Providence, R. I. 
DURGIN DIVISION, Concord, N. H. 
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Pages from the History of Goldsmithing* 





By W. Aucustus STEWARD 


Officier d’Academie ; Head of the School of Gold and Silversmithing, L. C. C. Central School of Arts and Crafts, London 


(Continued from issue of August 23) 
Penannular Brooches 


It seems possible that the annular 
brooch was suggested by the pin which, 
with flattened head and a hole drilled or 
punched through it, carried a curl or 

















THE TARA BROOCH NOW IN THE 
NATIONAL MUSEUM AT DUBLIN 


decorative twist of wire as a mere orna- 
mentation. The penannular was prob- 
ably evolved from the annular brooch; 
the oldest penannular types have a very 
long pin and were sometimes very large, 
as we may see from the enormous couple, 
twenty-two and a half inches long, which 
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date from the eleventh century. They 
were found in Cumberland, and are now 
in the British Museum. 


The annular and penannular types 
are known as the Celtic brooch, but their 
derivation may be traced to the region 
of the Danube. Though no longer the 
vogue in Scotland or Ireland, a very 
elaborate type in which the pin is very 
small in comparison to the frame is 
popular in Algeria to this day. They 
were generally made by loosely fixing a 
pin on to a circle or a horseshoe shape— 
similar to the simple type on page 47 
the diameter of which is about half the 
length of the pin. At right angles the 
pin lays across the circle and drops be- 
tween or across the gap. When in use 
the pin having been thrust through the 
garment the horseshoe variety, for the 
complete circle is largely ornamental, is 
turned and pressed down upon the ma- 
terial to hold the pin ‘in position. Those 
of the annular variety, which have ter- 
minal knobs, especially when filed or cut 
across, as the smaller one found with 
the Ardagh chalice illustrated on this 
page, indicate that the goldsmith was 
making doubly sure of the grip when the 
ring was turned aside. The large ones 
in the British Museum have thistle-like 
terminals. 


Indications of Rank 


One may wonder why these enormous 
brooches were made. The answer ap- 
pears to be that the length of the pin 
was an indication of the owner’s rank. 
even then one still wonders how, and 
when, such inconvenient objects were 
worn. They would certainly quickly 
ruin any but the coarsest of woven ma- 
terials. Possibly they were only worn 
on ceremonial occasions. These gigantic 
brooches, while possessing a certain dig- 
nity and excellence of proportion, sink 
into insignificance beside the remarkable 
“Hunterston” annular brooch in the Na- 
tional Museum of Antiquities of Scot- 
land and the beautiful “Tara”? brooch 
found near Drogheda and now in the 
National Museum, Dublin. There is an 


interesting similarity between the two 


brooches, both are made of white bronze 
and gilt, but while the Irish brooch pro- 
vides an example of the use of almost all 
known technical processes, the Scots 
brooch is not enameled, neither does it 
possess a fine round plaited chain which 
was possibly attached for safety. The 

















ANOTHER VIEW OF THE SAME BROOCH, 
ONE OF THE BEST SPECIMENS OF CEL- 
TIC ART 


cloissoné enamels on the “Tara” brooch 
are particularly interesting because they 
were not worked on the main object but 
were each fashioned separately and set 





1These two brooches are probably of the 
tenth century. The pattern on both indicate 
this. 
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like gems. Niello is used in its decora- 
tion as well as chasing and engraving. 
The back of the brooch, it will be ob- 
served from the illustration, is as finely 
decorated as the front. The delicate and 
intricate quality as well as the diversity 
of the units of the ornament is wonder- 
ful. There are no less than seventy-six 
separate designs, indicating a wealth of 
imagination as well as consummate skill 
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tury. To this day they survive in the 
shoulder brooches worn with Highland 
costume by civilians in Scotland and by 
officers of Scots regiments to fasten the 
plaid, that remnant of the days when 
the philibeg was wound about the loins 
and the end thrown across the shoulder. 
Of the earlier kind we have a unique 
specimen in the “Glenlyon” brooch, a 
jeweled variety in silver-gilt with two 


AT 


Pearls 
(An Editorial in the New York “Sun’’) 


PEARL from the River Teith, in 
Scotland, was recently bought by a 
London dealer for $100. Scotland has 
long been a source of fresh-water pearls. 
At the end of the 17th century the in- 
dustry was of some importance, and a 

















FINE EXAMPLES OF PENANNULAR BROOCHES IN THE NATIONAL MUSEUM, DUBLIN 


in composition and meticulous crafts- 
manship ranking with the finest work of 
the Greeks of five centuries B. Cc. The 
pin of the “Tara” brooch is flattened 
somewhat and made dagger shape, and, 
except for the point, decorated with in- 
cised plait divided down the ridge, the 
back is plain but for two panels of inter- 
laced ornament. We also see similar 
ornamentation of the upper part of the 
pin on two of the four brooches found 
with the Ardagh chalice. These are 
silver with gilt ornamentation and bear 
indications of having been set with 
amber or gems and possibly enameled. 
The Ring Type 

The Ring type was initially probably 
a modification of the Annular; the circle 
smaller and the pin point just crossing 
the rounded or flattened circle of metal. 
This made a more compact and generally 
serviceable object. From this we get the 
gold, gem-set brooches which were so 
fashionable during the fourteenth cen- 


pins which meet on either side of a broad 
central bar. 

In the Franks bequest to the British 
Museum are several specimens of medizx- 
val Gold Ring brooches, particularly in- 
teresting are those with mottoes. 


(To be continued) 








An Associated Press dispatch from 
Johannesburg, South Africa, tells of a 
new form of diamond rush seen at 
Lichtenburg when six sections of new 
fields were thrown open by the authori- 
ties. A ruling that contestants must file 
a claim resulted in queues forming at 
the offices instead of at the barriers. 
The first man took up his position and 
remained, day and night, despite the 
freezing weather. Thirty others slept 
outside for two nights and before the 
office opened, 1500 were in line. As 
soon as the licenses were obtained, the 
applicants jumped into automobiles and 
raced to the fields. 


temporary revival took place in 1860 and 
succeeding years. 

In 1865, Scottish pearls to the value of 
$62,500 were sent to London. The 
largest sum ever paid for a single pearl 
was $500. This was found in the samej 
river, from which the latest find was: 
reported. A large pearl set in the crown: 
jewels of Scotland, now in Edinburgh 
Castle, is regarded as the finest from 
Scottish waters. 

River pearls are produced by fresh- 
water mussels, and are found not only: 
in Scotland but also in Wales, Ireland, 
various parts of Russia, Germany, 
Canada and the United States. British 
pearls were referred to by Tacitus and 
Pliny. In this country, the principal 
center of the pearl-fishing industry is in 
the Little Miami, Ohio. The great head- 
quarters of the trade, however, is in 
China. 

Pearls hold their place in popular 
esteem; there is general feeling that 
they are always in good taste. 
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Importers and Cutters 
of 


DIAMONDS 





All Sizes and Qualities 


ALBERT LORSCH & CO. 


Main Office: INCORPORATED Branch Office: 


607 Fifth Avenue . 131 Washington Street 
NEW YORK Telephone Murray Hill 9114 PROVIDENCE, R. L 
P. O. Box 892, Grand Central Station 


Pacific Coast Representative: FRED. L. LEE & CO., 704 Market Se., San Francisco, Cal. 
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The Production of Precious Stones 
for the Year 1927* 





By GEORGE FREDERICK KUNZ, Sc.D., Ph.D., A.M. 


(Continued from the issue of Sept. 13) 

While the consensus of opinion agrees 
that some form of control of the situa- 
tion was necessary, there has been much 


est opposition are those of a confiscatory 
particularly where retroac- 


character, 


tive; the almost unlimited power placed 
in the hands of the Minister of Mines 


DIAMOND PRODUCTION OF THE WORLD 
(In metric carats) 


the new act was the prohibition of all 
diamond prospecting throughout the 
Union for a period of one year from 
Dec. 16. The companies that have suf- 
fered from the confiscatory features of 
the act are preparing to test the mat- 
Land owners and 


ter in the courts. 


farmers are said to be actively opposed 
to the act; while most of the land is 
held under surface titles, with the min- 
eral rights vested in the government. 
many of the older titles included the 
mineral rights, and these have all been 
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Other countries. 
















































































Africa. 
Union of South Afri ro ;| 3 = 
nion of Sout! rica. ¥ g 2$ 5 a ‘ 3 
ES g s ~ igi & i as $ 1g) 28) 3 
Mines. | Alluvial.| Total 36 a % 3 34 H 2 ze : 3 | ES Ze 
° u ° ° °o 5 

a 6 4 6 | a! & a| @& |e isin |e 
1913....| 5,088,970) 211,514] 5,300,484/(e)1,200,000 BRUNER o ..cscnlccbvesine cise | SS RO reete fo) 28 nm) | 116; 5,573 | 6,600,000 
1914....| 2,727,558) 147,742) 2,875, (n) | ee NS ecaclere laser | re @)13,716 n) 55| 1,580 | 2,916,000 
1915.. 5, 100,269; 106,1 (n) | SSAA Aree cre rere es 11,803 | (6)3,678 n) 36) 839 172,000 
1916.°. 2,236,490! 172,065) 2,408,555 $n) 53,940 Pe  SeIneer J; Re 84, 16,409 n) 20/ 1,901 | 2,585,000 
1917....| 2,791,544) 187,845) 2,979,389 n) 99,907 |) SAS Se (n) 17, n) 29) 2,991 | 3,105,000 
1918....| 2,457,409] 147,242) 2,604,651) (e)360,000 164,188 |) ABBR CS n) 14,196 n) 73) 1,784 | 3,300,000 
1919....} 2,441,503) 215,148) 2,656,65 462,180 215,489 aaa | Pere n) 6,706 966 | 312) 1,774 3,403,000 
1920.. 2,385,178) 227,333) 2,612,511 606,424 225,450 93,529 J i | ae n) 39,362 410; 85) 1,706} 3,580,000 
1921.. 76,482) 151,553 28,035 171,321 172,936 106,719 eo a: » ot ars n) 102,603 | 1,770} 126) 1,563 | 1,388,000 
1922.. 465,634| 203,925) 669,559 156 250,292 98, G06 P061........ n) 163,640 | 1,840 171) 1,000| 1,337,000 
1923... 1,808,689] 244,406) 2,053,095 433,229 414,954 94,478 23,342} 542]........ n) 214,474 | 1,077 | 115) 175) 3,236,000 
1924.. 2,152,843} 287,555) 2,440,398 492,696 548,274 118,01 53,035} 6595/]........ 14,612 5, n) 67; 284] 3,854,000 
1925.. ,190,871| 239,257) 2,430,128 514,956 883,903 126,575 | (z)61,381 189 440 1,008 182,895 n) 48) 210] 4,222,000 
1926....| 2,393,784] 808,329} 3,217, 520,000) (e)1,108,000 154,370 |(z)152,148} 105 6,695| 43,198] 164,156 n) | (n)| (n) | 5,374,000 
1927.. 2,389,631/2,318,407| 4,708,038) (e)500,000} (e)975,000 | (e)201,000 |(z)340,020)...... 17,168 | 34,018) 173,797 n) |(n) | (n) | 6,950,000 

(a) Fiscal year, April to March of the following year. (e) Estimated : 
(b) April to December. (n) Figures not available. 
(z) Exports. 


(c) Sales. 


criticism of certain portions of the bill. 
The features of the bill that have elicit- 
ed the strongest criticism and the great- 


and Industries is another objectionable 


feature. 
The first concrete action taken under 


STATISTICS OF DIAMOND PRODUCTION IN SOUTH AFRICA 


owner. 


transferred to the government by the bill 
without any compensation to the former 
While the avowed stand on the 

































































Mine Production. Alluvial Production. Total Production. Total Sales. 
Value. Value. Value. Value. 
Carats. Value. per Carats. Value. per Carats. Value. per Carats. Value. per 

Carat. Carat. Carat. Carat. 

s. d. s. d. s. d. 8. d. 

ES 5 5505s Sw os.eears 5,088,970 |£10,269,580 40 4) 211,514 |£1,120,227 | 105 11 | 5,300,484 |£11,389,807 43 0O | 5,684,683 |£12,088,983 42 6 
2,727,558 4,910,465 36 0} 147,742 576,729 78 1 | 2,875,300 5,487,194 38 2 | 3,452,770 6,758,544 39 2 
ee 5,859 7,614 26 0} 100,269 392,196 7 3 106,1 399,810 27 10 66, 1,459,597 51 6 
, are 2,236,490 4,779,820 42 9] 172,065 948,571 | 110 3 | 2,408,555 5,728,391 47 7 | 2,352,740 5,227,777 44 6 
| SERRA ee 2,791, 6,672,034 | 47 10 | 187,845 | 1,041,776 | 110 11 | 2,979,389 | 7,713,810 | 51 10 | 2,480,288 | 6,170,906 | 49 9 
. eee 2,457,409 6,150,293 50 1] 147,242 64,5 131 0O 604,651 7,114,867 54 7 | 2,711,997 7,232,744 53 4 
ee 2,441, 8,993,947 73 8 | 215,148 | 2,740,548 | 254 9 | 2,656,651 | 11,734,495 88 2 2,719,181 | 13,379,662 98 5 
ee 2,385,178 | 12,321,459 | 103 5 | 227,333 | 2,441,440 | 214 9 | 2,612,511 | 14,762,899 | 113 O | 1,812,828 | 10,328,405 | 113 11 
SEES Sicuuasnannnes 676,48 2,208,758 65 3] 151,553 94,690 | 118 1 828,035 3,103,448 75 O 4,165 2,161,796 79 «5 
| eA 465,634 7, 39 OO} 203,925 | 1,359,628 | 133 4 669,559 2,266,631 67 9 | 1,231,374 »765, 61 2 
SIR eee. 1,808,689 4,380,368 48 5 4,4 ,657,839 | 135 8 | 2,053,095 6,038,207 58 10 | 2,584,270 7,733,368 59 10 
ee eee 2,152,843 | 5,883,033 | 54 8 | 287,555 | 2,150,373 | 149 7 | 2,440,398 | 8,033,406 | 66 7 | 2,040,656 | 6,752,499 | 66 2 
. eee 2,190,871 6,291,510 57 8 | 239,257 | 1,906,618 | 159 5 | 2,430,128 8,198,128 66 9 | 2,598,037 665, 2 66 8 
.. See a 2,393,784 6,681,047 55 10 | 808,329 | 3,983,681 98 7 | 3,217,967 | 10,683,597 66 5 | 3,178,423 | 10,961,814 69 0 
eee ere 2,389,631 6,193,539 51 10 |2,318,407 | 6,198,769 53 6 | 4,708,038 | 12,392,308 SS Ft G205 cee be eeck Scthewes . 

STATISTICS OF DIAMOND MINING IN SOUTH AFRICA 
Blue Ground, Employed in Mines. Salaries and Wages. Output. 
c Stores 4 
‘ ‘onsumed. 

Hoisted, | Washed, | white. | Colored. | Total. | White. | Colored. | Total. Carats. | Value. 
err 22,943,916 | 22,982,291 | 5,077 40,459 45,536 | £1,383,057 | £1,648,733 | £3,031,790 | £1,645,219 | 5,088,970 |£10,269,586 
Ee ean 13,771,853 | 13,472,780 | 3,906 25,739 29,645 1,022,670 1,035,694 2,058,3 969,325 | 2,727,558 | 4,910,465 
ae 9,275 10,59: 1,029 1,462 2,491 315,19 37,139 352,336 139,521 5,85 ,614 
DUEL Siescichcinwatwuee< 3,569,827 8,454,526 | 1,973 11,422 13,395 610,808 395,431 1,006,239 360,485 | 2,236,490 | 4,779,820 
oo eee 10,623,509 | 13,447,259 | 2,966 18,861 21,827 947, 711, 1,658,300 688,80 2,791,544 6,672,034 
Se eee 11,011,268 | 12,302,061 3,393 9,358 22,751 1,128,582 720,313 1,848,895 747,142 | 2,457,409 50, 
_.. eee 2,031,884 | 12,291,610 | 4,059 21,938 25,997 1,347,081 871,173 2,218,2 1,058,050 | 2,441,503 8,993,947 
a ree 12,698,995 | 11,443,194 | 4,418 887 305 1,818,809 1,033,892 2,852,701 »483,284 | 2,385,178 | 12,321,459 
_. See 868,882 3,666,961 2,699 7,710 10,409 ,038,64 327,196 1,365, 917,268 676,482 2,208,758 
__. Sra Poe 1,564,680 2,832,215 | 1,826 3,821 5,648 511,267 174,110 685,377 448,731 465,634 907, 
1923 iS shninehl ese Gutiealit’s 5,356,729 | 8,849,959 | 2,585 0,603 | 13,188 1,3: 687 | 1,295, 22, 1,808,689 | 4,330, 
ones eaeeees Ssbenduae 9,239,904 | 11,439,195 | 2,609 13,203 15,812 878,978 570,066 1,499,044 746,542 | 2,152,843 5,883,033 = 
ee eee 10,842,919 | 11,512,829 | 2,706 3,788 16,484 912,223 616,468 | 1,528,691 852,583 | 2,190,871 | 6,291,510 
SN ee ae 13,078,782 | 13,574,592 | 2,938 17,521 20,259 1,003,430 784,931 1,788,361 981,226 | 2,393,784 6,681,047 
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part of the government has been to pre- 
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OPERATIONS OF THE DEBEERS MINES 


serve the alluvial operations for the Loads of Loads of 
poor man and the small operator, as dis- dee an SSS 
tinguished from the great corporations Hoisted Washed Found 
trol th i : 1917-1918.. 6,595,078 5,848,099 1,557,729%4 
that con : i : iam such action as 791371919.. 3688136 47352,809 110927123 1 
has thus" ar been taken seems to have 1919-1920.. 5,744,777 5.790:710 1,370,780%4 
resulted in decided hardship to the dig- 1920-1921... 2,641,483 2,333,773 585,137 
1921-1922... — Siiaancerenciey 996 
gers, rather than benefit. 1922-1923.. 12,496 1,234,830 — 313,970%4 
" Sue gigs LESLGIE Laszeees 
ini i ig ee ’ ’ ’ ’ 8 ’ 5 ’ f 
ining and Production 1925-1926... 3874011 41527,373 1,072,060%4 
1926-1927.. 4,960,598 4,875,372 1,133,873%4 


South Africa.—tThe production of dia- 
monds in South Africa has undergone a 
considerable change in the past two 
years, as a result of the continued dis- 
covery and development of new alluvial 
deposits. The 1926 production practi- 
cally trebled the previous alluvial pro- 
duction, and brought alluvials to a point 
where they represented one-quarter of 
the total production; then 1927 saw an- 
other similar increase that brought al- 


luvial production practically on a par. 


with mine production from the stand- 
point of carats produced, and in value 
exceeded the mine production. 

The total production of the Union in 
1927 was 4,708,038 carats, valued at 
£12,392,308; this is the greatest quan- 
tity produced since 1913, and the great- 
est value on record since the incorpora- 


The diamonds found in these mines 
amount to less than one carat for every 
four loads (each 1600 lb.) of blue 
ground washed. 

The 39th annual areport of the New 
Jagersfontein Mining and Exploration 
Co., Ltd., for the year ending March 31, 
1927, showed a production of 140,992 
carats, valued at £585,405, an increase 
of about 7 per cent in weight, but a de- 
crease of 9 per cent in value. Sales for 
the year amounted to £585,405. The bal- 
ance of income over expenditures was 
£318,422, of which £233,750 was dis- 
tributed in dividends, and £84,672 car- 
ried over. 
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to Dec. 31, 1927, in order to give the 
market a chance to absorb the over- 
production, and the Premier production 
was held in stock. This action: was 
taken with the consent of the govern- 
ment and the other members of the Syn- 
dicate, and during this half year the 
only income accruing to the Premier 
company was £100,000, for which amount 
it had sold to the DeBeers company 
the right to supply its Syndicate quota. 
This action has resulted in a change in 
the accounts given in the accompanying 
table which, without explanation would 
seem abnormal; in particular, the £951,- 
427 given as the value of diamonds re- 
covered is really the value of diamonds 
sold, and does not include those remain- 
ing in stock during the last four months 
of the fiscal year. This makes the value 
of the output seem low, which will in 
part be compensated for in the next 
year’s accounts, when they are put on 
the market. This heavy stock carried 
over will probably lead to a reduced 
scale of operation of the mine during 
1928. 





OPERATIONS OF THE NEW JAGERSFONTEIN 


i i i j ; Year Ending Number of Number of Number of Carats per Volue of 
pred "in Gone po ones ge March 31 Loads Hoisted Loads Washed Carats Produced 100 Loads Products 
‘ ’ eee 1,173,927 1,655,337 116,251 8.24 £270,176 
much lower, values were abnormally 1916............ wesc ee. 325,366 24,588 8.57 75,101 
high. Of this total, mine stones {919°00222211111 "115,856 2'985°949 146:398 rat 881/286 
amounted to 2,389,631 carats, valued at 1919............ 1,146,761 1,948,799 142,313 8.72 sores 
£6,193,539, or 51s. 10d. per carat, and i930-7222772212: 401173 101/951 167,626 9.33 1/008:597 
alluvials amounted to 2,318,407 carats, 1922............ "2,763 965,288 Hg Ly + be oh 
86 Ree 285,582 A ’ . , 
valued at £6,198,769, or 53s. 6d. per — eaciatibsesote 1,353,863 1,660,890 119,268 9.13 502,632 
carat. Se ictrcancas 1,403,028 1,989,198 152,507 8.35 rg 
in 1927 amounted to 4.255.744  1926....---++0+: 1,458,015 1,813, : ’ 645, 
Sales in 1927 amounted to 4,255,744 1928------------ 1381572 2°117,910 1407992 7.78 585,405 





carats, or 452,294 carats less than pro- 
duction, a difference that has been ex- 
ceeded only in the years 1917 and 1920. 

The 39th annual report of the De 
Beers Consolidated Mines for the year 
ending June 30, 1927, shows the follow- 
ing summary of accounts for the past 
four years: 





The 25th annual report of the Premier 
Diamond Mining Co. covers the year 
ending Oct. 31, 1927. The year’s out- 
put amounted to 955,302 carats. Net 
profits for the year were £506,198, of 





Year Ended June 
= * 





‘Nv 


1924 1925 1926 1927 
Diamond ERE Stok eb ikem cies re Rie S £3,452,540 £3,348,220 £4,193,870 £4,313,674 
Other income ..... Melee tia isle aks. (s oa Sivis aie 326,320 948,400 722,800 692,751 
Expenditure, depreciation, etc..:....... 2,337,220 2,103,190 1,756,030 1,848,891 
Net profit CO Er er ree err 1,441,640 2,193,430 3,160,630 3,157,534 
GR A ee ree 191,280 258,470 409,560 441,112 
Dividend on deferred shares........... 525,720 1,090,510 1,635,770 1,635,771 
LS a aoraeon. 10/- 20/- 30/- 30/- 
ee ere 407,220 451,670 316,970 347,624 


In addition to the deferred share divi- 
dends, the regular preference share 
— are 20s., amounting to £800,- 

The stock of blue ground and lumps 
on the floors at the various mines has 
gradually been reduced since 1922, and 
now is less than one-fifth of the previous 
supply. The following table shows the 


which £303,719 went to the Union gov- 
ernment, and £200,000 was distributed 
in dividends, £100,000 to the preference 
shares and £100,000 to the deferred 
shares; the dividends in the preceding 
year were £300,000. As has been said 
elsewhere, the bulk of the new alluvial 
production is small low-grade stones 
which come closely into competition with 





status for several years past: 





: 1924 5 1926 1927 
Mine Number of Loads Numberof Loads NumberofLoads Number of Loads 
we Beers ......... 48,396 8,3 ,396 
Wesselton ........ 415,289 338,141 320,558 326,034 
Bultfontein ....... 425,004 223,129 391,427 446,812 
Dutoitspan ....... 2,769.772 1,651,719 847,642 872,037 
rere 3,678,461 2,261,385 1,608,023 1,693,279 
The following tabulation gives the re- the Premier output. Due to the flood of 
sults of operations at the various De alluvial stones on the market, the 
Beers mines during the year ending Premier mine made no deliveries of 
June 30: stones to the Syndicate from July 1 


The seventh annual report of the West 
End Diamonds, Ltd., for the year ending 
June 30, 1927, shows 451,200 loads 
washed with a yield of 27,330 carats, 
valued at £81,158, as compared with 
402,000 loads, 37,090 carats and £109,681 
in the preceding year. This is a de- 
crease in yield per 100 loads from 9.23 
carats to 6.06 carats, and an increase 
in value per carat from 59s. 2d. to 59s. 
4d. Of the. stones recovered 77 per cent 
were of good quality and five per cent 
bort. The yield included 321 stones 
from 3 to 5 carats, 124 stones from 5 
to 10 carats, 22 stones from 10 to 20 
carats, 2 stones from 20 to 30 carats, 
and one stone (bort) of 31.5 carats. 

The report of the Koffeyfontein Mines, 
Ltd., for the year ending June 30, 1927, 
shows 894,725 loads washed, yielding 
78,641 carats, or 8.78 carats per 100 
loads. Sales amounted to £255,766, and 
the balance of income over expenditures 
to £108,648, of which £61,587 was dis- 
tributed in dividends. 

The report of the Crown Diamond 
Mining and Exploration Co. for the year 
ending June 30, 1927, shows 324,000 
loads washed, with a recovery of 28,749 
carats, valued at £58,875, at a cost of 
3s. 1d. per load. During the year the 
mine has been changed from open pit 
to underground operation, and as ground 
from the lower levels replaced the sur- 
face material the yield rose; in Septem- 
ber, 1927, it was 12.41 carats per 100 
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Second Annual 


National Deltah Pearl Exhibit 


Betiak Beart 
OCVEt TAMaEE 
. nt 
PRASAD ALG 








A Masterpiece in Jewelry Merchandising! 





EVEN famous Paramount Pic- 
tures stars — wearing 7 hand- 
some specially designed Deltah 
necklaces. A complete window dis- 
play consisting of 7 oil painting 
replicas of these stars, each on can- 
vas and stretcher, 17 handsome 
gold display cards, etc., etc. These 
seven necklaces, each a new Paris 
creation, represent the very latest 
fashions in pearls. Each is an ex- 
ceptional value. Each delivered on 
handsome satin display in beautiful 
gift case. 

Only 2,000 Style Exhibits avail- 
able. Do not waste this golden 
opportunity. Make sure you get 
one! Order from your wholesaler. 








You Pay for These 
Only 


Second Annual 
National Deltah Pearl 





Necklace Consumer Price 

Ruth Taylor Choker $8.75 
Pearl choker, crystal center 

Louise Brooks Noveltie 12.75 
Pearls with jade pendant 

Nancy Carroll Ensemble 15.75 
Necklace, bracelet and ear- 
rings 

Clara Bow Pendant 17.75 
Stone pendant with pearl 
necklace 

Mary Brian Trio 19.75 
Three strand necklace with 
crystal. centers 

Bebe Daniels Lariat 22.79 
Novelty Lariat 

2i.te 


Evelyn Brent Sautoir 
Sautoir necklace with jeweled 


pendant 
Total $125.25 


Jeweler’s Cost $62.65. 
Cash Discount 


Subject to 


In the Deltah Style Exhibit you only 
pay for the necklaces; what you get is 
another matter. In addition to these 
newly designed and extra value neck- 
laces, you receive a display which is, in 
itself, worth the full purchase price of 
the assortment. The handsome oil 
paintings, each 12” x 17”, will prove a 
remarkable business getter in your win- 
dow. The 17 lovely display cards tell 
the story of the Deltah Style Exhibit 
in attractive and convincing form. In 
addition, you can obtain, at cost, invi- 
tation cards printed with your name, 
to be mailed to your customers. Sug- 
gestions for essay contests, instruction 
sheets and other material are also in- 
cluded. You can make the second an- 
nual Deltah Style Exhibit the greatest 
window display advertisement your 
store has ever had. Please order 
through your wholesaler. 


L. HELLER & SON, Inc. 
Paris New York 
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DIAMOND OUTPUT OF PREMIER MINE 
Yield per Value Value Cost of Profit 
Year No. of No. of Value of per per per Production per 
Ended Loads Carats Diamonds, Loadin Carat, Load, per Load, Load, 
Oct. 31 Washed Found £ Carats __ s. 2 a. d. ee 3:  <& 
ae 6,538,669 1,889,9863%4 1,702,631 0.290 18 0.20 5 2.49 2 4.14 2 10.35 
1908..... 8,058,844 2,078,825%4 1,536,720 0.258 14 9.40 3 9.75 1 10.24 1 11.51 
1909..... 7,517,793 1,872,136% 1,172,379 0.249 12 6.29 3 1.43 1 11.42 i S02 
3910... 9,331,882 2,145,832% 1,496,641 0.230 13 11.39 3 2.49 2 .56 1 25 
ae 8,325,272 1,774,206 1,433,971 0.213 16 1.97 8 5.34 2 2.02 1 3.32 
ae 9.707,098 1,992,474 2,004,943 0.205 20 1.50 4 1.57 2 4.79 1 8.78 
ee 10,434,680 2,107,983 2,336,828 .202 22 2.05 4 5.74 2 6.67 1 11.07 
er 7,683,943 1,417,755 1,259,643 .185 17 9.23 3 3.34 2 5.89 0 9.45 
4915..... Mining operations suspended. . 
a 1,572,5 9,9 475,856 .267 22 7.95 6 0.63 2 7.62 3. 5.01 
ae 4,928,629 906,341 1,198,923 .184 26 5.48 4 10.38 2 2.68 2 7.60 
4,805,851 851,573 1,203,904 ee i 28 3.29 5 0.12 2 2.89 2 9.73 
9910 .....%% 4,529,261 814,577 1,961,259 .180 48 1.84 8 7.92 2 10.68 5 9.24 
ee 4,660,498 820,564 2,098,483 176 St. LAT 9 0.06 3 2.59 5 9.47 
aa 1,954,230 411,981 439,626 211 21 4.11 4 5.99 3 4.43 1 1.56 
> ee 1,279,548 299,239 253,934 .234 16 11.52 3 11.63 3 7.33 0 4.30 
CS 2,233,024 477,059 1,340,014 0.214 56 2.16 12 0.24 3 1.34 8 10.90 
ae 3,544,576 694,880 1,027,110 0.196 25 6.60 5 0.12 2 7.78 2 4.34 
| eee 3,752,737 733,068 1,271,063 0.195 34 8.28 6”. EES 2 6.36 4 2.80 
$036..... 4,982,696 959,124 1,456,714 0.192 4.80 5 10.04 2 6.55 3 3.49 
| y re 5,221,060 955,302 951,427 0.183 19 11.04 3 7.74 2 5.02 1 2.72 
Total since beginning of operation in 1903: ‘ 
ne SINS IRENE 205 52S sa o''0 00: 6:10 0:0 4.55 6000 06:0: bw'8 0S or i 116,455,550 
Sees ae RENIN. CONNIUEL 5 i. 6-5. o's 0 6 6050 6 BoB ee es ale 6 6 Riecele wre eee 26,217,114 


Waele GF GIAMONGS. ....... ce cece cee 
Yield per load in carats............-- 


£29,897,971 
0.225 





loads, as against 11.14 carats in June, 
and an average of 8.87 carats for the 
fiscal year. During the latter part of 
1927 the plant was operating on the 
basis of about 600,000 loads per year, 
or more than double the previous 
capacity. 

Phoenix Diamonds, Ltd., started wash- 
ing operations on Sept. 5, 1927, and 
showed the following results: 


Carats Yield 
Loads Re- Per 100 
Washed covered Loads 
September . 8,192 726 8.86 
6 —_ ee 10,180 1,074 10.55 
November .... 10,288 1,396 13.57 
1st Quarter 1928 38,040 4,100 10.8 
Alluvials 


By far the largest portion of the 
increase in production of alluvial stones 
came from the vicinity of Lichtenburg, 
which accounted for about 85 per cent 
of the year’s alluvial output. The par- 
ticular farms that furnished most of the 
yield are, in order of importance. 
Uitgevonden, Grasfontein, Ruigtelaagte, 
Welverdiend, Klipkuil, and Manana. 
The characteristic “diamond rush” at 
Welverdiend in August, in which about 
5000 runners took part, was probably 
the last to be held, since a lottery method 
of allotting the claims was to be sub- 
stituted for the more spectacular meth- 
od. There has been a heavy migration 
of diggers to the Lichtenburg field from 
the older diggings, supplemented by a 
large number of new recruits. It was 
the opinion of Dr. P. A. Wagner that 
the high yield of April was the peak 
of production of the field, and that this 
level would not be reached again; and 
with the limiting provisions of the Pre- 
cious Stones Bill now in operation, this 
is certainly the case. 

In June, 1928, a strike broke out 
among the native laborers in the Lich- 
tenburg field, in opposition to a reduction 
of wages from 18s. to 12s. a week. 
Newspaper reports placed the number 
affected at 20,000 to 30,000. 

The next most important area is the 
Namaqualand field in the neighborhood 
of Alexander Bay, at the mouth of the 
Orange River. This western coast has 
been a producing section for about 20 
years, particularly to the north in 


Southwest Africa, but little attention 
had been paid to the Cape coast south 
of the Orange River, except for a little 
work around Port Nolloth. Late in 
1926 work was started at Alexander 
Bay, and this soon resulted in the dis- 
covery of what has been pronounced the 
richest alluvial finds in diamond history. 
Where the ordinary yield from mine 
operations is 0.1-0.3 carats per load, the 
returns from the shingle in certain sec- 
tions of the beach operations here ran 
from 3 to 100 carats per load. The pros- 
pecting work carried on by the discover- 
ers resulted in a parcel of stones weigh- 
ing 12,420 carats, ande average nearly 
2 carats per stone; this was stated to be 
the finest single collection of stones that 
had ever been accumulated in any opera- 
tion. The average value of the stones 
was over £12 per carat, or a total of 
£154,000; the most valuable stone was 
a blue-white distorted octahedron weigh- 
ing 71.5 carats, which sold for £8000, 
or £112 per carat; the largest stone was 
a hexoctahedral “silvery cape” which 
weighed 85 carats and was valued at 
£60 per carat. 

The government has proposed the re- 
servation of the Alexander Bay deposits 
as a state diggings, half the proceeds to 
go to the state treasury. This proposal 
has been actively but unsuccessfully 
opposed by the Diggers’ Union. It is 
reported that arrangements are being 
made to transport the output of the field 
from Port Nolloth to Cape Town by air- 


plane. 
OTHER MINES 


Congo and Angola.The latest avail- 
able data on production of the field, in 
metric carats, are as follows: 
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Owing to the heavy productions in 
South Africa, the output in the Bel- 
gian Congo was kept down, but that in 
Angola showed a considerable increase. 
The Kasai and Luebo companies have 
pooled with the new Lueta company. 
The Companhia de Diamantes de An- 
gola showed a profit of £109,103 on their 
1926 operations and a dividend of 10 
per cent. (£200,000) was paid, five per 
cent from current operations and five 
per cent from surplus. Another divi- 
dend of five per cent was declared early 
in 1927. 

Gold Coast.—Diamonds are now being 
produced in Gold Coast by two com- 
panies, and two others have organized 
and are preparing to start operations. 
The African Selection Trust, Ltd., esti- 
mate their reserves at 9,000,000 carats. 
During the year ending June 30, 1927, 
receipts from diamonds were £358,347, 
as against £211,550 in the preceding 
year; these figures are estimated to be 
equivalent to approximately 290,000 and 
170,000 carats respectively. It is re- 
ported that production is now carried on 
at a rate considerable exceeding sales. 

The West African Diamond Syndicate, 
Ltd., began production in July, 1926, 
with an output gradually increasing to 
6000 carats per month. 

The Alluvial Diamonds, Ltd., are pre- 
paring to install a plant at Baibun to 
produce 4000 carats per month. 

The total recorded production of the 
colony to April 30, 1927, is reported to 
be 707,208 carats, of which 426,400 was 
during the last year. 

Southwest Africa.—Diamond sales of 
the Consolidated Diamond Mines of 
Southwest Africa, Ltd. for 1927 
amounted to £1,434,498, as compared 
with £1,816,079 in 1926; this reduction 
was the result of restricted operations 
during the latter part of the year due 
to the heavy production in South Africa. 
A dividend of 10 per cent was declared, 
as against 12.5 per cent in 1926, out of 
profits amounting to £563,155. The 
company is taking steps to determine 
to what extent the phenomonally rich 
deposits of Alexander Bay extend north 
of the Orange River. 

(To be continued) 








F. W. Reinhardt, formerly of New 
York, has purchased the Joseph 
Schwartz, Jr., watchmaking and jewelry 
business located on Audrey Ave., Oyster 
Bay, N. Y. Mr. Reinhardt has been con- 
nected with large concerns in the jewel- 
ry business for 43 years. He is now 
making arrangements to purchase a 
home in Oyster Bay. 








Belgian Congo 
- A ~ Angola 

Luebo Kasai Beceka Forminiére Diamang Total 
BE Arutnacne seeeun wéwins Waateds rr 23,877 
MEO GCakweatia ees j§ aSaRa  -  “«Seeare S590 *eosies 48,935 
BEE CS aaaeeh, sales io “deeac@ i codeine 53,940 1,300 55,240 
PE rakak weak aeaee § seedem.  “eccceserc 99,907 4,130 104,037 
MEMEE MSG Gete, Wades  jj§ weeeaid  < wep auee 164,188 14,070 178,258 
SOMOE Steet. <~whetae "-Neteeeee jjj§ <aictac 215,489 48,504 263,993 
BNE SSaredeewee ~eshiale ane 4,283 8,075 213,092 93,529 318,979 
Lo. a a rere a 7,937 15,941 150,058 106,719 280,655 
le re 589 13,439 44,000 192,264 ,68 348,975 
RE asia) ate ohaané 12,951 28,315 135,000 238,688 94,478 509,432 
MM S65 ei aie-hitai se 8,681 44,786 280,000 204,807 118,016 666,290 
Ce: eee 23,980 54,720 0,0 228,000 126,575 1,014,000 
BESO GOs cae 30,000 63,000 770,000 245,000 154,37 1,262,000 
pL ae) re 130,000 600,000 245,000 201,000 1,176,000 


(e) Estimated. 
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Latest Paris Fashion Notes 





Fans to Be Popular This Winter—Clocks and Book Ends in 
New Designs—New Dress Patterns in High Relief 
Call for Distinctive Jewelry—Silverware 
Seen in Paris Shops Shows New 
Style Tendency 


Paris, Sept. 10.—Fans will be carried 
this year, to a certain extent. Lace 
fans, medium or small, with a distinctive 
shape, instead of being half a circle, the 
ends of the open fan rounded off to make 
it almost oval, are seen. Rosaline white 
or cream lace fans are mounted on 
mother-of-pearl or white ivory sticks, 
plain or with patterns in high relief, 
leaf and flower patterns highly conven- 
tionalized being favorites, are seen. 
Black lace has black enamel mounts, en- 
crusted with gold and scarlet, or with 
violet and gold. Very dark, grey-blue 
or smoke blue mother-of-pearl is used 
for these black lace fans. Sometimes 
the lace pattern is in high relief, to 
match the pattern of the mounts. 
Feather fans, also in the new oval pat- 
tern are seen. As a rule straight feath- 
ers are used. White peacock feather 
fans are sometimes seen, with white 
ivory or mother-of-pearl mounts, but 
the reputation for bringing bad luck 
in their train does not encourage the 
carrying of this particular type of fan. 
Dressy fans, of chiffon, of the same 
color as the tiny frills of a ball dress 
are seen. The chiffon is in pleats, with 
a mount to coincide with the color. 
These chiffon fans and the tiny handbag 
to match, with a circular ring to hold 
in the pleats, and to act as a mouth, 
are very fragile. Some very tiny stiff 
muslin fans, rigid, are seen, hand- 
painted, they are worn with old-fash- 
ioned crinolined gowns, and recall an- 
other age, as they are intended to do. 
While these fans are intended for next 
winter, for ballroom and simple dancing, 
fans have been largely used for sun 
baths at the seaside and are being taken 
away to the Lido, where the bathing 
season is just at its height and to the 
Riviera, that has succeeded in establish- 
ing a summer season for the fashionable. 


Sunbaths mean sunshades, and while 
Japanese sunshades are the “rage,” 
many women go in for something more 
elaborate, and some of these sunshades 
are in muslins, hand painted with ivory 
handles, set with gems. Fans are also 
needed for sunbaths, to protect the face, 
and dainty women like dainty fans. 
Jeweled looking-glasses, hand-mirrors, 
mirrors fitted into bags are also used for 
sunbaths. These mirrors are used for 
watching people at a distance. In some 
cases, two are used to reflect the actions 
of some companion or friend who thinks 
herself far beyond the range of vision. 

Some looking-glasses sold in Nor- 
mandy this year had frames made of 
Shells, the shell becoming more and more 


in demand for every kind of ornamen- 
tation. 
* * * 

Smoking sets, ink stands and clocks, 
are made in black marble. Clocks, very 
small, are made to stand on a marble 
block, and form the center of a set of 
ornaments. Two vases stand one on 
either side, or there is an arch on either 
side the clock, on the flat marble stand. 
Sometimes a small bookcase, or letter 
holder is made with two marble up- 
rights, fitted into slots, so that they can 
stand side by side or be stretched out as 
desired. An animal usually leans up 
against either side of this bookcase. 
Animals or birds are seen with smoking 
sets, an ape sitting on the marble, a 
peacock leaning against the shelf, or a 
crocodile lying on the flat slab. 

Two sheets of copper, placed at 
rectangles, make a good bookcase with 
a similar piece on the opposite side to 
sustain the books. The two ends can 
be as wide apart or placed as near to- 
gether as is desired, to hold either two 
or three or a dozen books. One pretty 
model had brass peacocks, their tails— 
picked out in jewels—outspread to make 
the uprights, their feet standing firmly 
on the ground to prevent slipping. An- 
other had elevhants’ heads in bronze, 
the trunks and ears being the chief fea- 
ture in the ornament. Elephants and 
crocodiles are very much to the fore, 
as well as snakes curled into rings, while 
the incidence of the Olympic Games this 
year has brought all kinds of athletic 
figures to the fore. The presence of 
a large feminine element has brought 
running and dancing girls into fashion. 
They stand as supports for these small 
bookshelves. Men, tossing discs, boys 
running, are also models suitable for 
these bookcases or supports, that is per- 
haps the better term to describe them. 

* * * 


Some of the newest pattern of dress 
materials have outstanding flower pat- 
terns. Velvets and pannes have flowers 
woven in the pattern, and so shaded as 
to appear to be something apart. Some- 
times, too, the threads making the pat- 
tern are higher than the surrounding 
background, and on the shoulders the 
wearer has a bunch of flowers made of 
the panne or velvet, but with actual 
petals, standing out, all of which con- 
tributes to show that patterns will be 
in high relief in jewelry and silverware 
this winter. The same idea exists in 
felt hats, with a cut pattern of felt, but 
in higher relief than the felt composing 
the shape. Sometimes the hat is made 
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in two layers so to speak, the jeweled 
ornament making a third. 
* * * 


Opera-glass, very tiny, fitted into a 
flat case, are made in same material, as 
the gown, or in leather to match the 
handbag, shoes, gloves, etc. The case 
is covered with the same material as 
the covering of the opera glass, the rims 
being in mother-of-pearl or in tortoise 
shell. Sometimes rich magenta brocade 
is used for the case and the glasses, 
sometimes silver or gold tissue. 

* * * 


Silverware of the ordinary kind, now 
in great demand to furnish flats for 
newly married couples, coming back 
from their holidays, is showing the in- 
fluence of the high relief patterns seen 
in gowns. As a rule, somewhat clumsy 
patterns are rudely outlined on the fork, 
knife and spoon, all in silver with silver 
handles. Many models are taking on 
in width what they lose in length, thus 
suiting themselves to the exigencies of 
the modern flat, low-ceilinged and very 
small in every dimension. There is a 
tendency to increase the weight of this 
silver somewhat unduly, while the pat- 
tern is so closely designed as to give an 
impression of heaviness. The Paris 
dining table was, however, always heavy. 
Heavy wood is used for the furniture 
of dining-rooms, heavy silver and heavy 
porcelain and _ glass. The lighter, 
daintier fashions are all very well for 
the country, but in the Paris flat as well 
as the ponderous mansion the articles 
must be heavy and weighty. Otherwise 
it would hardly be sufficiently important 
for its uses. This is the explanation of 
the unusual weightiness of some of the 
silver seen in the shops for new couples 
setting up in life. 

* * * 

Visitors to Deauville report that bath- 
ing jewelry consists almost entirely of 
coral, deep red, pink and mottled white. 
The other varieties appear to find no 
success this year, although owing to the 
great heat, jewelry for bathing has been 
in great request. Luxury in bathing 
gowns has probably reached its height, 
delicate, faintly tinted crepes being used 
by the fashion-plate crowd. The coral 
bracelet, the sautoir of coral beads are 
great successes, while ivory or bone 
bracelets worn just above the elbow are 
seen in great numbers. Japanese para- 
sols are much seen at Deauville, while 
snow white and scarlet combinations are 
seen for ordinary wear, with scarlet 
enamel jewelry. 

A great deal of creton is being worn, 
but gradually coats and skirts in various 
light navy blue and black materials are 
being brought out, and taking the place 
of the gossamer robes suitable for the 
“dog” days. These costumes need quite 
a new kind of jewelry, and the shops 
are redecked with goods that go with 
the severe cut of the costume. Wrist 
watches, the small watch set in a bevel- 
led edged casing, with a plaited gold or 
silver thread barcelet are seen. Some 
bracelets are made of finely wrought 
gold or silver to match the case. Brace- 
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lets of heavy silk in tiny squares, white 
and red are seen, or white and delft 
blue. Handkerchief bracelets are be- 
coming the general wear, some very 
pretty patterns in rigid bracelets being 
seen. Sometimes the handkerchief is 
tucked into a plain circle, rounded, with 
an invisible fastening, sometimes a slend- 
er chain is used but it must be tight 
to the wrist. Occasionally the handker- 
chief is tucked into the rigid bracelet 
that is worn above the elbow with very 
good effect, on the bare arm seen with 
summer gowns. Coats and skirts in 
heavy silks have been seen, with lace 
blouses. They are very suitable for 
seaside wear, solid gold jewelry and 
long watch chains are worn with this 
style of attire; that is entirely new, it 
being only seen at the very fashionable 
seasides as yet. 

At a wedding at Deauville very young 
girls were selected as usual for the ser- 
vice of bridesmaids; eight, to surround 
the bride, were dressed in white and 
scarlet, with scarlet jewelry, in enamel, 
the bridegroom presenting each with a 
handkerchief bracelet in white, scarlet 
and gold. The bags, used for collecting 
for the poor—the bridesmaids always 
made a collection at a French wedding— 
were in white with scarlet beads with 
gold mounts. The bride, herself, was in 
creamy white, with pearls, the standard 
jewelry for brides. The mother wore a 
black lace gown, and an ornament, on 
the side, where the skirt closed, made 
of diamonds, to form a fully-blown rose, 
the petals being in diamonds. 

* * ok 

Jewelry is less seen as an ornament 
for hats, ribbed ribbon taking its place. 
Felt hats are frequently trimmed with 
cocards of ribbon, of the same color as 
the felt, or are made in two shades of 
felt. In spite of this tendency, diamond 
ornaments are still seen, and a new note 
is the introduction of gold and silver 
ornaments, forming leaves, flowers, etc. 
Sprays of ivy leaves, blackberry leaves, 
in frosted gold or silver sometimes trim 
the hat and are repeated as waist belts. 

* * * 


Many costume-gowns are ornamented 
with a single crystal, hanging from a 
slender chainlet. The pear-shaped, or 
oval crystal, is tinted pink or blue, or 
violet, and gives a curious relief to the 
gown. 

* * * 

Great attention is being paid to the 
metal mounts of handbags this autumn. 
Many are quite straight, with jeweled 
motifs at the ends. The bars are in gold 
or silver, with some kind of engraving 
or embossing, the chain to be slung round 
the arm, hanging from these bars. 
Colored gems are in great demand for 
the ends of the bars, two or three of 
contrasting colors being seen. Some 
mounts are in crystal, with precious or 
artificial gems inset. 

* * * 

Watches are encased in mounts, that 
are real works of art. Marcassite is 
used and much enamel for the mounts. 
The old knitted bead bag is fashionable, 
especially when an old specimen can be 
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unearthed from some attic. Others, 
made in gold and silver meshes, are on 
the same oval pattern as the bead bag, 
some have a ring to close. Some gold 
and silver mesh bags have flounces, and 
many are finished with fringes. If there 
is a metal mount, it must be jeweled. 


* * * 


Turgqoises are seen for all kinds of 
purposes, from hat trimming to embroid- 
ery. The large embroidered motifs worn 
at the waist, are in coral and turquoises, 
for instance, and these motifs are par- 
ticularly suitable for closing a skirt in 
pale blue, with a pale pink overdress. 
Pale pink is a very favorite color for 
the underdress, with black or navy blue, 
for collars and cuffs in muslin with 
tailored costumes, in which case large 
ornamental buttons are sometimes seen 
in pink coral surrounded with tur- 
quoises, real or artificial, according to 
the cost of the whole. 








Enamel Jewelry in Vogue in 
Paris* 


GGSHELL and diamonds rest side 

by side in the windows of jewelry 
shops on the most fashionable street in 
the world—the rue de la Paix, in Paris. 
This is not, as one might suppose, a 
flippant comment on the rising price of 
foodstuffs; there are real eggshells used 
in the eggshell enamel, which is the 
new Paris setting for fine jewels. 

Small bits of broken eggshell are put 
into enamel while still wet. When dried, 
and polished, the eggshell dots in the 
enamel background form a mottled pat- 
tern in effective contrast to plain sur- 
faces. 

Enamel jewelry is at the top of the 
vogue. <A visit to the most exclusive 
shops in Paris will yield handsome 
pieces of enamel and platinum, enamel 
and jewels destined to be worn by the 
most fashionable people. 

The bracelets, the brooches, the vanity 
cases, the rings that are enamel deco- 
rated, are by no means to be classified 
with yesterday’s enamel jewelry. It is 
the work of artists; a list of the clients 
of a designer of enamel jewelry contains 
the names always associated with 
wealth. 

Some of the finest enamel pieces in 
Paris come from the hands of two of 
the newer school of artist-jewelers, Ray- 
mond Templier and Paul Brandt. Both 
of these young men work in the modern 
manner, using flat planes of colors and 
metal in abstract designs. Both are 
faithful to the finer materials—using 
plain and eggshell enamel to emphasize 
the beauty of precious stones. 

Templier, a member of “The Five,” a 
well-known group of decorative artists, 
has been the cause of much comment, 
with his machine-inspired designs. His 
theory that art should be a portrayal 
of contemporary life, is much in evi- 
dence in the patterns which decorate his 
jewelry—motifs developed from ma- 





*From National Jewelers’ Publicity As- 


sociation, Newark, N. J 
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chines, carburetors, dynamos, pistons. 
A Templier cigarette case, shown in a 
recent exhibition, is of platinum with 
slashes of black and red enamel which 
suggests the streaks of light made by a 
falling airplane. 

Much of the fashion of red and black 
jewelry had its foundation in the Paris 
fad for enamel. Because enamel and 
lacquer are at their best in these two 
colors, the majority of enamel jewelry 
adheres to the combination of black and 
red, with the gray of platinum and 
silver, and the contrasting note of 
yellow gold. 

There is no smarter accessory for the 
daytime costume than an enamel-and- 
metal decoration. French women, loyal 
to the French fashion of wearing some 
type of jewelry with every costume, are 
especially fond of the heavy silver brace- 
lets, enamel-colored, that they wear with 
golf sweaters. Black enamel flowers, 
with a few leaves dotted with the cream- 
colored spots of eggshell, often replace 
other shoulder decorations for tailored 
suits. 

Enamel cigarette cases are the favor- 
ites among men, and are being adopted 
by French women. 








Bankruptcy Schedules 





Wolf Fiedler, New York Jeweler, Lists 
Assets of About $17,074 and Liabilities 
of Approximately $32,421 


Schedules in bankruptcy were filed 
Sept. 13 by Wolf Fiedler, 113 Essex St., 
in the United States District Court. 
Involuntary bankruptcy proceedings had 
been instituted against Fiedler Sept. 5. 

The schedules list assets at about $17,- 
074 and liabilities approximating $32,- 
421. The assets include: stock in trade, 
$14,000; machinery, tools, etc., $750; 
debts due on open accounts, $2,055; in- 
surance policies, $246, and deposits in 
banks or elsewhere, $23. 

Among the largest unsecured creditors 
are: S. Abrams & Sons, $258; Aisen- 
stein & Woronock, $526; S. Bruner, Inc., 
$691; A. Cohen & Sons, Corp., $282; 
I. Essig, $1,454; Eventou Diamond Co., 
$1,212; Famous Jewelry Co., $832; B. 
Fabrikants, $520; Freudenheim Bros., 
$562; Wm. Glaubinger, $954; H. Isaac- 
son, $264; Kruger Gottlieb, $500; Moe 
Lenkowsky & Son, $5,917; M. Landau, 
$1,578; Metropolitan Watch Co., $456; 
J. Macher, $330; R. Peariman, $236; 
Rex Jewelry Co., $472; M. Salter, $1,333: 
A. Suderov, $3,091; Samuel Schrier & 
Co., $529; M. Seidman, $599; Seltzer 
Bros., $288; Triangle Jewelry Co., 
$1,507; Whitelaw Bros., $1,569; Wein- 
strom Watch Co., $467; E. Zebrower, 
$342; Benj. Fiedler, $1,520; H. Schneid- 
er, $325; Sam Fowler, $200; State Bank, 
$1,000, and A. Hahn, $250. 








A meeting of the newly organized 
Arkansas Jewelers Association wili be 
held at the Marion Hotel, Little Rock, 
Ark., about Sept. 24. This organization 
was formed at the meeting held in Little 
Rock on Aug. 27. 
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Russian News Notes 





Soviet Platinum Trust to Be Liquidated and Merged With Gold 
Trust After October First—No Platinum Articles to Be 
Exported from Russia Without Special Permits—Jewelry 
Thieves Arrested in Leningrad and Kursk—Red Tape 
in Delay of Watch Manufacture Deplored 
by Moscow Daily 


By A.vsert Parry 


The highest Soviet authorities in- 
structed the Supreme Economic Council 
to liquidate the “Uralplatina,” the Soviet 
State trust in charge of the entire plati- 
num industry of Russia. The mines, 
shops and offices now under the juris- 
diction of the “Uralplatina” will be given 
over to the “Soyuz-Zoloto,” the Soviet 
State trust in charge of gold mining. 
The liquidation of the platinum trust is 
to begin on Oct. 1. The official reason 
for the liquidation as given by the Soviet 
authorities is “the necessity of unifi- 
cation of the State gold and platinum 
industries.” 

The “Uralplatina” was established in 
1921 with its headquarters in Sverd- 
lovsk (formerly Ekaterinburg). It 
united the production of six important 
platinum-bearing districts in the Ural 
and took care of two platinum-refining 
factories in Sverdlovsk and Moscow. 
The trust also received from the govern- 
ment the exclusive right to buy plati- 
num from private persons throughout 
Soviet Russia; it also manufactured plat- 
inum articles. The “Uralplatina” did 
much. to restore the Ural platinum in- 
dustry to some of its pre-war welfare 
by importing new dredges and generally 
improving conditions in the mines. 

* * * 

The Soviet commissariat of finance 
made public new rules on import and 
export of valuables. Among other ob- 
jects, it is forbidden to export from the 
Soviet Union platinum and gold of pre- 
war manufacture and coinage. A special 
permit must be sought by any person 
who wishes to export pre-war articles or 
coins of platinum and gold. to foreign 
countries. 

* * * 

Two Leningrad “militzioners” (police- 
men), Gubin and Pachkaeff, are to be 
tried shortly for the alleged pocketing 
of various pieces of ancient jewelry 
which it is charged they found on the 
person of one Yadroff. The valuable an- 
tique jewelry belongs to the Hermitage 
historical collections, from which it is 
charged it was stolen by Yadroff. The 
thief was stopped by the two police- 
men as he was descending the museum 
stairs. Having pocketed the jewelry, the 
policemen, it is charged, let the thief go. 
A few days later the Leningrad author- 
ities learned the details of the unusuai 
occurrence, and all three, the two police- 
men and the thief, were arrested. The 
jewelry was returned to the Hermitage. 


The Kursk detectives traced and found 
the ancient gold bracelet stolen during 
the recent archeologic excavations in the 
Kursk province. The thieves are arrested. 
The Moscow Arms Chamber sent its rep- 
resentative to deliver the bracelet from 
Kursk to the Red capital. 


* * * 


With the appropriation of $250,000 for 
the first large watch and clock factory 
in Soviet Russia, Leningrad and Moscow 
vie with each other for the honor of hav- 
ing the factory within their respective 
precincts. The Leningrad people point out 
that the only organization in the Soviet 
Union technicum of exact mechanics and 
horology is situated in Leningrad, which 
makes that city an ideal spot for a time- 
piece factory. The Moscow competitors 
reply that their city houses the Soviet 
Trust of Exact Mechanics with a newly 
organized Bureau of Watch Manufac- 
ture, and that all the necessary machines, 
materials and men can be found in Mos- 
cow waiting for the new factory to be 


opened. 
* * * 


Vechernyaya Moskva (“The Evening 
Moscow”) publishes an item entitled 
“The Lost Factory,” demanding to know 
“the secret of the red tape” attending the 
organization of the timepiece factory. 
It calls the Bureau of Watch Manufac- 
ture to immediate action. 


* * * 


There is the problem of knowing the 
exact time in Soviet Russia, particularly 
in Leningrad. The city street clocks 
either show some entirely fantastic hours 
and minutes or are at standstill alto- 
gether. The so-called Time Committee 
of the Pulkov Observatory finds all its 
efforts to keep these clocks accurate 
largely futile. Lack of cooperation on 
the part of various Soviet organizations 
is blamed, and it is proposed to call to 
strict account, perhaps through courts, 
all the organizations to whom these 
clocks are intrusted. 


* * * 


The increase of diamond smuggling 
in Eastern Europe has prompted the 
Polish police to institute a series of raids 
upon the offices and stores of some of the 
suspected traders in Warsaw. What is 
claimed to be the center of the biggest 
Polish contraband ring was uncovered 
during a raid upon the offices of “Dia- 
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ment,” a Warsaw company dealing in 
diamonds. The police, apparently tipped 
off in advance, entered the room while 
the current shipment of contraband 
stones was distributed among various 
members of the ring. A panic ensued 
among the occupants of the office. While 
some tried to fling the gems out of the 
windows, others attempted to swallow 
their stones, the police agents report. No 
one admitted the ownership of the stones 
found on the table. The police seized 970 
carats of diamonds and many other pre- 
cious stones, total value of the goods 
confiscated as a result of this raid reach- 


ing $1,000,000. A number of persons 


were placed under arrest, among them 
one Rubinstein, known as one of the 
foremost gem experts of Eastern Europe 
and occasionally invited by the Polish 
Government to serve as the appraiser of 
State jewels. It is charged that he was 
the leader of the contraband ring appre- 
hended. 








Bankruptcy Schedules 





Morris Lipsky, Syracuse, N. Y., Has Lia- 
bilities of $9,758 and Assets of $5,000 


Utica, N. Y., Sept. 15.—Morris Lip- 
sky, jeweler in the Keith building, Syra- 
cuse, who went into bankruptcy recently, 
filed schedules in United States District 
Court here today showing liabilities of 
$9,758 and assets of $5,000, consisting 
of merchandise in the hands of the re- 
ceiver. The schedules were filed through 
Attorney Nathan Abelson. The case is 
pending before Referee in Bankruptcy 
Ben Wiles, of Syracuse. Secured claims 
are placed at $1,500. 

The principal creditors include Wolf & 
Co., $268; Jewel Mfg. Co., $128; Gold- 
smith, Stern & Co., $209; A. Suderov, 
$102; Zimmerman & Rees, $839; Max 
Alpern, $116; I. Levy, $638, and Dr. I. 
J. Levy, $600; Louis Stern Co., $137; 
Henry Lederer & Bros., $142; Harvey & 
Otis, $127; Karpeles Co., $156; Max 
Amder, $280; Louis Lemp, $250; Provi- 
dent Loan Co., $200; H. J. Stickles, 
$375; Mayme G. Stoecker, $250; Marx 
Hecht, $103; D. Holstein, $750; Earl I. 
Freshman, $250; S. A. Liberman & 
Sons, $178; S. O. Bigney Co., $104; H. 
F. Barrows & Co., $286; Walter E. Hay- 
ward & Co., $389; Evans Case Co., $185; 
J. F. Sturdy’s Sons Co., $638; Marathon 
Co., $116; N. P. Himmel, $225, and 
Clarence Himmel, $200. : 








Victor Zukowsky, alias Victor John- 
son, alleged gunman, burglar and auto- 
mobile thief, arrested in New York with © 
a stolen automobile and held for the 
Worcester, Mass., police, faced Judge 
David F. Dillon in the Superior Criminal 
Court at Worcester recently and was 
sentenced to a minimum of 12 years and 
a maximum of 15 years in the State 
Prison. Among other charges, it was 
claimed that he had been implicated in 
breaks into the Robert A. Lohnes jewel- 
ry store on Pleasant St.; the jewelry 
store of Kranich Bros., in Main St., and 
the Star Trading Co. 
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The News from England 





Justification of Government Diamond Control Policy—Jewelry 
Stores in London Suburbs Visited by Bandits—Devices 
to Stop Cars of Hold-Up Raiders Tested by London 
Police—Eggshell Enamel and Other 
Jewelry Novelties 


LONDON, Sept. 8.—Justification of the 
government policy in the matter of dia- 
mond control is proved by recent events 
according to Mines Minister Beyers of 
the South African Union. The State 
alluvial diamond diggings in Namaqua- 
land have proved a decided success, he 
said, when making a banquet speech 
at Johannesburg a few days ago. The 
outcry emanating from certain quarters 
was to be expected, but his contention, 
he said, was that it would have been 
criminal for the government to have 
dealt with the riches of Alexander Bay 
in any way other than it had done. 
Commenting on the mineral outlook in 
general in South Africa, Mr. Beyers 
said he had recently returned from 
the platinum fields and was rather im- 
pressed by the prospects there. The 
immediate probability of any diminution 
in the life of the gold mines need not 
be discussed, he thought. In any case, 
in her coal mines South Africa has an 
asset which may eventually excel gold 
and diamonds combined. This, said the 
minister, is an asset the greatness of 
which we have no conception. He pre- 
dicted an amicable and ‘satisfactory out- 
come of the Pretoria conference in con- 
nection with the adequate supply of 
native labor for the Union mines. The 
conference is that between Portugal and 
South Africa. With regard to the new 
diamond cutting and polishing industry 
being set up in South Africa, Mr. 
Beyers said it is only natural they would 
like to convert the raw material into the 
finished article. The one regret, as he 
saw it, was that it had been delayed so 
long. The erection of the first factory 
(for which he laid the foundation stone) 
will, he said, benefit the whole of the 
Union. It means an opening for the 
intelligent youth of the country, with 
reliable employment. He thought the 
attitude of the World Union of Diamond 
Cutters a rather strange one. If, said 
Mr. Beyers, we can do this cutting and 
polishing job successfully here why on 
earth should we not do it? In any case 
we are not going to take serious notice 
of the Union’s talk of a boycott. We 
will train our own cutters and polishers, 
if that is the remedy. 

* * * 

The development of the diamond in- 
dustry of the Gold Coast during 1927 
was marked, the value of diamond ex- 
ports increasing from $1,814,000 in 1926 
to more than $2,560,000. In the export 
value of diamonds from British Guiana 
for the first six months of this year a 
decrease is shown, the current figures 


being $6,409,000 compared with more 
than $8,000,000 last year. 
So * * 

During the past few days two jewelry 
stores, one at Acton and another at 
Dulwich, were raided. Both are sub- 
urban shops, it being the second visit of 
thieves to the Dulwich shop. Two 
months ago $500 worth of goods were 
grabbed from the smashed window, and 
the jeweler has since reinforced the 
steel grille covering the window with 
padlocks. The jeweler was awakened by 
the crash of glass early the other morn- 
ing. He saw three men dashing away in 
a smart car. He found that the pad- 
locks on the grille had been forced with 
a “jimmy” which was left behind. The 
car used by the thieves was stolen from 
Piccadilly and abandoned in south-east 
London. The whole of the window con- 
tents were cleared from the Acton jewel- 
ry shop, probably by the same raiders. 
In this case the jeweler was awakened 
by the smashing of glass and jumped 
from his bed in time to see the car 
being driven hurriedly away. 

5 * * 

A new kind of frock being worn here 
is covered with emerald spangles with 
long points touching the floor here and 
there. This type of frock is worn in 
Arnold Bennett’s new play, “The Return 
Journey.” Sapphire buckles on the 
waist and silver buckles on the shoes 
are also part of the dress ensemble. 

* * * 

A number of devices for the compul- 
sory stopping of car raiders have been 
invented lately, and tests are being car- 
ried out on some of the main roads 
under the supervision of inventors and 
local authorities. At a recent tryout 
of a tire-puncturing device which can be 
thrown before an approaching car Scot- 
land Yard men attended. Jewelers have 
been especially victimized by raiders this 
year. The jewel thieves usually steal a 
car in the metropolis and then journey 
into the suburbs where they make their 
jewelry hauls from small shops and re- 
turn to London at break neck speed. 
Road barriers hastily improvised to stop 
the raiders prove useless, since the 
speeders smash right through them. 
One of the most practicable inventions 
yet designed to pull up car bandits 
wanted by the police consists of a yard 
or two of rubber or other flexible ma- 
terial to which at short intervals along 
its length are attached star-shaped studs 
with needle-like points. No matter in 
what position the tire-collapser is 
thrown on to the road some of the studs 
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are always upright. Tests with the de- 
vice brought cars to a stop 50 yards 
from the point where the wheels passed 
over the studs. 

* * * 


The 17-year-old bride of young Lord 
Loftus was married this week in a gown 
that was liberally embellished with qual- 
ity jewelry. Thea Margaret Gordon 
Gronvold is an essentially modern girl 
although she does not bob her hair or 
smoke cigarettes. Pearls and diamante 
were the embroidery media for her ivory 
satin dress. Her veil was edged with 
crystal beads and pearls and was held in 
place by a coronet of pearls, diamante 
and orange blossom. Pearl and dia- 
mond earrings of Spanish design dangled 
from her ears. The wedding presents 
numbered more than 300, and included 
a Turkish coffee set from King Hussian 
XI, and an Egyptian bracelet 3000 years 
old. The presents were on view all week 
at the Brighton Royal Pavilion. 

% * * 

The younger school of jewelry artists 
are trying their hand at _ eggshell 
enamel jewelry which is predicted as a 
fashionable jewelry medium for the fu- 
ture. The eggshell enamel vogue com- 
menced in Paris recently and appears to 
be spreading. The enamels receive the 
chopped-up pieces of eggshell while still 
in the liquid state. The minute pieces 
of shell forming a mottled sort of back- 
ground are polished after the enamel 
has dried. The eggshell-mottled en- 
amels are then incorporated in the jewel- 
ry designs as required. 

* * * 

The Daily Mirror says that Templier, 
a member of a well-known group of 
decorative artists, is turning his atten- 
tion to machine-inspired designs for the 
jewelry trade. His motifs include such 
things as dynamos, pistons and carbure- 
tors. One of his newest designs is said 
to be a platinum cigarette case on which 
are slashes of red and black enamel, sug- 
gesting the light made by an aeroplane 
falling in flames. 

* & & 

The directors of the Rand Selection 
Corporation consider that it is in the 
best interests of the concern to retain, 
for the present, the undistributed profits 
which are considerable. This means 
that no dividend is going to be paid this 
month. Last September a distribution 
of 25 per cent was declared. The corpo- 
ration’s income for the present year, it 
seems, has been adversely affected by 
the temporary low returns received from 
its diamond investments, among other 
things. Rand Selection $1.25 shares are 
now worth around $4.50 on exchange. 

* * * 

Among some of the newest fashions 
seen here this week is an evening coat 
in silver lamé and lace fastened with 
diamond buttons that are rimmed with 
filigree silver. With a tea-colored satin 
and old tinted lace frock, dull gold slip- 
pers, and stockings to match, ring ear- 


‘rings consisting of small topaz set in old 


silver were worn by two or three women 
with considerable success. The topaz 
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RING STONES 


Our stock of Ring Stones is now complete. Synthetic Sapphires and Rubies, 
“Medina” Emeralds and Aquamarines, Genuine Amethysts and many other 
stones make up our line. 





In addition, our regular line of calibre and fancy shapes in “Medina” 
Emeralds, Synthetic Sapphires and Rubies is always up to the minute. 


Our Lapidary and setting shop on our premises in New York is fully 
equipped for prompt and efficient service in the setting of platinum and fine 
white gold in both genuine and synthetic stones. 


COOPER & BRASE 


22 West 48th Street, N. Y. 
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~NEWS ITEM~ 


Mr. Arthur Silberfeld, importer of diamonds, at 
2 West 46th St., who returned recently from an 


extensive trip abroad, reports that he has purchased 

















a variety of some of the rarest gems in addition to 








some large pieces of rough, one of which is one of 


























the largest and finest pieces ever found in Kimberely. 
This collection can now be seen at the New York 


office of Mr. Silberfeld. 
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and silver combination is also noticeable 

in other directions—notably in bracelet 

and necklace pieces. 
*K * * 

A jeweler, Benjamin Rose, whose shop 
is near the Elephant and Castle, gave 
chase to and caught a man who flung a 
two-pound weight through one of his 
windows and grabbed a stand of watch 
chains the other morning. Some 18 
years ago the jeweler caught a jewel 
thief under much the same circum- 
stances. The jewelry store of C. Brixey 
& Co. at Hayes was visited by motor car 
raiders this week, pads of jewelry being 
stolen by means of a three-foot hole 
made in the plate glass. 


“Skippers” Checked 


Credit Jewelers Cooperating in Organiza- 
tion to Stop Activities of Installment 
Buyers Who Fail to Pay 


PHILADELPHIA, Sept. 17.—Credit jewel- 
ers of this city and immediate vicinity 
no longer are at the mercy of “skip- 
pers” as those who buy jewelry on the 
installment plan, make a few payments 
and then move to another section and 
drop further payments, are called. A 
strong organization has been formed 
which, by a cooperative policy, not only 
puts the bars up against these gentry 
when they attempt to get credit from 
firms other than those they have 
swindled, but calls attention of the firm 
which they owe to their new address. 

Organized some time ago by retail fur- 
niture houses which sell on the time pay- 
ment plan, the association now embraces 
a large number of credit jewelry houses, 
and several more have applied for mem- 
bership, having seen the value of the or- 
ganization. It has been known as the 
Home Furnishers’ Association, but offi- 
cials state the name is to be changed to 
the Philadelphia Retail Credit Mer- 
chants’ Association. It value to the credit 
jeweler is shown by the fact that the 
number of “skippers” is decreasing 
steadily since the six months in which 
the association system of enrolling and 
tracing them has been in force. 

Losses to local credit jewelers through 
operations of “skippers” has been enor- 
mous, according to officers of the asso- 
ciation. Their usual system has been to 
establish credit by paying promptly for 
a small initial purchase. This paid up, 
they would purchase a piece of costly 
jewelry, make a payment or two, and 
then move to another locality, leaving 
no trace behind them. The merchant 
had, in most cases, to pocket the loss, as 
the task of tracing the “skipper” was 
usually too long and costly for one firm. 

Under the association system the name 
of every “skipper” is reported to its 
central office in the Washington building, 
by the victimized merchant. The name 
in turn, with the old address and other 
information, is entered on the records 
there and sent to every member of the 
organization. These enter it in their 
“swindle books” as some call these lists 
of delinquents, and notify their clerks 
to be on the watch for any credit appli- 
cant giving that name. 
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The credit merchants have found out 
that the “skipper,” the man or woman 
who deliberately sets out to get an ar- 
ticle on time and avoid paying, gener- 
ally works in a circle, going from one 
credit jeweler to another. Under the new 
system this game is stopped, for when 
he or she goes to a store, selects an ar- 
ticle and asks for credit, the name and 
address are taken, and referred to the 
credit desk. If the name is that of a per- 
son on the list of “skippers,” the appli- 
cant is informed his or her references 
must be investigated, or some other ex- 
cuse given to delay delivering the goods. 
Then the store which sent in the offend- 
er’s name is at once notified of the at- 
tempt to get credit and the new address 
is given. By this method “skipper” after 
“skipper” has been rounded up by vic- 
tims and forced to pay under penalty 
of prosecution. There is a strict law in 
this state governing such cases, which 
provides a fine and imprisonment for 
wilful non-payment of goods bought on 
the installment plan and a threat to in- 
voke this usually brings payment. 

Some of the members enter the names 
of delinquents in their books on the day 
they are received, others once a week, 
and still others once a month. It has 
been noted, officials of the organization 
told a JEWELERS’ CIRCULAR reporter, that 
the former suffer less from this form 
of swindling than those who defer the 
entries. 

The association holds monthly meet- 
ings, preceded by a dinner, usually at 
the Arcadia cafe, at which affairs of 
the trade are discussed and plans for 
greater cooperation made. This sum- 
mer it held its first annual outing, and 
this was such a success it will, be a 
regular feature of the summer. 

Among the jewelry trade members 
are: Louis Lefkoe, Woodland Jewelry 
Co., Herbst & Klein, Smith & Taub, the 
Morton Co., Lean & Jones, Harburger 
Bros., Lichteys, Edward A. Farnan, M. 
Simon & Co., B. Cohen & Sons and 
Frechie & Co. 








National Gift and Art Association 
Plans for 1929 Spring Exhibitions 


PHILADELPHIA, Sept. 19.—The Na- 
tional Gift & Art Association already is 
busy on plans for the 1929 Spring show 
here. It will be held at the Adelphia 
Hotel, as usual, from Feb. 18th to the 
23rd. In view of the crowded condition 
of the August-September show here, 
when many applicants had to be turned 
away due to lack of exhibition rooms, 
the Association officials ask intending 
exhibitors to send in their registrations 
as soon as possible to the executive offi- 
ces in the Drexel building here. 

Hereafter New York will have two 
shows yearly, this decision being due to 
the success of the recent exhibition there. 
One will be held in the Spring, the other 
in the Fall, with September being fa- 
vored by the majority of exhibitors. 

Retail gift and art dealers who have 
puzzling problems on turnover, rapid 
or otherwise, and its relation to profits, 
are advised to write direct to Gorton 
James, chief of the domestic commerce 








63 


department of the U. S. Bureau of Com- 
merce, Washington. Mr. James spoke on 
such problems at the recent show here 
and has made a special study of the 
troubles of the small retailer. 








An Unusual Aquamarine Ring 


N a recent issue of THE JEWELERS’ 
CIRCULAR mention was made of the 
sale of an unusually large aquamarine 
set in a ring. We are able this week to 





THE AQUAMARINE RING 


give an illustration of the full piece in 
detail. The stone as compared to a quar- 
ter dollar gives an adequate idea of its 
size, as will be seen from the cut here- 
with. The ring is 1% inches long, % 
of an inch wide and % of an inch deep. 
It is believed by the makers to be the 
largest aquamarine as well as one of the 
most beautiful specimens ever mounted. 

The aquamarine was supplied by the 
American Gem & Pearl Co., New 
York, while the mounting was made by 
F. & F. Felger, Inc. of Newark, N. J., 
and the ultimate sale was made by 
Daniel Low & Co. of Salem, Mass., firms 
who have all been in the jewelry busi- 
ness for half a century or more. 

A feature of the mounting is the 
treatment of black enamel, which brings 
out the beautiful colors of the baguette 
diamonds. 








The annual meeting of the Associa- 
tion des Directeurs des Ecoles Suisses 
d’Horlogerie was scheduled for Sept. 14- 
15 at Soleure, Donald R. Heath, Ameri- 
can consul at Berne, reports to the De- 
partment of Commerce. The adminis- 
tration of the Swiss federal subsidy for 
technical education, the attendance of 
foreigners at Swiss technical schools and 
association of the technicians, were the 
important topics slated for discussion. 








THE JEWELERS’ CIRCULAR 








September 20, 1928 














GEM of FASCINATION. 
he STAR SAPPHIRE - — 





, ~~ 








Ladies’ Star Sapphire 
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A gem so rare, what more 
fitting addition to your stock? 
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| Men’s Star Sapphire 
Rings with fancy dia- 
monds in Platinum and 
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Hunt for Diamonds May Be Resumed. 





South African Government May Permit Prospecting of Nama- 
qualand Fields Under Certain Restrictions—“‘Rushes”’ at an 


End—Alluvial Production Now Under Control 


WASHINGTON, D. C., Sept. 17.—The 
semi-official announcement that the ban 
on diamond prospecting in South Africa 
would soon be lifted is interpreted by 
well-informed mining men as indicating 
that the marketing situation has eased 
considerably during the past few months, 
William L. Kilcoin, assistant American 
trade commissioner at Johannesburg, 
reports to the Department of Commerce. 
Relaxation of the restrictions would be 
in accordance with the Government’s 
promise made on April 17, 1928, that 
resumption of prospecting would be 
considered when the Precious Stones Act 
had been in effect at least six months 
and when alluvial production for the 
half year ended June 30 was known. 
The diamond rushes have passed into 
history, however, as prospecting in the 
future will be subject to rigid super- 
vision. 

Authority will soon be granted, it is 
understood, for prospecting in the rich 
Namaqualand fields under certain re- 
strictions. Under these conditions only 
bona fide residents of Namaqualand, 
who were permanently resident there 
on June 30, 1928, and are still living 
there, will be engaged for prospecting 
work. Such persons will be required to 
have a digger’s certificate. Any resident 
of Namaqualand who desires to prospect 
his farm or have it prospected may 
apply to the minister through the min- 
ing commissioner, and all information 
which may be required by the mining 
commissioner must be in writing. 

In other portions of the Union, pros- 
pecting on private land and on Crown 
land alienated, with a reservation of 
precious stones to the Crown, was to 
have been permitted from Sept. 1. No 
prospecting is to be permitted in any 
portion of the Union on _ unalienated 
Crown land, and the proclamation which 
now forbids prospecting will remain in 
force after Dec. 16 so far as unalienated 
Crown land is concerned. No persons 
from any other part of the Union will 
be allowed to prospect in Namaqualand 
or to take part in digging. 

With respect to further proclama- 
tions, it is believed that the present 
policy of the Government will be con- 
tinued, and that the Government then 
will only proclaim land when the posi- 
tion of the diamond market permits it. 
Before ground is proclaimed, the Gov- 
ernment will take into consideration the 
situation as a whole, as well as special 
circumstances. In no case, it is re- 
ported, will the Government permit 
further rushes of persons to the dig- 
gings to take place. All persons who 
secured digger’s certificates for the first 
time after Dec. 31, 1927, will be excluded 
from participating in the advantages of 





the proclamation. The only exception to 
this condition will be in the prospecting 
in Namaqualand. 

Construction of the South African 
diamond cutting factory at Kimberley 
is going ahead rapidly and is expected 
to be completed soon. Machinery for 
92 mills is to be installed. One hundred 
diamond cutters and workers from Eu- 
rope will be taken on, and approximate- 
ly 100 apprentices will be: employed. 








Details of Holdup 


How Bandits Attacked New York Diamond 
Dealer in Milwaukee Hotel 


MILWAUKEE, WIs., Sept. 15.—As re- 
ported briefly in last week’s issue of THE 
JEWELERS’ CIRCULAR, David Zimmern, 
20 W. 47th St., New York, was robbed 
of $125,000 worth of large unset dia- 
monds in his room at the Hotel Schroe- 
der here on Monday, Sept. 10, by two 
men who escaped and left Mr. Zimmern 
bound. 

The diamonds which were sent here in 
care of Bloedel Jewelry, Inc., retail firm, 
were received by Mr. Zimmern about 
11.30 a. m. Monday, three hours before 
he was locked in his bathroom by the 
bandits. They took the diamonds from 
a concealed leather belt. 

The bandits escaped half an hour be- 
fore two maids, hearing Mr. Zimmern 
moan, went to the room and released 
him from the bathroom where he was 
bound. In the struggle with the rob- 
bers, Mr. Zimmern was struck over the 
head twice with the butt of a gun. 

Milwaukee police have started an in- 
tensive search and it is now‘ believed 
that the robbers left for Chicago. All 
cities in this section, and particularly 
Chicago, and also New York, have been 
asked for information about jewelry 
thieves. This is the second robbery of 
its kind in Milwaukee within a year as 
another occurred a year ago at the Hotel 
Wisconsin. 

Descriptions of the bandits have been 
telegraphed to every metropolitan police 
division in the country. One is described 
as about 30 years old, five feet, 10 inches 
tall, wearing a dark suit of clothes. The 
other is about 40 and about five feet six 
or seven inches tall and wore brown 
clothes. 

Mr. Zimmern registered at the hotel 
Saturday night, Sept. 8. He returned 
from a downtown jewelry store at about 
four o’clock in the afternoon and took 
the elevator to the 16th floor. Just out- 





side his door, two men came up behind 
him, thrust guns in his back, and shoved 
him bodily into the room. 

He started to resist despite the re- 


65 


volvers and was struck twice over the 
head. He. started to shout, also, but one 
of the bandits put his hand over his 
mouth. Semi-conscious from the blows, 
his shirt was stripped off him and the 
money belt containing the jewels was 
taken. 

While the men ransacked the rest of 
his effects, the jeweler was thrust into 
a clothes closet. When they were ready 
to leave, they dragged him out and 
bound him with rope and picture wire. 
Once his arms and legs were secured, 
they thrust a gag into his mouth and 
dragged him into the adjoining bath- 
room, fastened him to the plumbing, 
threw all the bed clothes over him, and 
then took the knob off the door and shut 
him. in. 

Two maids heard his groans half an 
hour later and the discovery was made. 

It is the opinion of Inspector John 
Bauschek of the Milwaukee police de- 
partment that the robbery had been 
thoroughly planned. He believes that 
the thieves may have trailed Mr. Zim- 
mern from the day he left New York, 
and that the opportunity of robbing him 
did not present itself until he came to 
Milwaukee. Mr. Zimmern had been in 
Chicago before coming to Milwaukee 
and if the robbers were not from New 
York they probably picked up the trail 
in Chicago, police believe. 

It was Mr. Zimmern’s custom to trans- 
fer his display of jewels from his money 
belt to a case as soon as he reached his 
room and then have the case locked in 
the hotel safe. He had intended to do 
this. 

Mr. Zimmern said the jewels were ful- 
ly covered by insurance. ‘ 








New Platinum Law 





Canadian Precious Metals Act to Become 
Effective Jan. 1, 1929 


WASHINGTON, D. C., Sept. 14.—Can- 
ada’s new platinum-marking law, which, 
in essentials, is the same as the pro- 
posed legislation now pending in the 
Congress of the United States, will be- 
come effective Jan. 1, 1929, under a proc- 
lamation recently issued by the Cana- 
dian Governor in Council. 

The law was passed by the Canadian 
parliament on April 10, and takes the 
form of an amendment to the Gold and 
Silver Marking: Act, the title of which 
has been changed to the Precious Metals 
Act, 1928. 

The law is applicable to articles com- 
posed wholly or partly of platinum. Un- 
der its provisions, the word “platinum,” 
or any abbreviation or colorable imita- 
tion thereof, may not be applied to any 
articles or merchandise, unless at least 
95 per cent of the metallic content is 
platinum, either alone or in conjunction 
with iridium. The trademark of the 
manufacturer must be applied to all 
articles coming under the act. The 
Governor in Council is authorized by the 
law to establish regulations designating 
the quantity and quality of the mate- 
rials of which platinum plated articles 
shall be composed. 
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Spanish Antique Gold Jewelry 


Set with Genuine Emeralds, Diamonds and Pearls 


R. OBLATT 


PRECIOUS STONES 


580 FIFTH AVENUE 













MOTO PEARLS - 


' : Genuine Pearls Cultured 





Offices: 
TOKIO—GINZA OSAKA—AWAJIMACHI 
LONDON—DIAMOND HOUSE, HATTON GARDEN, E. C. 1 


Pearl Culture Farms: 
GOKASHO BAY AGO BAY OMURA BAY 
NANAO BAY ISHIGAKIJIMA, RIUKIU PALAO ISLAND 











Illustrated Booklet on application 


Q 











aun Cas A AR a «8 feed fet tee 0 le ee ee ll 


2° 









September 20, 1928 


THE JEWELERS’ CIRCULAR 


Final Sessions of Ohio Convention 





All Officers Re-elected, Resolutions Adopted and Other Business 
Transacted—President Chamberlain Honored 
at the Banquet 


‘ COLUMBUS, OHIO, Sept. 13.—The 22nd 
annual convention of the Ohio Retail 
Jewelers’ Association closed formally 
last night with a banquet which was 
well in keeping with the high character 
of the program which marked every 
session of the three days’ convention. 

President E. W. Chamberlain, who 
acted as toastmaster, and who was re- 
elected the president for the fourth time, 
come in for a surprise at the banquet. 
Jack Moore, the efficient Ohio secretary, 
felt that the expressions of appreciation 
he has heard concerning Mr. Chamber- 
lain during the past three years should 
be put in a permanent form and asked 
the members of the organization to put 
on paper what they have been saying 
about Mr. Chamberlain. As a result 
last night Mr. Chamberlain received a 
handsome leather folio appropriately 
stamped in gold on the outside and in- 
side were more than 100 original letters 
expressing the appreciation of that 
many jewelers for the devotion to their 
cause, for his labor and sacrifice during 
the past three years. 

During the afternoon when the direc- 
tors, selected by the convention at the 
morning session, met to elect officers and 
plan for future work their solicitations 
prevailed and Mr. Chamberlain again 
accepted the presidency. To further 
express their confidence in Mr. Chamber- 
lain, he was selected as the delegate 
from Ohio, to represent the organization 
at Dallas, Tex., next month with full 
power to act without any instructions 
from the State organization. Clifford 
Motz, Wadsworth, was selected as alter- 


nate. All of the old officers were re- 
elected. They are: President E. W. 
Chamberlain, Akron; Vice-President 


Clifford Motz, Wadsworth; Treasurer 
James Alyward, Bucyrus, and Secretary 
Jack Moore, Akron. Mr. Moore was 
complimented by a vote of appreciation 
and confidence on account of his effi- 
cient management of the secretary’s 
office. 

A report of the early sessions of the 
convention appeared in THE JEWELERS’ 
CIRCULAR last week but hardly gave a 
true impression of the sincere interest 
shown by those present. The attendance 
was disappointing to officers. It was 
thought the change of location and date 
would induce a larger attendance. The 
Impression seemed to prevail at the con- 
vention that September is late since the 
Jeweler is busy in his store preparing 
for the fall business with his vacation 
periods over. This will be considered by 
the directors in selecting a date next 
year. 

The final session of the convention 
was held Wednesday morning and: was 


one of the most interesting and profit- 
able of the convention. 

Prof. W. W. Leigh of the Akron Uni- 
versity, who was scheduled for the ses- 
sion of Tuesday morning and was unable 
to be present, delivered his address 
Wednesday morning. Prof. Leigh has 
devoted much of his study and research 
of late years to the price mainte- 
nance and legislation along this line. 
Prof. Leigh personally opposes. in 
principle price maintenance but in his 
talk presented the arguments on both 
sides of the question in a very impartial 
manner. 

Another very interesting talk of this 
session was that of Raymond Hay, of 
Coshocton, who in the last few years 
has gained a national reputation on win- 
dow displays. Twice each day Mr. Hay 
changed the display in the model window 
on the stage in the Mirror Room of the 
hotel where the sessions were held. His 
talk yesterday was very much along 
the lines of his talk at the Indiana con- 
vention in June which was published in 
full in the Sept. 6th issue of THE JEWEL- 
ERS’ CIRCULAR. 

Yesterday in his talk Mr. Hay stressed 
the point that people buy the things 
that attract them most. “The successful 
jewelry stores these days must express 
their individuality both in terms of un- 
usual displays and worth while news- 
paper advertising if they expect to stand 
out above the department stores and 
novelty shops. 

“The .minute a store’s windows are 
unveiled, the exact character of the store 
is told to everyone. In this day of in- 
tense competition, the mere putting a 
little bit of everything you have for 
sale in the window is not enough! The 
man that is content with that plan today 
may find his business starving to death 
tomorrow. 

“A good salesman does not spread out 
a conglomerate array of articles without 
telling anything about them or explain- 
ing why the customer should buy them. 
Then why not use the same successful 
plan with displays? Modernize them— 
concentrate on one thing—idea—or 
group—at a time,” he said. 

Mr. Hay’s first model display featured 
diamonds. Two small dolls—Boy and 
Girl were shown seated on a toy couch. 
He was presenting her with the Ring. 
Grouped around the figures were many 
different types of engagement and wed- 
ding rings. A small card read. 

“October Diamond Days bring Happi- 
ness.” 

The second display consisted of chime 
clocks—the feature being large re- 
productions of musical notes. The card 
that linked up with the display-read, “A 
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Chime Clock will Bring New Life and 
Cheerfulness into Your Home.” 

The third showing was decidedly mod- 
ernistic. Large triangular drapes of 
alternate silver cloth and black plush 
presented a striking background, while 
a modernistic tea set of silver completed 
the display. 

Following the talks came the reports 
of committees and regular business ses- 
sion. 

In accordance with a resolution pre- 
viously adopted, the nominating com- 
mittee presented names of members to 
be considered for election to the board 
of directors, three for a term of one 
year and three for a term of two years, 
so that in the future three members of 
the board will carry over into the next 
year. The election resulted in the selec- 
tion of Clifford Motz, Wadsworth; 
James Alyward? Bucyrus, and Raymond 
Hay, Coshocton, for the two year period 
and John Rich, Painsville; G. J. Daum, 
Port Clinton, and M. D. Hohenstine, 
Columbus, for the one year period. The 
president is ex-officio a member. 

The auditing committee reported the 
records in perfect condition and con- 
gratulated the organization upon its 
good fortune in having men as efficient 
as Jack Moore and James Alyward to 
handle the financial affairs of the or- 
ganization. 

The report of the resolutions commit- 
tee was presented by Glenn P. Heckert 
of Massillon, and was adopted by a 


_ unanimous vote of the. convention. 


Resolutions = 


1. Resotvep: That we heartily approve 
any plan that will bring all branches of the 
jewelry industry together in a common cause 
but that no endorsement be given any plan 
until it is presented in its entirety. 

2. That we endorse the Capper-Kelly Bill 
and instruct our secretary to write our Sen- 
ators and Congressmen our reasons for our 
attitude. 

3. That we approve the good work being 
done by the Merchants’ Association and Bet- 
ter Business Bureaus and Ohio Council of 
Retail Merchants in Ohio to cooperate with 
legitimate jewelers to elevate the standards 
of the business. 

. That we endorse the work of the Har- 
vard Research Bureau and the Ohio State 
University Bureau of Retail Research. 

5. That we express our appreciation to the 
officers of the Ohio Retail Jewelers’ Associa- 
tion for the faithful and efficient service they 
have rendered the association. : 

6. That we thank the management of the 
Deshler-Wallick Hotel for the aid and co- 
operation extended to the officers of the Asso- 
=_— in making a success of this conven- 

ion. ; 
7. That we thank the speakers who have 
spoken to us upon the various conditions 
affecting the retail jewelry industry. 

8. We wish in this way to thank the job- 
bers and manufacturers for their generosity 
and support which made it poastaie to issue 
our year-book. We also wish to show our 
appreciation for their presence and coopera- 
tion in making this convention a success. 

9. That we thank the convention bureau 
of the Columbus Chamber of Commerce for 
its splendid cooperation and assistance. 


WEDNESDAY AFTERNOON 


The afternoon of “Wednesday was 
spent in the‘ rooms devoted’ to exhibits 
of merchandise. A number of these 
were arranged in the exhibit rooms ad- 
jacent to the convention room and others 
were laid out in rooms of the hotel. 

At one of the sessions of the conven- 
tion Frank X. Russert of Cleveland, 
presented the advertising program ar- 
ranged by the jewelers of that city. 
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This received the indorsement of those 
present and was a matter of special 
action by the board of directors during 
their meeting yesterday afternoon. A 
bulletin to this effect is going to be sent 
to the jewelers of the State and it is 
even hoped that jewelers of other States 
will use this billboard and booklet ser- 
vice arranged and copyrighted by the 
jewelers of Cleveland. Information re- 
garding this cooperative service will be 
gladly furnished retail jewelers. 

Another outstanding proposition ad- 
vanced at the convention which seems to 
offer great potentiality for Ohio retail 
jewelers was that presented by Secre- 
tary Moore to use the research facilities 
of the Ohio State University for the 
jewelers of the State. Mr. Moore 
pointed out the great benefit that has 
come to merchants in other lines in the 
State and the assurance of cooperation 
was given by men from the university 
who attended the convention. 

Among the convention visitors was 
B. B. Buckley, State treasurer of Ohio. 
He was the personal guest of H. F. 
Shelow, a manufacturing jeweler in the 
Canby building, Dayton Ohio. 








Review of Conditions in British 
Jewelry Industry 


The monthly Bulletin of Information 
issued by the British Department of 
Overseas Trade in discussing trade con- 
ditions in the jewelry industry during 
August says: 

“Despite some rather quiet sections, 
‘the jewelry industry as a whole has ex- 
perienced better conditions during the 
past month and there is undoubtedly a 
quietly optimistic feeling prevalent. 

“This may be partly attributable to 
the knowledge of potential developments 
along the lines of sales promotion. 

“Of these developments, mention has 
been made in a previous issue of the 
Bulletin of the suggested publicity cam- 
paign to be organized by the National 
Jewelers’ Association. Since that time 
considerable progress has been made 
with this project and it has now been 
accepted by a committee of West End 
jewelers, consisting of leading members 
of the London retail trade, while the 
Worshipful Company of Goldsmiths has 
signified its approval of the work and 
has sanctioned a grant of money for the 
next five years to the National Jewelers’ 
Association for the furtherance of the 
project. 

“While much is anticipated from this 
endeavour to create an increased de- 
mand for jewelry, the industry itself is 
not forgetful of the necessity of attract- 
ing demand by the designing of new and 
pleasing patterns and considerable at- 
tention is being devoted to this aspect 
of the position. 

“A further encouraging feature, and 
one of more immediate interest, is the 
attitude adopted toward the British In- 
dustries Fair by the Birmingham Jewel- 
ers’ and Silversmiths’ Association in 
which they appear already to have re- 
ceived strong support from the industry. 
The association is making a definite and 
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well conceived effort to insure that the 
jewelry section at the 1929 British In- 
dustries Fair will be not only fully rep- 
resentative, but of an unusually attrac- 
tive character. While it is early yet to 
say how great a measure of success will 
attend these efforts, present indications 
are that this section will cover a record 
area and comprise exhibits the collective 
beauty of which has probably never been 
excelled at any one exhibition.” 





c 


First New England Gift and Art Shop 
Conference a Success 


BOsTON, Sept. 13.—Probably one of 
the most successful conferences and 
luncheons of New England Gift and 
Art Shop owners and executives was 
held at the Parker House, Boston, Tues- 
day, during the week of the Eastern 
Manufacturers Gift Show at the Hotel 
Statler and exhibits by several indivi- 
dual concerns at the Parker House. 
Gift Shop managers and owners from 
every State of New England were 





present. 
Miss Edith Fisher of the Original 
Thread and Needle Shop, Boston, 


presided and gave the meeting a few 
intimate flashes of her recent interest- 
ing trip abroad. She gained some inter- 
esting ideas which, in her inimitable 
fashion, she will work into her business 
with profit. All present hoped, when 
they assemble again in the spring, that 
she would tell them more about the trip. 
She said the one big lesson to her was 
that over there she found many, many 
small shops of one, two or three people, 
all working on a creative ideal. They 
each had some individuality and did that 
one thing well. That and sound busi- 
ness methods were the two fundamentals 
to success for the small shop here in 
this country. 

As Hallowe’en was the next special 
season for Gift Shops, she said the 
“Goblins” of the small shops were the 
chain stores and the large department 
stores. But like all goblins, they were 
not there at all. The independents or 
small shops have a service to render 
communities which the others cannot 
touch. Personal service, friendship and 
knowledge of each customer and pros- 
pect’s needs in the territory they serve. 
Unless the small shops do this—they 
will not survive. 

Then James W. Eadie, Jr., presented 
a splendid talk on the “Way Up,” not 
out, as he put it, for the small shop. 
He said the small shop was needed, and 
here to stay. He emphasized creative 
buying, creative selling, creative control 
of the business and creative manage- 
ment if the small shops wanted to grow 
and stay in business. Miss Fisher’s 
shop, he pointed out, had grown to three 
times its annual volume in eight years. 

Following his talk came a discussion 
and question and answer conference 
session. 

Mr. McQuillen, manager of the Boston 
branch of the Geo. Borgfeldt Co., im- 
porter, urged the New England retailers 
to get together in this fashion two or 
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three times a year and talk over their 
problems and exchange experiences. It 
is quite likely they will meet again dur- 
ing the week of Feb. 25, 1929, when the 
various manufacturers and importers 
have their exhibits at the Statler and 
Parker House. 

In the matter of advertising, good 
window displays ‘and store displays 
changed every 10 days were placed first. 
One shop reported that it took three 
days for a display to really begin to 
produce and that its duration was nine 
to 12 days. They were urged to study 
other successful windows in their town, 
and to stand in front of their own win- 
dows to hear comments and know what 
would attract people most. Price cards 
should be plain in all displays, so as not 
to scare off people who would be afraid 
to come in and ask and get wanted goods 
and if priced right usually would buy. 
One reported if they found finger marks 
all over window and frame they knew 
it was an effective window. If news- 
papers are used the advertisements must 
tie in news in some way with “ads” to 
get best results. 

Miss Cora Stevens of 7 Center St., 
Nantucket, Mass., is probably the first 
Gift and Art Shop owner to fly to one 
of the Gift Shows and to this confer- 
ence. By so doing she was able to make 
the trip in one hour as against six hours 
which is required through other means 
of transportation to go from Nantucket 
to Boston. 








Get Rings and Brooches 





Four Bandits Force Employe ‘of Platte, 
Neb. Jewelry Store to Open Safe 


OMAHA, NEB., Sept. 15.—Four bandits 
looted the jewelry store of Charles 
Dixon, North Platte, Neb., the night of 
Sept. 12, taking 42 diamond rings and 
14 diamond brooches. 

This robbery was something new in 
this highly developed “art” of plunder- 
ing jewelry stores. This time the rob- 
bers did not come in and “stick up” the 
place during business hours. Neither 
did they break in at night. What they 
did was to follow an employe of the 
store, Joseph J. Schatz, while he took 
a drive around the city in the evening 
in a car. When he drove to the home of 
his parents and put the car into the 
garage and started to walk to his house 
some blocks away, two men overpowered 
him and forced him into a car with two 
more men. They ordered him to keep 
his mouth shut, and his eyes straight 
ahead. They drove to the store where 
they took his store key from him and 
unlocked the front door. They then led 
him to the safe and forced him at the 
point of pistols to open the safe. 

Charles Walters, another employe, 
happened along the street, and seeing 
the door open and things not looking 
just right, entered the store himself. 
This frightened the four bandits, who 
released Schatz and fled out of the back 
door. They quickly ran around to the 
front where their car was parked and 
drove away. 
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“ STAR 
SAPPHIRES 


suitable for 


RINGS, BROOCHES, BRACELET 
AND LINK SETS 





o | 
Stones from 5 to 40 carats having 
well defined stars 
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AMERICAN GEM & PEARL COMPANY 
SIX WEST FORTY-EIGHTH STREET 


NEW YORK CITY 
London Paris 


























DEALERS + CUTTERS «+ IMPORTERS 


Gems of Every Description 












































DIAMONDS 





EING direct Importers and in constant 
touch with the European markets we are 

in a position to take care of your requirements 
at the lowest market prices. Our large stock 


is at your disposal. cy cy 


S. NATHAN & CO., inc. 


Importers and Cutters 
NEW YORK 


71-73 NASSAU STREET, 























THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 


G+ 


Now Made in 


18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


GO sarery 


SAFETY CATCH 
Open For Brooches, etc. Closed 


18K. White. 18K., 14K., Large and Small Size, 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN 'yyften 3 








Just Issued 
1928-29 Edition 


The Buyers’ Directory 


Price, $1.00 


Jewelers Publishing Corp. 
239 West 39th St. New York 








Pastor Stop Watch 


Time-piece with % second sweep hand, 
Price $10.00 Net. 


A serviceable stop-watch. 
The Sterling Stop-Watch Co., Inc. 


Manufacturer 
No. 15 E. 26th St., New York, N. Y. 











Beaded, Silk and Leather Bags 
Papatret and Refinished 
AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a special- 
ty. Sterling Frames in stock or made to 
order. Pocket lighters refinished and re- 
covered in leather. 
A. Ls. WORKMAN, 1 West 34 St. 

Est. 20 Years New York City 
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| Hold Golf Outing 


Members of National Jewelry Auctioneers 
Association Stage Meet at Bryn Mawr 
Country Club 





CHIcAGO, Sept. 12.—The gavel was. 


laid away, and the cares of a work-a- 
day world forgotten for 12 hours, when 
the members of the National Jewelry 
Auctioneers’ Association, as the guest 
of J. L. Art, the president, enjoyed 
their first annual golf outing and re- 
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Letters of congratulation were re- 
ceived, including that from Thos. J. 
Faussett, who is building his summer 
estate in Howell, Mich., and expressed 
regret for his inattendance. 

J. L. Art, president, in his speech, 
mentioned the fact that the auctioneers 
of England and the Continent took 
their place in industry and the profes- 
sions, along with the very highest prac- 
titioneers and business executives, and 
pledged his entire resources and per- 
sonal efforts to cooperate in achieving 











MEMBERS OF NATIONAL JEWELRY AUCTIONEERS ASSOCIATION, WHO ATTENDED 
THE OUTING 


creation, at the Bryn Mawr Country 
Club. 

The morning started off with nine 
holes of golf. Make-believe certificates, 
worth fabulous sums were issued to 
each member, and the betting on each 
hole and the results of the matches as- 
sumed staggering figures. 

A reporter and photographer from 
one of the metropolitan dailies, fol- 
lowed the leading foursome, and what 
with graflex snapshots, the match had 
the lustre of a championship event; 
however, a few of the boys proved far 
better auctioneers than rivals to the 
throne of Johnny Farrell. Sol Stein- 
berg shot 27 holes, as did Bill Felice, 
and several others. 

The banquet was served at 2 p. m. in 
the club house, main salon, during which 
the pledges and high purposes of the 
association were reaffirmed. Herman 
Briggs, of Briggs & Faussett, was 
speaker of the day. 

In an address full of feeling he re- 
viewed the careers of the great auction- 
eers of the past Mr. Briggs told how, 
for years, he had dreamed of an asso- 
ciation, such as the National Jewelry 
Auctioneers Association; how long and 
diligently his partner had struggled to 
formulate one into a living, active orga- 
nization, and expressed his great enthu- 
siasm for the association, stating that 
he would give his own time and funds 
to the limit to see it take its place among 
the great professional and economic or- 
ganizations of the country. 


the same status for the association. 

Louis Robinson, of the board of gov- 
erners, was called upon. He said that 
it was his intention to begin his efforts 
at home and that he would flatly refuse 
to allow any member who was remotely 
connected with an unethical auction, at 
any time, to continue in the association. 
This remark was greeted with vocifer- 
ous applause, and was further elabor- 
ated upon by Harry Michaelson and 
Jake Shane. 

Auctioneers who had not met for 20 
years saw each other again at the frolic 
and banquet, and renewed acquaint- 
ances of their youth. Many hours were 
spent by these genial old-timers in re- 
calling the pleasant sales in Vancouver, 
Boston, New Orleans and other cities 
where their profession had called them. 

Oscar Goldman was the guest of hon- 
or, and received a sterling silver loving 
cup. At the suggestion of Mr. Briggs, 
toasts were offered to the memory of 
Lou Dodd, Harry Glendore and Harry 
Meyers, grand old men of the profes- 
sion, who have since been released 
from mortal bond. 

After the banquet, Sam Levy, of the 
firm of Samuel Winternits & Co., came 
to the secretary and requested his ad- 
mission to membership. Mr. Levy is a 
member of the Country Clubb. . 

At the conclusion of the outing, Mr. 
Art invited all the members to come 
again to the Bryn Mawr Country Club 
as his personal guests, on the same date 
in the following year. 
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London Fashion Novelties* 


LONDON, Sept. 11—Modern drawing- 
room clocks are works of art, ornaments 
of gold and semi-precious gems that 
would justify their existence by sheer 
beauty, even if they did not serve a 
useful purpose. 

The case itself is often of transparent 
crystal, framed in a broad platinum 
band, and it stands on a base of black 
onyx. The numerals are in gold, set 
in a circle of mother-of-pearl, and the 
hands, which are of platinum encrusted 
with diamonds, appear to float in the 
center of the crystal case. In fact, the 
clock seems to have no works at all, but 
actually, they are concealed in the plati- 
num frame. 

Still more fascinating is the Lotus 
Pool clock. A figure carved in jade 
stands on a flight of lapis lazuli steps 
and bends down to look into a clear 
pool, on which float flowers of coral 
with pearls for centers. A button is 
pressed, and under the surface of the 
water (in reality of semi-opaque glass), 
appears the face of a clock, while in 
and out of the numerals floats a flame 
colored fish. When the button is re- 
leased, the clock and fish disappear. 

* * * 

The square-cut diamond is the most 
popular gem for finger rings at the mo- 
ment. It even threatens to displace the 
almost undisputed reign of the solitaire 
emerald. The larger diamonds are set 
as simply as possible, so that nothing 
may detract from the perfection of the 
gem, but the smaller stones often form 
geometric designs. A clever notion is 
to set a number in a graduated line, 
and the diminishing size ef the square- 
cut stones gives a curious illusion of 
perspective that is essentially modern. 
This type of ring has an entirely dif- 
ferent character from the old-fashioned 
diamond half-hoop, although actually it 
is the same thing, the only real differ- 
ence lying in the cutting of the gems. 
There is a new type of dinner ring, set 
with a single large and very pale sap- 
phire. These sapphires are indeed so 
pale that they might be mistaken for 
blue diamonds. The gem is either set 
with a baton diamond at either side, or 
is simply held by a tiny platinum clamp 
in each of the four corners. Although 
these large pale sapphire rings are ex- 
tremely effective, they cost only from 
£90 to £100. x * * 


An amusing novelty, which is to ap- 
pear on the market before very long, is 
the widow’s wedding ring. It consists 
of an ordinary gold wedding band with 
a line of black enamel inlaid round the 
outside. 





*From The National Jewelers’ 
Association, Newark, N. J 


Publicity 








Silver imports into India for the 
week ending Aug. 25 totaled 573,000 
ounces, according to a cable dispatch to 
the Department of Commerce from its 
Bombay office Sept. 5. The imports all 
came from London. During the preced- 
ing week imports totaled 1,056,000 
ounces. 
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Victory Pony Models 


PONTANEOUS preferment, shown by sales, has 

been the immediate response to introduction of 
the new popular priced Victory Pony Models, in fine 
rolled plate. 


This is a natural accompaniment to their up-to- 
minute newness—new concealed hangers, new close- 
fitting crown, new narrow streamline effect,new small 
thin appearance, and new fancy shapes with all the 


popular 3/0 size dial openings. 


And this beauty is built upon the substance of quality, 
the high standards of protection and wear, assured 
by Keystone trade marks for seventy-five years. 


An assortment of American 3/0 size movements in 
Pony Model Victory cases is a quick-acting stimulator 
of sales, especially valuable now at school opening. 


A rush order to your wholesaler will bring them to 


you in time. 


= KEYSTONE «& 
“= WATCH CASES 


KEYSTONE WATCH CASE CORPORATION - ESTABLISHED 1853+ RIVERSIDE NEW JERSEY 
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Final Program of A. N. R. J. A. 


Convention 





Plans Completed for Big Gathering at Baker Hotel, Dallas, Tex., 


Oct. 


Tuesday, Oct. 2 


9.00 a. m.-9.00 p. m.—Registration, 
Baker Hotel. 

9.30 a. m.—Meeting of National Ex- 
ecutive Committee, Baker Hotel. 

12.00 Noon—Opening of convention at 
luncheon in convention hall, Baker 
Hotel. 

Invocation—Reverend L. N. D. 

Wells, pastor, East Dallas Christian 


Church. 

Address of Welcome—Honorable 
Barry Miller, Lieutenant Governor 
of Texas. 

Address of Welcome—Honorable 


R. E. Burt, Mayor of Dallas. 
Address of Welcome in behalf of 
Texas Jewelers—I. J. C. Holland, 


president, Texas-Louisiana Retail 
Jewelers Association, San Angelo, 
Texas. 


Response—Tinley L. Combs, past 
president, A. N. R. J. A., Omaha, 
Neb. 

President’s Address—Conrad J. 
Brotherly, Newark, N. J. 

Report of Regional Vice-President 
William G. Frasier, Durham, N. C. 

Report of Regional Vice-President 
H. L. Coburn, Manchester, N. H. 
5.00 p. m.—Adjournment. 


EVENING SESSION 


8.00 p. m.—Convention called to order 
in convention hall. 

Address—“The Things We Leave Un- 
done,” Arthur A. Everts, past president, 
A. N. R. J. A., Dallas, Tex. 

Address — “Cooperation and Fair 
Play,” Sinclair Weeks, president, Reed 
& Barton Co., Taunton, Mass. 

Address—“Jewelers, Past and Pres- 
ent,” Louis Haussman, New Orleans, La. 

Report of Regional Vice-President 
Tinley L. Combs, Omaha, Neb. 
Report of Regional Vice-President 
Ralph Roessler, Marion, Ind. 
Report of Regional Vice-President 
Albert B. Jones, Seattle, Wash. 
Question Box. 


Wednesday, Oct. 3 


8.55 a. m.—Convention called to 
order in Convention Hall. 

9.00 a. m—Address: “The Spirit of 
the Times,” Bartley J. Doyle, the Key- 
stone Publishing Co., Philadelphia, Pa. 

9.45 a. m.—Address: “The Progress 
and Development of Industry by Na- 
tional Publicity,” Arno Dorst, Cincin- 
nati, Ohio, member executive committee, 
National Jewelers Publicity Association. 

10.30 a. m—Address: “The Relation 
of Government to Industry,” Dr. Frank 
M. Surface, assistant director Bureau of 
Foreign and Domestic Commerce, U. S. 


2-5 


Department of Commerce, Washington, 
D. C. 

11.15 a. m—Address: “The General 
Economic Trend in Industry,” Chester 
Leasure, associate editor, Nation’s Busi- 
ness, United States Chamber of Com- 
merce, Washington, D. C. 

12.00 Noon—Address: “What Price 
for Price Maintenance?” Honorable 
Clyde Kelly of Pennsylvania, sponsor of 
the Capper-Kelly Bill. 

12.45 p. m.—Adjournment. 


AFTERNOON AND EVENING 


Visitors and guests will be taken on 
an automobile sightseeing tour in and 
around Dallas, followed by a Wild West 
Barbecue at a place to be announced 
during the convention. 


Thursday, Oct. 4 

8.55 a. m.—Convention called to order 
in convention hall. 

9.00 a. m.—Discussion of, and action 
upon, the recommendation for the for- 
mation of an all-inclusive jewelers’ as- 
sociation. 

Caucus for suggestion of names of 
jewelers for officers of next national 
executive committee for the considera- 
tion of the nominating committee. 

12.30 p. m.—Adjournment. 


AFTERNOON SESSION 


2.00 p. m.—Special feature—Jewelry 
Style Show—under the auspices of the 
National Jewelers Publicity Association, 
to be held in the Adolphus Hotel, oppo- 
site the Baker Hotel, featuring the cor- 
rect wear and use of jewelry and its al- 
lied products. 

Addresses: “The Lore of Precious 
Stones,” and “The Romance of Time- 
pieces,” Fred C. Cooper, president, 
Pennsylvania Retail Jewelers Associa- 
tion, Philadelphia, Pa. 

“Silverware and Correct Table Set- 
tings,” Joseph D. Little, International 
Silver Co., New York, N. Y. 

“Fashions in Jewelry,” Mrs. Flora W: 
Hoffman, fashion consultant, New York, 
N. Y. 

Broadcasting of latest Paris fashions, 
from New York city to the convention. 

Afternoon tea, for the closer inspec- 
tion of jewelry, gowns, wraps, etc., worn 
by models at the style show. 


EVENING 


Dinner dance and entertainment, Pea- 
cock Terrace, Baker Hotel. 


Friday, Oct. 5 
8.55 a. m.—Convention called to 
order in convention hall. 
9.00 a. m.—Report of Regional Vice- 
President, Arthur A. Everts, Dallas, 
Tex. 


9.15 a. m.—Report of Legislative 
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Committee, Wilson A. Streeter, chair- 
man, Mount Vernon, N. Y. 

9.30 a. m.—Address: “Welding the 
Weakest Link,” Ralph W. Carney, Cole- 
man Lamp & Stove Co., Wichita, Kan. 

10.15 a. m.—Report of Watch Inspec- 
tion Committee, W. L. Jones, Martins- 
burg, W. Va. 

10.30 a. m.—Report of Silverware 
Committee, Emil J. Schoor, chairman, 
Rochester, New York. 

10.45 a. m.—Report of Secretary, A. 
W. Anderson, Neenah, Wis. 

11.00 a. m—Report of Treasurer, 
Charles T. Evans, Buffalo, N. Y. 

11.15 a. m.—Report of Auditing Com- 
mittee. 

11.30 a. m.—Report of Credentials 
Committee. 

11.45 a. m.—Report of Resolutions 
Committee. 

12.00 Noon—Election of officers. 

Invitations will be received for next 
place of 1929 national convention. 

Unfinished Business. 

Adjournment. 








Last Honors Paid 


Funeral of C. G. Malliet, New York Dia- 
mond Dealer, Held at Glen Rock, N. J. 


Funeral services were held last Thurs- 
day evening, Sept. 13, for C. G. Malliet 
of C. G. Malliet & Son, 14 Maiden Lane, 
New York, at his late home. The Rev. 
Dr. Bailey and Mr. Lonsdale officiated 
at the ceremony. Burial took place the 
following morning in Ridgewood, N. J. 

As stated in last week’s issue of THE 
JEWELERS’ CIRCULAR, Mr. Malliet, who 
was 75 years old, had been in the jewel- 
ry business about 60 years, the greater 
part of the time conducting his own 
business. 

Born in New Jersey, Mr. Malliet al- 
ways maintained residence there. He 
received his education in Jersey City 
Heights, later on moving to Glen Rock, 
N. J., where he made his home for the 
remainder of his life. 

Mr. Malliet at one time was employed 
by the old firm of H. & G. Soule, but in 
1875 started his own business, which 
now goes to his son, Walter Malliet, who 
will continue it at the Maiden Lane ad- 
dress. 

Deceased is survived by his widow, a 
son, Walter, two brothers and three 
sisters. 











Death of Eugene Rosenbaum 


Eugene Rosenbaum, jewelry auc- 
tioneer, died suddenly last Saturday in 
his 46th year. Mr. Rosenbaum, who 
lived at the Hotel Fairfield, 20 W. 72nd 
St., had conducted a jewelry auction 
room at 20 Bowery for many years and 
was well known to the trade. His father 
was the late Dr. Julius Rosenbaum, who 
had been a prominent surgeon in New 
York for a long time. 

Funeral services were held Monday at 
the Funeral Church. 

Deceased is survived by his mother. 
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MEDICAL—3 piece white or green 


sweep second hand . 












ii. allwatch 


wrist watches 
are used by dis- 
criminating peu- 
ple who demand 
accuracy and 
style. With proper 
care these watches 
will last a life time. 


H. allwatch 


wrist watches 
in addition to 
unquestioned 
good taste in 
their smart ap- 
pearance, are faith- 
ful to their trust as 
reliable time keepers. 








NATIONALLY ADVERTISED 
STANDARD PROFIT 


NATIONALLY RECOGNIZED 
STANDARD WATCH 











ROSELYN—Iridium platinum, 122 diamonds, 2 ene $2 100 .00 
diamonds, 4 square diamonds and 18 sapphires . . 





ELEGANCE—14K gold filled GRACE—14K solid white gold 
3-piece Star Case, exquisitely $2.4-50 handsomely carved. 15 i +37: 50 
engraved, 15 jewel movement movement ... 





GLENN TRYON—White gold filled Egyptian 
gold filled case—15 er movement, » $3750 engraved case, 15 jewel Hallwatch giant $3 7:50 


movement 


A wire from you will bring our representative in your city to explain our 
agency plan and a detailed description of our sales aids and dealer helps. 


HOFFMAN WATCH CO, ? Ye 4S eth Avense 





Makers of > a Since 1899 


Accuracy Serviceability Beauty 














see 
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U. S. Marshal’s Sale 


Seized Jewelry and Diamonds to Be Auc- 
tioned in New York on Sept. 25 


A United States Marshal’s sale of 
jewelry, diamonds, etc., will be held in 
Court Room No. 337, third floor, United 
States Court House and Post Office 
building, New York, Tuesday, Sept. 25, 
at 2 p. m. The property, which has 
been forfeited to the United States for 
violation of the Customs Laws, will be 
on view Saturday, Sept. 22 from 10 a. m. 
to 12.30 p. m., and also on Monday, 
Sept. 24, from 10 a. m. to 3 p. m., and 
on Tuesday, Sept. 25, from 10 a. m. to 2 
p. m. in Court Room No. 337. All 
bidders are required to make a deposit 
to the auctioneer, and the full amount 
must be paid immediately after the con- 
clusion of the sale when the goods are 
delivered. The sale was originally sched- 
uled to begin at 11 a. m. on Tuesday. 
Jewelers are asked to note the change 
to 2 p. m. 

Goods not taken away may be sold 
without notice at public or private sale, 
with the amount deposited by the 
original purchaser forfeited and applied 
on account of the amounts bid for same. 
All goods are sold “as they are,” and 
no allowances will be made. Charles 
Shongood is the auctioneer. 

Sale No. 1 consists of one watch case, 
45 per cent, foreign value $650, duty 
$292.50, domestic value $942.50; and one 
watch movement foreign value $200, 
duty $10.75, domestic value $210.75. 

Sale No. 2 includes five rings with 
domestic value of $950, and three unset 
diamonds valued at $75. 

Sale No. 3 includes 2689 assorted cut 
diamonds listed as follows: 


Carats 


Diamonds 11:48 
Diamonds 0:60 
Diamonds 4:05 
Diamondg 10:30 
Diamonds 33:85 
Diamonds 18 
Diamonds 27 
Diamonds 4 
Diamonds ; 795 

3 

4 

5 


46 Unset 
10 Upset 
33 Unset 
Unset 
Unset 
Unset 
60 Unset 
71 Unset 
3 Unset 
Unset 
Unset 
94 Unset 
72 Unset 
128 Unset 


2,689 


Diamonds 
Diamonds 
Diamonds 
Diamonds E 
Diamonds 2:15 


138 :48 








The foreign value of the above is 
$8,000, the duty $1,600 and the domestic 
value $10,000. 

Sale No. 4 lists the following articles 
which are old-and used: one necklace, 
five rings, two bracelets, three brooches 
and one pendant. The foreign value is 
$4,000, duty $3,200 and domestic value 
$6,000. Listed in the same lot is one 
watch case with a foreign value of $200, 
duty $90 and domestic value $325 and 
also one watch movement 17-jewel with 
a foreign value of $15; a duty of $2.75 
and a domestic value of $25. The total 
foreign value of this lot is $4,215, the 
duty $38,292.75 and the domestic value 
$6,350. 

Sale No. 6 consists of four packages 
of unset diamonds as listed herewith: 
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1 Package 


1 Package 


1 Package 


1 Package 
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Number Weight Foreign 
Stones Carats Value 
54 12 :92 $1,292.00 
25 12:37 2,165.00 
30 9 395 995.00 
2 5 :60 1,120.00 
1 2 :26 500.00 
112 43:10 $6,072.00 
Number Weight Foreign 
Stones Carats Value 
11 1:38 $77.00 
23 3:41 190.00 
143 16:49 916.00 
236 23:03 1,290.00 
90 3:00 182.00 
120 2:38 187.00 
113 3:44 297.00 
114 2 :67 222.00 
205 61:55 4,210.00 
1 1:60 416.00 
20 9 :66 1,804.00 
1,076 128 :61 $9,791.00 
Number Weight Foreign 
Stones Carats Value 
9 9:95 $2,408.00 
1 1:70 424.00 
35 17:40 2,714.00 
29 6:89 647.00 
1 1:89 245.00 
75 37:83 $6,438.00 
23:61 $1,709.00 


$1,214.40 


Duty 


$1,958.20 


Duty 
$481.60 
84.80 
542.80 
129.40 
49.00 


$1,287.60 
$341.80 


75 


Domestic 
Value 
$1,615.00 
2,706.00 
1,244.00 
1,400.00 

625.00 


$7,590.00 


Domestic 
Value 


520.00 
2,255.00 


$12,238.00 


Domestic 
Value 
$3,110.00 

530.00 
3,392.00 
809.00 
306.00 


$8,147.00 
$2,136.00 


Sale No. 7 offers four packages of unset diam onds totaling 96,666 carats 


as follows: 


1 Package 


1 Package 


1 Package 


1 Package 




















Number Weight 
Stones Carats 
5 7:20 
18 4:45 
18 3:09 
41 14:74 
Number Weight 
Stones Carats 
1 2:70 
Number Weight 
Stones Carats 
1 2:08 
5 2:71 
76 15:56 
197 10:02 
279 30:37 
Number Weight 
Stones Carats 
251 36:65 
604 12 :20 
855 48:85 


Foreign 
Value 
$1,800.00 
445.00 
278.00 


$2,523.00 


Foreign 
Value 


$810.00 


Foreign 
Value 
$642.00 

364.00 


$3,155.00 
Foreign 
Value 
$2,932.00 
1,037.00 


$3,969.00 


$504.60 


Duty 
$162.00 


Duty 
$128.40 
72.80 
270.60 
159.20 


$631.00 
Duty 

$568.40 
207.40 

$793.80 


Domestic 
Value 
$2,250.00 
556.00 
347,00 


$3,153.00 


Domestie 
Value 


$1,012.00 


Domestic 
Value 


$3,943.00 


Domestic 
Value 
$3,665.00 

1,296.00 


$4,961.00 


Sale No. 8 consists of one package of 2154 loose diamonds listed as follows: 


1 Package 


Number 


Weight 
Stones Carats 


2,060 42:60 
5 . 


bo 
ON POM hye 
~ 


ab 
Re pom to 








bo 
i 
o 
~ 


—_ 


Foreign 
Value 


$2,461.00 
1,332.00 


392.00 
336.00 
939.00 
3,190.00 
379.00 
65.00 


$9,094.00 


The ninth and last sale offers two packages 


weighing 33.53 carats as follows: 


1 Package 


1 Package 








Number Weight 
Stones Carats 
1 1:03 
Number Weight 
Stones Carats 
1 1:41 
848 16:75 
386 4:95 
92 8:46 
1 0:93 
1,328 32 :50 


Foreign 
Value 


$247.00 


Foreign 
Value 
$423.00 
1,172.00 

371.00 
846.00 
163.00 


$2,975.00 


Duty 
$492.20 
266.40 


78.40 
67.20 
187.80 


$1,818.80 


containing loose 


$595.00 


Domestic 
Value 


$3,300.00 
1,665.00 
490.00 


81.00 
$11,591.00 


diamonds, 


Domestic 
Value 


$309.00 


Domestie 
Value 


$3,719.00 
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The A. N. R. J. A—Its Origin and Its Work 


How the National Body Came to Be Formed With a Word About Its Early Trials and Triumphs 
as Told by Some of the Founders—A Glance Back to the Days When the Retail Jeweler 
Was Inarticulate and Helpless in Fighting Trade Abuses. How the Associa- 
tion Movement Has Given Him Power to Remedy Conditions and 
Educate Himself as a Merchant—Some of the Great 


HE coming convention of the Amer- 

ican National Retail Jewelers’ Asso- 
ciation which is to be held at the Baker 
Hotel, Dallas, Tex., Oct. 2, 3, 4 and 5, 
brings back to some of the older mem- 
bers of the trade recollections of the 
formation of this body, which dates from 
the convention held at Rochester, N. Y., 
in August, 1906; but it also brings 
up in memory the conditions which the 
retail jeweler of that time had to meet, 
in conducting his business, which were 
the real reasons for the formation of 
the association, and with this has come 
a realization of what the American Na- 
tional Retail Jewelers’ Association has 
meant to the retailers of the United 
States in the 22 years that have passed. 

While it may be true that many of the 
evils from which the trade suffers are 
yet to be remedied, and much good work 
is yet to be done by the national body 
as it is constituted today, the work al- 
ready done by the association in this 
respect during the last two score years 
has not only proved the necessity of its 
existence but has shown that without it 
the position of the retail jeweler would 
be a non-enviable one, for he would be 
handicapped and helpless in dealing in- 
dividually with those problems which 
time has shown can only be solved by 
concerted action. 

Those who were- in business at the 
time that the present association was 
formed fully realize that prior to the 
advent of the national body the small 
retail jeweler (and even some of the 
large ones) were suffering from trade 
abuses that tended to wipe away the 
very foundations of their business. 
These grew up not only in his relation 
to the wholesaler and manufacturer, but 
in the jewelers’ relations to his fellow 
retailer and to the public as well. As 
an individual in those days he was in- 
articulate and helpless. Speaking indi- 
vidually, his voice could not be heard; 
his protests went unheaded, and his in- 
fluence on those from whom he bought 
or to whom he sold, or with the public 
at large, was practically nil. 

With the advent of the A. N. R. J. A., 
however, the retail jeweler for the first 
time had an opportunity to participate 
in the direction of the affairs of the in- 
dustry as a whole. Through his associa- 
tion he could speak to and confer with 
the manufacturers and wholesalers; he 
could express his opinion, he could exert 
influence on his customers through con- 
certed action with his fellow jewelers; 





Work Accomplished 


he could meet the attacks made on his 
industry in the way of inimicable legis- 
lation and speak in a voice that the legis- 
lators could hear. In this way he saved 
himself and his industry from having 
to put up with laws that would make it 
impossible to continue. Two of the most 
striking examples of his power in this 
respect are to be found in the elimina- 
tion of the “floor tax” on the jewelry 
trade, in the first proposed Revenue Bill 
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after the war started, and later in the 
eventual elimination of excise tax on 
jewelry sales which was abolished in the 
last Revenue Bill. 

But, most important of all, the found- 
ing of the National Association and the 
accompanying state associations affili- 
ated with it, produced annual conven- 
tions of both which have helped the 


jeweler to become educated both as a 
merchant and specialist in his line. The 
conventions have brought to him ad- 
dresses, speeches and suggestions from 
eminent experts which have developed 
him not only on the merchandising side 
but on the technical side as well. Those 
who could not attend the convention had 
the benefit of the educational work 
through the fact that these addresses 
were published in THE JEWELERS’ Cir- 
CULAR and other journals. Getting an 
opportunity to exchange ideas, and so 
get the benefit of the experience of 
others which the conventions afforded, 
has also been a big factor in educating 
the merchants to the position they are 
in today. 

However, the association work was 
not all clear sailing. The present asso- 
ciation is a development and growth that 
has roots that go back even before the 
A. N. R. J. A. was in existence. The 
trials and tribulations experienced in 
the early association work were many. 
For years it was a struggle to get the 
association on its feet and it was only 
through the far sightedness, public spirit 
and altruism of many of the earlier 
leaders that the difficulties encountered 
were finally overcome. 

Many who enjoy the benefits of the as- 
sociation today have little idea of that 
with which tHe pioneers had to struggle, 
and for this reason we have asked some 
of those responsible for the early work 
of the association to tell this in their 
own words. Among these are Max Jen- 
nings, the first president; Mark Hurlbut, 
who succeeded him; Claud Wheeler, who 
was one of the early secretaries of the 
association, and Secretary Anderson. 
The last named has touched lightly on 
history, but has summarized briefly 
some of the achievements of the asso- 
ciation during its twenty-two years of 
existence. 





How the National Association Came to Be Formed 
By MAX JENNINGS, First President 


HE American National Retail Jewel- 

ers Association did not come into ex- 
istence spontaneously. It was a growth 
and resulted from the development of 
the organization movement, which 
started in the jewelry trade about the 
first part of the century. This move- 
ment was practically forced on the 
smaller jewelers owing to conditions 
from which little and even big men in 


all parts of the country had suffered and 
suffered greatly for years. 

The abuses that had grown up were 
many and no organized effort had been 
made to correct them, except here and 
there. During the last century, several 
independent organizations had _ been 
formed in various cities to correct some 
immediate condition but no organization 
of a State-wide character developed 
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until the Michigan jewelers held a for- 
mal gathering in Detroit, in November, 
1903. At this meeting, it was unani- 
mously agreed that if the jewelry busi- 
ness was to survive, with an added de- 
gree of success, the retail jewelers them- 
selves must act together to change the 
conditions which were taking away their 
profits and putting many of them out of 
business. 

Among the principal causes for com- 
plaint, that I recall at this late date, 
were the following: (1) The _ in- 
discriminate distribution of catalogs and 
price lists of the jewelry trade. This 
made it practically easy for anybody 
outside the jewelry business to obtain 
our merchandise at wholesale rates. (2) 
The indifference of jobbers and manu- 
facturers to individual complaints and 
the development of the common practice 
of selling at retail to the general pub- 
lic. This was nation-wide in its scope. 
(3) The mail order house had begun to 
develop and cut in on the jewelry trade 
and many believed that parcel post was 
simply introduced in their interest. 
There were illegitimate competitors; 
there was cutting of prices to a greater 
extent than there is today; there was 
the fake auction and there were a host 
of other things. 

It was the distribution of manufac- 
turers’ and wholesalers’ catalogs, how- 
ever, that was brought out particularly 
at the meeting in Detroit, though other 
grievances were touched upon _ also, 
while still others were not even dis- 
cussed. Those that were brought out, 
however, seemed to us amply sufficient 
to call for united effort to eradicate 
them and a temporary organization was 
effected and temporary officers elected, 
and a committee appointed to draw up 
the constitution and by-laws. The meet- 
ing adjourned then, subject to call of 
the temporary president and again as- 
sembled in the middle of January, 1903. 
At this time, a permanent organization 
was effected, with the following officers: 
President, E. E. Thomas of Detroit; vice- 
president, Max Jennings, St. Clair, and 
secretary, L. J. Liesemer of Detroit. 

Through the efforts of the Michigan 
association, organizations were then 
formed in nearby cities and States and 
it was decided to amalgamate the work. 
A year later, the constitution of the 
Michigan association was amended and 
the name was changed to the American 
Retail Jewelers Association, the jewelers 
of other States being admitted to mem- 
bership. The officers were reelected and 
the next convention was called for July, 
1904. 

This July meeting was attended by 
more than 300 jewelers and the outlook 
was very encouraging. The officers then 
elected were: President, Max Jennings; 
vice-president, A. B. Hull, and secre- 
tary, E. Roehm. In October, 1905, an- 
other change was made and it was de- 
cided to supplement the American Asso- 
ciation by State organizations, to incor- 
porate under the laws of Michigan and 
to publish an official organ known as 
The Association Jeweler. 

Shortly after that, about 15 States 
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organized associations and were affiliat- 
ed with the American body, but several 
State and city associations which had 
also been formed, showed reluctance to 
join with us and it was thought by our 
executive committee that it was time to 
make another move. Therefore, we is- 
sued a call to all known jewelers’ asso- 
ciations and all retail jewelers to meet 
in Rochester, on Aug. 3, 1906, for the 
purpose of getting together and creat- 
ing an association that would be dis- 
tinctly national in its scope; would be 
governed by the jewelers of no one sec- 
tion and would meet the general ap- 
proval of the trade. 


In response to this call, delegates 
from 16 States responded and an en- 
thusiastic three-day conference was 
held. There were differences—strong 
differences, in fact, at one time it looked 
as if there might be two organizations, 
the American and the National, but 
these differences were all ironed out and 
the American National Retail Jewelers 
Association, as constituted, was the re- 
sult. The Association Jeweler was 
dropped as the official organ and all 
members of our old association were 
transferred to the American National 
Retail Jewelers Association. The offi- 
cers then elected were: President, Max 
Jennings, St. Clair; secretary, I. M. 
Radabaugh of Minneapolis, Minn., and 
treasurer, E. H. Dunbar of Massachu- 
setts. There was also a vice-president 
from each State which represented their 
association as an executive committee. 


The child which is now grown to the 
great national association of the trade 
was then ‘born, but there was no silver 
spoon in its mouth and the problem of 
the newly elected officers was how to 
raise it. We had no funds, only enthu- 
siasm and a determined purpose to suc- 
ceed. Our treasurer reported the mag- 
nificent sum of $18 in the treasury and 
though nearly bankrupt, the patriotism 
and loyalty on the part of the newly 
elected officers and executive committee 
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was strong and they made distinct per- 
sonal sacrifices and contributed their 
money and best efforts to see that the 
new born organization got on its feet. 

A meeting of the executive committee 
was called in Chicago in 1907. At this 
time, notice was given each member that 
he would be obliged to pay his own ex- 
penses and to wait for reimbursement 
until the association was in a position 
to repay. But even under these adverse 
conditions, the executive committee re- 
sponded nobly and a sufficient number 
attended to go on with the work. At 
this meeting it was decided to hold a 
convention in September, 1907 and in 
order to raise money to pay our obliga- 
tions, an exhibition of jewelry and allied 
arts was put on. We engaged the 
Brookes Casino at an outlay (including 
other expenses), of something over 
$1,500. 

We were aided largely in this by the 
late George T. Engelhart of Chicago, 
who helped us greatly. The Chicago 
convention was largely attended and 
the members were enthusiastic. The ex- 
position was so _ successful that we 
were able to pay all our obligations and 
leave a balance in the treasury. At this 
time, our constitution was amended to 
do away with the cumbersome executive 
committee consisting of the officers and 
vice-presidents from each State and 
since then it has consisted of the elected 
officers and past-presidents. 


All things considered, it was conceded 
that we had made favorable progress in 
organization work during the year, and 
the old officers retired feeling that they 
had done their part in launching the 
national body that would be representa- 
tive of the trade. The affairs of the or- 
ganization were then turned over to 
their successors, who were elected at 
this meeting as follows: President, Mack 
Hulburt of Fort Dodge, Iowa;; secre- 
tary, I. M. Radabaugh of Minneapolis, 
Minn., and treasurer, R. C. Bernau of 
Greensboro, N. C. 





Trials and Tribulations of the Association in Its Early Days 
By MACK HURLBURT, Second President 


ACK in 1904, when I began to seri- 

ously consider the need of organized 
effort in the jewelry field, conditions in 
jewelry could be likened to the present 
situation in agriculture. Something was 
wrong—but we didn’t know what it was. 
Every man had his own idea and pet 
remedy, and was rabid about it. We 
wanted something but we couldn’t tell 
what it was. 


Developments since, indicate that it 
was the beginning of a change in retail- 
ing methods toward system, efficiency 
and scientific method in business, some- 
what influenced also by a _ gradual 
change in public taste. Things were 
speeding up and we did not know it and 
were getting out of step. 

Like many other confused groups, a 
great many thought that national legis- 
lation was the only hope. Some legis- 
lation like stamping laws and optometry 


laws were needed and later obtained as 
we know. 


The mail order business seemed to 
“get the goats” of most of us, especially 
those in the smaller towns; in the cities 
the yell was on account of the retailing 
jobber. 


Time guarantees were eagerly recog- 
nized as a fallacy and a real evil in 
the business. 

Misbranding and false advertising 
were also evils. 

Established prices especially on rail- 
road watches and sterling were a neces- 
sity. 

Among the hard things, we encoun- 
tered was getting the better class of 
jewelers interested in the work. They 
met us with a “holier than thou” atti- 
tude and were content in their own self 
complacency. 

The jobbers—(most of them)—gave us 
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the “horse laugh” and the manufactur- 
ers told us to “go to hell.” This latter 
suggestion fell on deaf ears, as most of 
us thought we were on the way or al- 
ready arrived. We had hard work to 
hold the radical element down and keep 
them from rocking the boat. Most of 
our members, at the time, being dis- 
tressed and confused in mind, took radi- 
cal stands on trade economics that re- 
fiected badly on the work of the earnest 
and sincere leaders. 

Another fly in our ointment was the 
“grafter.” The leaders had a hard job 
to keep these “grafters” from working 
in and using the organization for their 
own benefit by having some pet scheme 
adopted by the National Association, 
that would help some individual, firm, 
company or group. 

Then, too, we had some legitimate 
manufacturers who by showing great 
friendliness, tried to use the association 
to help pull their chestnuts out of the 
fire. 

Strong efforts were made during my 
administration to get legislation con- 
cerning watch inspections, especially in 
the key states where many railroads 
centered. This was largely a watch 
factory and watch jobbers’ fight—the 
independents against the big four 
(Elgin, Waltham, Crescent and Boss) — 
Independents being (Fahys, Wadsworth, 
Dueber and Illinois). There really was 
some graft and injustice at the time 
which needed attention. It was a new 
thing, and we hadn’t learned to handle 
it any more than we have learned to 
handle prohibition and the bootleggers 
today. 

During my administration, the parcels 
post law was waxing hot, and every 
retailers’ convention held was resoluting 
against it and making the Western 
Union rich, sending telegrams to Wash- 
ington, D. C. I not only blocked such 
a resolution being passed by the jewel- 
ers, but by working all night with a re- 
solutions committee, got them to pass a 
resolution favoring it, and I made ’em 
like it, too. When the news reached 
Washington that night, I received a 
telegram from Postmaster General Dick- 
erson, congratulating the jewelers for 
the first resolution in support and com- 
mending them for their forward look- 
ing, constructive effort. I knew all the 
time it was going to pass. The people 
wanted it and I didn’t want the jewelers 
to make jackasses of themselves by try- 
ing to stop something already as good 
as done and demanded by 90 per cent 
of the public. At that time, the United 
States was the only civilized country in 
the Postal Union that didn’t have par- 
cels post. 

Don’t misunderstand what I said 
about the opposition from jobbers and 
manufacturers as being 100 per cent, for 
we received great help from many of 
them, in fact, by exhibiting, and adver- 
tising, they put up money for financing 
our conventions, and if they hadn’t, we 
- would have had a hard time pulling 
through. 

However, personally, I got more real 
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help in avoiding rocks and shipwreck 
during my time from the editors and 
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representatives of the trade press. They 
had a broad, constructive view and knew 
a lot of the undercurrents in other lines 
of the business of which we, retailers, 
were absolutely ignorant. I especially 
refer to Herman Stern, T. Edgar Will- 
son, of THE JEWELERS’ CIRCULAR; Colonel] 
Shepherd, then of the Keystone; Mr. 
Walker of the American Jeweler, and 
the late Mr. Engelhard of the National 
Jeweler. 


Ira M. Radabaugh of Hastings, Minn., 
was secretary of the National Associa- 
tion under me. He had his troubles. 

The high grade jewelry business js 
sick today as the cheap lines have come 
into the trade to compete but it is not 
dead by any means. 

When this jazz age of “junk” and 
hysterical buying has passed, the busi- 
ness will be found “sitting pretty” in 
its old position of high esteem and honor 
in the community—real prestige will 
prevail for the “true to type” jeweler 
and the Romance of Gems and Gold will 
survive in enhanced beauty. 

The jewelry business has a charm all 
its own, and one who has worshipped 
at its shrine for a lifetime will ever 
cling to his first love. 





Overcoming Difficulties in the Early Years 
By CLAUD WHEELER, Secretary, 1909-1913 


HE early years of the association 

were fraught with difficulties for those 
in charge; at least, during the period 
when I was secretary, from 1909 until 
Mr. Anderson succeeded in the office in 
1913. During all those years, our efforts 
were directed along the lines of meeting 
expenses for the work that we had to 
do. 

Financing was my problem, particu- 
larly, for when I took charge of the sec- 
retary’s office, we were heavily in debt, 
and this should be known in order to 
realize the sacrifices that were made by 
the leaders of the association in order to 
keep the organization on its feet and 
keep it functioning. At the very begin- 
ning, I appealed to the officers for finan- 
cial help and we each (with one excep- 
tion) advanced about $300 and paid all 
our expenses until after the convention 
was held in Detroit, when the dues and 
the receipts from our exhibitions wiped 
out our indebtedness and left a small 
balance. 

We had work to do—hard work—big 
work, but it can be readily understood 
that with no finances to fall back on, we 
could not accomplish much. We, never- 
theless, did go on, falling back on pub- 
lic spirit and enthusiasm as capital. In- 
terest in the association grew and when 
Steele Roberts was elected president, 
he was able to enlist the cooperation of 
the manufacturers and wholesalers to a 
considerable extent. It was under his 
administration that the real construc- 
tive work began. 

Prior to that time, under Presidents 
Archibald, Hulburt and Jennings, our 
work was more of a negative character. 
We had to simply try and stop abuses 


but we spent much time and effort in 
fighting the progress of the mail order 
house. In fact, we wanted to bar the 
mail order house and department stores 
from doing business, but, of course, this 
was impossible. The retailing jobber 





~ 


CLAUD WHEELER, SECRETARY 1909-1913 


came in for his share of denunciation. 
In fact, he has been denounced continu- 
ously to my knowledge, since 1878 to the 
present time. 

The one accomplishment I want to 
credit to this period (1909-1913) is the 
getting of the wholesalers and manufac- 
turers to realize that the retailer re- 
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quired a better mark-up on price mer- 
chandise. As I recall, the Ingersoll 
eoncern was the only concern that did 
not recognize this. They were tied up 
to the dollar. They could not give a 
mark-up by advertised price, only by 
cutting the cost to the dealer and this 
they felt they could not do. But others 
did it, and we did get some profit as a 
result of our efforts. 

Another accomplishment of this time, 
was along the lines directed toward the 
confining of the distribution of certain 
lines to legitimate retailers. Manufac- 
turers who had laughed at the protests 
of the individual dealer now recognized 
the protests of the association and to 
some extent, heeded them. Of course, 
that lost out in time, as for instance, 
with the Big Ben clocks. One great dif- 
ficulty we had in continuing the effect 
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of this work lay in the fact that the 
retail jeweler could not or did not give 
proper cooperation to some of the manu- 
facturers. The conditions surrounding 
his business did not permit him to buy 
the volume necessary to make it possible 
for some of these manufacturers to con- 
tinue cooperating with us. They could 
not get with us a sufficient outlet and 
many reverted to the policy of getting 
the orders through other lines of trade. 

But we did make a dent in the wall 
of troubles that confronted the jeweler. 
For the first time in the history of the 
trade, his complaints did not fall abso- 
lutely on deaf ears. When he talked 
through the organization, the manufac- 
turers and wholesalers (at least most 
of them) felt they had to listen to what 
he had to say. As a result, the abuses 
sometimes disappeared and at other 
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times, the condition complained of was 
ameliorated, but now consideration was, 
given to the condition of the retailer 
and he no longer felt that his condition 
was a hopeless one. 

From this time also, the membership 
rapidly increased. More States were or- 
ganized and affiliated with the national 
organization and the body grew stronger 
as the years went on. What was con- 
sidered a very big achievement was the 
affiliation in 1919 at the Richmond con- 
vention of the New York association 
which up to that time had been inde- 
pendent of the national affairs. 

As the body grew stronger, its influ- 
ence grew greater, but even then we 
were not in a position to start any great 
constructive or educational movements. 
This work came in later administrations 
after I had got out of the organization. 





The A. N.R. J. A. and Some of Its Accomplishments 
By A. W. ANDERSON, Secretary Since 1914 


ECAUSE the jewelry business is one 

of the most ancient of trades, it is 
natural that conservatism should rule in 
the first few years of the life of the or- 
ganization formed to promote its wel- 
fare. The organizers carefully felt their 
ground as it were, working slowly but 
surely toward a trade consciousness. 


Association with their fellow jewelers, 
over a period of years, has taught them 
that they must stand or fall together, 
that the day of individualism has 
passed. 

That a majority of the jewelers of the 
United States do. not steadily adhere to 
their national association is due to a de- 
fect in the structure that can be reme- 
died, rather than to their disbelief in 
trade organizations. 

It is not my purpose, however, to dis- 
cuss that phase of the question at this 
time, but to confine myself to a brief out- 
line of the association’s past accomplish- 
ments. 

The Assay Bureau 


The organization period and earliest 
years, 1906 to 1913, will not be included 
in this resumé, which will tell only of 
those years, from late 1913 to 1928, dur- 
ing which time the writer has been con- 
tinuously and closely identified with the 
leaders of this association and the work 
that it has done. 

The first step was toward an increase 
in income, the original dues of one dollar 
per year, per member, being pitiably 
inadequate. An increase to two dollars 
per year was voted by the 1914 conven- 
tion, all too small but still a step in the 
right direction. It permitted the estab- 
lishment of the Assay Bureau, under the 
capable direction of Joseph Mazer, then 
a retail jeweler of McAlester, Okla., and 
an enthusiast and leader in jewelers’ or- 
ganizations. 

Though this bureau was discontinued 
(and the assays as well), after a period 
of two years, because of his inability to 
longer donate his time and talents to 
this great work, let no one say that the 


results were not worth while. No work 
ever undertaken by the. national associa- 
tion has met with greater favor at the 
hands of the retail jeweler than the as- 
say work. 

Though 12 years have passed since 
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this work ceased, the national association 
still has ‘calls for copies of Mr. Mazer’s 
assay findings and reports, and so well 
and accurately was every job done that 
there could be no question as to the cor- 
rectness of each and every test. 


Misleading Advertising 


Deceptive jewelry advertising came in 
for the attention of the A. N. R. J. A. 
as early as 1913. Many farm magazines 
particularly were filled with publicity 
of this sort, and many of them discon- 
tinued this class of advertising upon 
being convinced of their unfairness to 
the consuming public because of repre- 
sentations made by this association. 


Various states, at the request of the 
jewelers, passed honest advertising laws, 
but more drastic legislation is necessary 
nationally in order to properly curb this 
menace, and other lines of business must 
be solicited to aid in the preparation of 
and the pushing of such legislation, for 
all business suffers more or less from 
this evil. 


The Distribution of Silver 


No jeweler who has been in the busi- 
ness for more than 10 years can fail 
to remember the chaotic condition sur- 
rounding the sale of sterling silver years 
ago. It was at one time the thorn in the 
flesh of most of our retailers and with 
good reason. 

Could the deplorable state of: affairs 
then existing have been remedied had 
there been no voice to -speak for the 
trade? No. 

Silver today finds a welcome place in 
the stock of the jeweler. Score another 
mark for leadership and a loyal follow- 
ing. 

Years of work was necessary to ac- 
complish what is stated here in three 
brief paragraphs, but the results were 
worth all the labor and effort given to 
accomplish the end attained. 


The Research Bureau 


In 1916, we received from the head 
of the organization an outline of the 
jewelers’ needs in the way of stock keep- 
ing, accounting and a general systematic 
and up to the minute manner of main- 
taining records of the business. The 
result: The Research Bureau, estab- 
lished through subscriptions on the part 
of manufacturers, wholesalers and re- 
tailers; devising a complete set of books 
and records to fit a business of any size, 
with yearly reports from the Harvard 
Bureau of Research as to the cost of 
doing business in retail jewelry stores. 
A huge task, demanding years of con- 
centrated effort, but tremendously worth 
while to those taking advantage of it. 
Organization did it. 


The War Time Period and After 


Suddenly the jewelry trade found it 
necessary to conform to rigorous re- 
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quirements because of the World War 
which had drawn this country into the 
conflict. There was a ban on platinum 
and a tax on jewelry and kindred lines. 

Jewelers’ organizations everywhere 
were urging the public to bring to their 
local jewelers scraps of platinum to be 
refined and turned over to the govern- 
ment for war purposes; old gold and 
silver to be exchanged for thrift stamps. 
The result, due to organization, was 
wonderfully successful. 

The tax imposed was willingly and 
gladly paid by the jewelers as a war- 
time necessity. Some ill-advised pro- 
posals requiring the marking of the 
wholesale as well as the retail price on 
certain goods sold by jewelers emanated 
from certain sources, but organization 
stopped them from being enacted into 
law. Without organization there might 
have been another story. 

Peace came, but the war taxes con- 
tinued. A too heavy burden cannot 
always be borne, and the campaign for 
the removal of the war time excise taxes 
was undertaken. A great job, accom- 
plished through an infinite amount of 
work on the part of the jewelers associ- 
ations, directed by indefatigable officers 
and committeemen, and at last, after 
years of united effort the tax was en- 
tirely abolished, removing from the 
jewelry business a burden of approxi- 
mately $25,000,000 annually. Organ- 
ization did it. 

The National Jewelers Publicity Asso- 
ciation 

The World War over, business was 
good, for a time but then came the after- 
the-war depression. The jewelry busi- 
ness was hard hit. Remedies had to 
be prescribed and applied. Jewelers in 
convention and between times, ll 
branches of the trade, talked it over. 
Result: The National Jewelers Pub- 
licity Association and its campaign of 
national advertising to popularize the 
jewelers’ wares. Four years of this 
work has now been carried on and once 
again the trade will need to rouse itself 
and create a fund to enable the jewelry 
trade to fittingly appeal to the public 
for a share of the consunmer’s dollar. 
There can be no doubt that this renewed 
effort will meet with success. Organ- 
ization made it possible in the first in- 
stance and will do it again. 


Other High Spots 


The Horological Institute of America, 
of which the trade is justly proud, was 
made possible largely because of the 
interest of our association in that move- 
ment. 

Legislation covering the marking and 
stamping of gold and platinum; auction 
laws, lien laws and what not have had 
the attention of the organization and 
had there been no solidarity among 
jewelers there would have been no work 
along these lines. 

Jewelers clubs followed State and 
national organization, cooperation fol- 
lowed the jewelers clubs, and who shall 
attempt to measure the amount of good 
traceable to these local associations. 
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The National Jewelers Mutual Fire 


Insurance Company means much more. 


than protection against loss by fire at 
low cost; it means better inventories, 
better bookkeeping, better stocking of 
goods, better distribution. For this com- 
pany works on the theory that advice 
along the lines indicated helps both the 
jeweler and the company. It’s success 
in the field of insurance shows what 
cooperation can do. Organization made 
it possible. 

The Code of Ethics points to the high 
ideals that jewelers uphold. Give credit 
to organization in a great measure. 

The starting point of many a later 
fine jewelry business—the work bench— 
has not been overlooked. For many 
years jewelers have been offered sched- 
ules showing the minimum that good 
work should be worth. The laborer is 
worthy of his hire. Many of them have 
pondered this truth to their benefit. 

In a limited space it is possible only 
to just briefly touch on the activities 
of our association and the good accom- 
plished. There is no room to note the 
innumerable instances of service from 
officers to individual members, nor is 
there place to give credit to all who 
deserve it. In passing I must, however, 
mention the devoted trade press, which 
has always striven for the good of all 
branches of the trade and to which all 
jewelers organizations owe so much. 
The results attained would have been 
impossible without the aid and assist- 
ance of the splendid jewelry trade 
journals. 

The American National Retail Jewel- 
ers Association has a long road still to 
travel before it can be said to have 
reached the goal of usefulness ‘that its 
past leaders have striven and hoped for, 
but it will stick to its task and I have 
no doubt of the ultimate result. 

New leaders will arise, will accom- 
plish splendid things, but always will the 
names of Jennings, Hurlbut, Archibald, 
Roberts, Combs, Evans, Brock, Everts, 
Hufnagel and Brotherly be remembered 
as the pioneer captains of its first score 
years. In the same breath with them 
will be named Roessler of war tax fame 
and Col. John L. Shepherd, whose 
memory, for the good works that live 
after him, will always be revered. 

’Tis human to err; the association 
work has not been carried on without 
mistakes; but when I recall the faith 
that was in these men, and many others 
who worked with them, my own is 
strengthened and I look confidently to 
the future, sure that each new need and 
crisis will be met successfully. 








Death of Herman Goldsmith 


CLEVELAND, OHIO, Sept. 15.—Herman 
Goldsmith, veteran Cleveland jeweler, 
passed away on Sunday, Sept. 9, at the 
age of 80 years. Mr. Goldsmith con- 
ducted the Jewelers Manufacturing Co. 
in the old Beckman building on Superior 
Ave. where the Cleveland hotel now 
stands. He retired from active business 
some years ago after having spent the 
most of his life in the trade in this city. 
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In his youth he lived in Providence 
where he was also connected with the 
trade. One of his earliest recollections 
was the visit of President Abraham Lin- 
coln to Cleveland in 1865 and he tried 
to enlist in the Union army but was 
rejected. 

The funeral took place on Tuesday 
from the home of his daughter, Mrs. P. 
H. Goldberg, Rabbi A. H. Silver officiat- 
ing. 

Mr. Goldsmith is survived by six chil- 
dren, Edna Goldsmith, Marcus Gold- 
smith, Mrs. P. H. Goldberg, Mrs. L. M. 
Bloch, all of Cleveland, and Mrs. N. H. 
Anspach and Mrs. J. D. Lowenstein of 
Highland Park, Ill. 








New Enterprises 





The Lindblom Jewelry Co., of Cedar 
Falls, Iowa, will open a new store at 
165 Fourth St., W. Waterloo, Iowa. 

A new jewelry business has been 
started by W. A. Nickel at Windom, 
Minn. 

Portage, Wis., is the locality selected 
by George L. Bogardus to conduct his 
new jewelry store. 

A new jewelry and watch repair shop 
has been opened by Leland O. Tabbert 
in thé Sargent building at Ripon, Wis. 





Business Troubles 





Raymond L. Nagle, Atlanta, Ga., is 
reported to be in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed against Charles F. Reeves, 
Chicago. “ 

An involuntary petition in bankruptcy 
has been filed against Arthur E. Downs, 
Buffalo, N. Y. 

S. W. Bassett Co., of which E. A. Car- 
roll is the proprietor, Providence, R. L., 
has made a general assignment to James 
H. Hagan, Jr. 

Osborn & Co., Morgantown, W. Va., 
has made an assignment to Ezra Ham- 
stead. The liabilities are placed at $10,- 
000, and the assets have not yet been 
determined, although it is believed they 
are of a nominal amount. 








The wedding of Miss Constance Hicks 
Speath, ward of Mr. and Mrs. Albert 
M. Kohn of Kenyon St., Hartford, Conn., 
and William E. Barton, Jr., of Kings- 
wood Road, West Hartford, took place 
at noon, Saturday, Sept. 15, at the home 
of her guardians. Rev. Richard H. Mc- 
Laughlin performed the ceremony in the 
presence of the immediate families. Mr. 
and Mrs. Barton left for a motor trip to 
New York State, after which they will 
live on S. Whitney St. The bride at- 
tended the Ossining School at Ossining- 
on-the-Hudson. Miss Spaeth has always 
attended the New England Jewelers’ 
Golf Tournaments and is well known by 
most of the jewelers and their ladies. 
Mr. and Mrs. Barton expect to be in 


. Manchester next week to attend the fall 


tournament. 
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The Vogue for Planes and Angles in 


Paris Jewelry Designs 


Paris, Sept. 12.—“Modern” jewelry is 
far from being a mere fad in Paris. The 
vogue for planes and angles is received 
with enthusiasm by all houses, includ- 
ing those of conservative tendencies. 
The finest stones and metals known to 


in the future, have great weight in 
Europe, according to this Parisian 
artist-jeweler. He is soon to make his 
first journey to the United States, in 
search of inspiration for his designs. 
Color has an important place in jewel- 











BRACELET BY BRANDT SHOWN AT PARIS EXHIBITION 


the Paris jewelers are being used to 
design jewelry in the modern manner. 
The new ways of presenting diamonds 
and platinum are given as important 
reasons for the acceptance of the new 
art motif. Until now, jewelry designs 
have been so elaborate in themselves, 





MODERNISTIC BROOCH DESIGN 


some jewelers claim, as to actually de- 
tract from the beauty of the mediums 
used. 

There is a great quarrel between those 
who assert that it is only an abstraction, 
in simplified pattern, that fine stones 
may be shown to full advantage and 
those who adhere to classic design. 

Foremost among advocates of the ab- 
stract, is Paul Brandt, Paris artist and 
designer, whose jewel exhibitions in re- 
cent art salons were the talk of Paris. 

Although Brandt is known in many 
decorative fields, it is in jewels that he 
is especially interested. “Jewels are so 
beautiful in themselves,” he declares, 
“that they must be kept in a background 
that is wholly simple. A flower is a 
lovely thing, but so is a diamond—they 
do not need each other to make a work 
of art.” 

Simplicity above all things, must also 
be woman’s guide in the choice of the 
jewels she wears, says Paul Brandt; 
good taste has nothing in common with 
the woman who loads all the jewelry in 
her safe on a single costume. 

“Plenty of jewels, yes—but of appro- 
priate types,” is his word of advice. 
American fashions and manners will, 





ry of the modern type. In daytime 
jewelry, Paris has a definite preference 
for white gold and yellow gold as a 
background for brilliant color. For 
evening, there is less prominence given 
to color. Paris stylists are in favor of 
avoiding colored jewelry for formal 
dress, save with gowns of white satin 
or black lace. 

Platinum, in flat surfaces, highly pol- 
ished, is new in Paris “modern” jewel- 
ry. Diamonds are incrusted into flat 
surfaces of platinum, in preference to 
elevated settings. The stones are of 
different sizes and set at some distance 
to each other, giving the effect of stars 
of varied sizes sunk into a platinum sky. 

In current Paris exhibitions are the 
three brooches and a bracelet shown 
herewith, signed by Paul Brandt. Ali 
four pieces show original combinations 
of diamonds of varied sizes, pearls, 





SHOWING USE OF PLANES 
AND ANGLES 


BROOCH 


onyx, lapis lazuli and platinum. Em- 
phasis to the plane motif is given to the 
brooches by means of the large, flat sur- 
faces of polished platinum. 








March 25, 26 and 27, 1929, have been 
selected as the convention dates for the 
next convention of the National Associa- 
tion of Credit Jewelers, and already pre- 
liminary convention plans are under 
way. The 1929 convention will be held 
at West Baden Springs Hotel, West 
Baden, Iowa. 
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German Gem Trade 





Consul at Cologne Reports Industry of 
Idar-Oberstein Remaining Steady De- 
spite Drop in Exports to U. S. 


WASHINGTON, D. C., Sept. 17.—J. 
Klahr H. Huddle, American consul at 
Cologne, reports that the business of the 
Idar-Oberstein precious and semi-pre- 
cious stone industry remained steady 
during the second quarter of the year al- 
though shipments to the United States, 
the principal customer, dropped off 
slightly from the preceding quarter, and 
the demand for diamonds declined con- 
siderably. 

Jewelers are reported to be over- 
stocked with cut diamonds, but trade in 
various grades of other precious stones, 
except in tourmalines and aquamarines, 
has been brisk, with extensive sales. 
The domestic demand was steady and 
prices within Germany are reported to 
be satisfactory. 

Larger quantities of first-grade stones 
have been sold to France and Italy, and 





NEW BROOCH DESIGN 


this has made up partly for the loss re- 
sulting from decreasing orders from 
American buyers, most of whom re- 
stricted their purchases to cheaper 
stones and synethetic an* imitation ma- 
terial. Business in pearls continued ex- 
ceptionally slack. 

Complaints are continually heard from 
Idar-Oberstein firms that export busi- 
ness has not yet become profitable be- 
cause of rigorous competition among 
them and the policy of foreign buyers 
to withhold orders until prices are on 
the desired level. It is reported that 
manufacturers have encountered some 
difficulties in procuring satisfactory 
qualities of raw material. 








Enormous Amethyst to Be Cut 


A wireless dispatch to the New York 
Times from Berlin, Sept. 15, states that 
an amethyst weighing 215 pounds has 
just been received at an Oberstein gem- 
cutting works for cutting and polishing. 
This crystal which is described by the 
Times correspondent as the largest ever 
cut at the Oberstein plant, was found 
near Bahia, Brazil. It is pronounced 
to be of extraordinary beauty and per- 
fection despite its large size. 
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3.—Westfield brings about the elimination of inventory-duplication 
within its price range. 


4.—Westfield all year-round color page advertising in Liberty brings to 
timepieces of unusual sales appeal, consistent, forceful support! 
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his sales of higher-priced watches! 
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| You will pay $9.75, $12.75 or $17.75 for a Westfield wrist or strap 


watch, depending upon the style you choose. 


- Each Westfield is shock-proof—specially built to withstand the 
jarring and jolting of everyday use. Each Westfield shock-proof 
movement is standardized— which means that all Westfield 
watches are exactly alike in construction and sturdiness— that 
| wherever or whenever you buy one, it will serve you well. 


You may see Westfield wrist and strap watches in many 
smart, original models for men and women—each, according to its 
price group, the best value the 
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It is with arresting color pages like this—appearing in the September 29th issue of Liberty—that 
Westfield is dominating the watch market within the Westfield price range! 


One of a series of forceful Westfield color pages appearing all-year-round in a list of leading magazines. 
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Chapter XXII 
Thomas Earnshaw (1749-1829) 
(Continued from issue of Sept. 13) 


E was not without humour, but it 

seemed never to occur to him that 
his own attitude was to a considerable 
degree responsible for the enmity against 
him. At one meeting of the Board “I 
was asked ...if I could bring some 
respectable watchmakers to speak as to 
the merits of my invention. I answered, 
that as the watchmakers had been using 
my plans for 20 years, and asserting 
them to be their own, how could it be 
expected that they would now own the 
robbery, and fix the laurel in my cap, 
which they had been wearing so many 
years, and by which they had reaped 
both honour and profit? Dr. Milner re- 
plied, “that is very true, but Mr. Earn- 
shaw do you mean to say that there are 
no watchmakers, I mean _ respectable 
men, that will, if they are called on, tell 
the truth?” I said there might be some, 
but from the experience of my life I was 
justified if I declared that I did’not know 
where to find them.” He adds, “This 
furnished the Board with a laugh,” but 
proceeds to enforce to the reader his 
ground for his impression. As a matter 
of fact, Robert Best, former foreman 
for Brockbank, with whom Earnshaw 
was on such terms as to prevent their 
speaking as they passed on the street, 
testified favorably to Earnshaw’s claims 
and in contradiction to Brockbank. His 
occasional joke displays his capacity for 
such, but he had even then some serious 
end in view. The Times of Aug. 27, 
1799, published an obituary notice of 
John Arnold which was in the bad taste 
of an advertisement for his son John R., 
and on which eight years later was the 


subject of a sarcastic and scathing com-. 


ment from Earnshaw. It is too long to 
quote here, but the following are ex- 
cerpts: “Oh, Mr. John Roper Arnold, 
young man, it was too soon for you to 
begin puffing, you should have known a 
little more of your business”... “I 
hope that my reader will excuse me, if I 
cannot yet quit Mr. Arnold’s puff-direct, 
without endeavouring to excuse him for 
it. It must be remembered then that 
Mr. Arnold had a father who set forth 
the following famous puff in a printed 
pamphlet, soon after he had taken out 
a patent for the Escapement which he 
had from me in consequence of my shew- 
ing it to Brockbank: his words ran thus, 
“Let me add that I have lately invented 
@ new mode of Escapement, of such a 
nature, that friction is utterly excluded 
from it, and in consequence the use of 
oil, that bane to equality of motion, is 
rendered wholly unnecessary, and 
whether the material be a diamond, steel, 





brass, or a piece of wood, is perfectly 
indifferent, as they are all equally proper 
for the purpose. The balance is sus- 
pended in such a manner that there is 
no friction on the pivots of the verge, 
which is a great point gained towards 
making them go in different positions. 
From these improvements, which are all 
recent, I have great reason to expect, 
that the errors in my chronometers, 
small as they now are, will yet be con- 
siderably lessened.” Earnshaw com- 
ments, “Hear it ye watchmakers! Fric- 
tion is utterly excluded from scape and 
balance pivots; and whether the material 
be a diamond, steel, brass, or a piece of 
wood, they are all equally fit for the 
purpose. Joyful news indeed for the 
watch makers, as now they may all make 
wooden timekeepers.... Now as the 
late Mr. Arnold manufactured this 
mighty puff, we surely may excuse the 
son for imitating the father; for the old 
saying is, “As the old cock crows, the 
young ones naturally lean,” and “I never 
knew a crow to sing the notes of a 
nightingale.” 

On the claim made by Arnold as to the 
non use of oil, there occurred about 1789 
the following in court: “Mr. Evans... 
the Lord Mayor’s clerk: asked me if I 
had one of my watches, I shewed him 
one, he asked me if it went without oil! 
I said no, he observed that Arnold’s did: 
“Go without oil!” I replied, “neither 
does Mr. Arnold’s go without oil: I un- 
derstand he has told gentlemen so, but if 
those gentlemen had made use of one 
of their senses, that of smelling, they 
would have detected the absurdity.” I 
desired Mr. Evans to smell my watch, 
he did so, and found the oil very power- 
ful in scent. Several gentlemen then 
present likewise smelt it: I asked if any 
one had a watch of Arnold’s, but no one 
had: I then advised them when they met 
with one, to smell out Mr. Arnold. I 
was informed a few days after, that it 
was reported on Change, that I had at- 
tacked Arnold in the Lord Mayor’s Court 
with taking out a Patent for my Inven- 
tion, and had advised gentlemen in 
future to nose out Arnold. I soon after 
met Arnold in King Street, Cheapside, 
and said to him, “Jack, why I under- 
stand your customers have at last nosed 
you out.” Now let me ask any one who 
knows Mr. Arnold, whether it were pos- 
sible for him to bear such attacks if 
they had not been just and true.” 

The story of his experience and dis- 
appointments in trying for the £10,000 
prize is a sad one. He was fairly en- 
titled to it. However, the Board re- 
solved that Earnshaw was entitled to a 
reward at least equal to that given Mr. 
Mudge (£3000) but compromised with 
Sir Joseph Banks, who opposed it, by 
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Earn- 
“T did 


giving Arnold the same amount. 
shaw felt very bitter about it. 
not, my Lords and Gentlemen, devote 
twenty-five years, by far the best part 
of my life, to labour and study, to let 
others deprive me of it, and bask in the 
rays of that fame, which I had laboured 


so many years to obtain.” This equality 
in reward, I found, was proposed by 
Lord Melville, by way of reconciling all 
parties: but alas! his Lordship knew but 
little of the soul of Thomas Earnshaw; 
the honour of the invention was most 
to me, and though his Lordship’s motive 
in such proposal was, I am convinced, 
pure: yet as such equality in reward so 
materially affects my honour, you surely, 
my Lords and Gentlemen, will permit me 
to look into the propriety or impropriety 
of it, and to examine on what grounds 
Arnold can possibly be placed equal in 
reward with me.” His appeal to Par- 
liament in 1808 and again in 1809 did 
not succeed in getting any modification 
of the action of the Board. 

His son Thomas succeeded him at 119 
High Holborn, removing in 1835 to 87 
Fenchurch Street and was succeeded by 
his son, the third Thomas, who gave his 
attention principally to the making of 
compensation balances. 

Earnshaw of all the glorious band of 
marine timepiece inventors, Harrison, 
Mudge, LeRoy, Berthoud, Arnold and 
Brequet, possessed to the greatest de- 
gree that indefinable something which 
materializes in instantaneous ideas and 
immediate results requiring little alter- 
ation. Since his death nearly a hun- 
dred years ago the escapement for chro- 
nometers has remained unchanged from 
the form he put it in, and to him more 
than any other one man is due the credit 
of the supremacy in its manufacture 
which England has enjoyed Yor a long 
time. 








Oxide from Chromium 
Finish 


A subscriber asks “what will remove 
oxide from chromium finished jewelry?” 


Upon good authority—it is stated that 
no pickle solution will do this work 
satisfactorily. Although chromium will 
resist corrosion under any «atmospheric 
condition, and from any <acid, it will 
not resist corrosion or oxide, under the 
intense heat required in soldering jewel- 
ry. Because of the fact, however, that 
nuwite is so hard, you can polish off 
the black oxide, on your polishing ma- 
chine without, in any way, affecting the 
chromium. If this would not be suc- 
cessful in polishing out the oxide in deep 
crevices, the only alternative is to re- 
move the chromium finish by inserting 
the article in a solution of either con- 
centrated or diluted hydrogen, known as 
muriatic acid. It would then be neces- 
sary to refinish the article in question 
with chromium. Muriatic acid is the 


Removing 


only acid known, that will actively at- 
tack chromium, while sulphuric acid will 
attack it slightly and nitric acid will 
not attack it at all. 
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Alleged Swindler Caught 


Man Who Attemped to Obtain Loan on 
“Doctored” Diamond Held by 
Dayton, Ohio, Police 


DAYTON, OHIO, Sept. 15.—Yesterday 
afternoon, Jack M. Werst of Jack M. 
Werst & Co., Arcade building, was called 
to a local bank to value a diamond which 
had been offered for a loan. Mr. Werst 
was told that the diamond had been 
brought to the bank by an out-of-town 
man who claimed that he had a load of 
whiskey about 20 miles from town and 
that $700 was needed to release the load. 
Upon examining the diamond which was 
mounted in a white gold mounting, Mr. 
Werst noted that the stone had a coat- 
ing on the back of it. He, therefore, 
washed the stone in alcohol and the 
gem proved to be a yellow diamond 
weighing about a carat for which $700 
would have been an exorbitant price. 

The bank called the police and the 
man who offered the stone was arrested 
and is being held on suspicion. About 
two months ago, the same trick was 
played on a jeweler in Middletown, 
Ohio, and about the same time, another 
man in Dayton lost $1,200 by the same 
ruse. 

The man who was arrested pretended 
to be an Elk. The local police are co- 
operating with the jewelers here in try- 
ing to apprehend such men as the one 
now under arrest. 








Powers & Mayer, Inc., New York, 
Hold Annual Exhibition of 
Fine Jewelry 


An unusually interesting exhibition 
closed last Saturday at the showrooms 
of Powers & Mayer, Inc., 58 W. 40th St. 
The exhibition, which opened Sept. 10, 
was viewed by many in the trade who 
showed a great deal of enthusiasm. Ar- 
ranged attractively in well-lighted show- 
cases the many pieces were seen to best 
advantage. All shapes and sizes of dia- 
monds, rubies, emeralds and sapphires 
were utilized in forming some beautiful 
combinations and perfect matching of 
the color and brilliance of the stones 
was evidenced. 

One of the most striking pieces was 
an oval brooch depicting the sun, a large 
round diamond, casting its rays over 
the water. The rays were baguettes of 
rare clarity, and the effect of water was 
achieved by irregular rows of small dia- 
monds. Another brooch which attracted 
a great deal of attention depicted a 
filled flower basket in which rubies, 
emeralds and diamonds depicted to an 
amazing degree of reality roses and leaf- 
covered stems. Other brooches in the 
shape of bird-cages, windmills, and also 
more conventional design all showed ex- 
pert workmanship and originality. 

The bracelets and necklaces on display 
contained even more of a variety of 
brilliant stones. Emeralds were effec- 
tively used in many of the diamond 
bracelets as well as rubies and sapphires. 
Two bracelets which particularly caught 
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the eye were of perfectly matched 
stones: one of rubies the other of 
emeralds. Not the slightest difference 
in depth of color or brilliance could be 
perceived. Another bracelet consisted 
of a number of baguettes separated into 
pairs by smaller, round diamonds with 
the resulting appearance of several very 
large stones set in the bracelet of dia- 
monds, with some of the necklaces, it 
was possible to detach the pendant, sepa- 
rate the chain, usually of diamond links, 
and have a pin, and two bracelets in its 
stead. 

Among the rings were: a five karat 
emerald ring for a man, a very fine pink 
diamond lady’s ring, one in which was 
set a round canary diamond, and many 
dinner rings, wedding rings, and others 
all set with rare gems. Jade was also 
used in many of the ornaments, as was 
enamel in various colors. 

All the pieces were notable in that the 
mountings were so beautifully done, 
while some of the bracelets and neck- 
laces appeared to rest on the display 
cards without mounting of any descrip- 
tion. 








Security Alliance 


New Members Admitted, Transfers Made 
and Rewards Ordered Paid at 
September Meeting 


The regular monthly meeting of the 
Jewelers Security Alliance was held on 
Sept. 14, the following members being 
present: President, Harry C. Larter; 
vice-president, H. H. Butts; C. J. Broth- 
erly, Leo Wormser; treasurer, Bernard 
Karsch; secretary, James H. Noyes, 
and Messrs. Alpheus L. Brown, H. H. 
Dillingham, Prentice Luckey, Frank T. 
Sloan and Nathan J. Stern. 

Twelve new members were admitted to 
Class B, and nine Class A members were 


transferred to Class B. 
Nine rewards were ordered paid, as 


follows: 


For the arrest and conviction of James 
McCoy, who smashed the show window at 
the store of O. W. Dreyer, Long Beach, Cal., 
June 19, 1928, and was caught in the act. 
McCoy was sentenced to an indeterminate 
term, the reward being paid to Officer Edw. 
R. Housman. 

For the arrest and conviction of Gilbert 
Bowman, who stole, through sneak _ theft, 
goods valued at about $30 from E. W. De- 
Lawter, Anderson, Ind., also from several 
other firms. The goods were recovered and 
Bowman sentenced to one to 10 years; the 
reward being paid to Mrs. DeLawter. This 
theft occurred May 15, 1928. 

For the arrest and conviction of Pete 
Andreke, who attempted to break into the 
store of S. Callinger, Pittsburgh, Pa., July 
22, 1928, but was caught in the act_and 
therefore no goods were taken. Andreke 
was sentenced to two years, the reward being 
paid to Roy G. Repp, J. R. Hamill, A. F. 
Miller and Officer Edward FI. Werner. 

For the arrest and conviction of Thomas 
Whalen, who smashed the show window at 
the store of Nate Samuel, Erie, Pa., April 30, 
1928, and stole $25 worth of goods (which 
were recovered). Whalen was placed on 
probation for two years, the reward_being 
paid to officers A. C. Heisler and D. 
Brown. 

For the arrest and conviction of Gias 
Coaletio and Slyvester Fairo, who smashed 
the show window at the store of O. A. Dupp- 
stadt, Vandergrift, Iowa, Nov. 28, 1927, 
and stole $250 worth of goods, none of which 
was recovered. These thieves were sentenced 
to nine to 18 months, the reward being paid 
to Chief of Police D. L. Johnson. 

For the arrest and conviction of Leslie 
Carpenter, who stole goods valued at $4,500 
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from the store of Wayne M. Reed, Mont- 
pelier, Vt., May 5, 1928, about $3,600 being 
recovered. Carpenter has been placed in the 
State Hospital for Insane under observation 
the reward being paid to Sheriff Henry 
Lawson and Chief of Police E. D. Sloan. ~ 

For the arrest and conviction of Mrs 
Evangeline West, who stole, through sneak 
theft, goods valued at $95 from the Steinberg 
Jewelry Store, LaPorte, Ind., which were re- 
covered. Mrs. West was given a sentence 
of one to 10 years, the reward being divided 
among Mr. Frank Heusi, Chief of Police 
Robert Fisher, Mrs. Lillian Hendricks and 
Mrs. Samuel Boch. 

For the arrest and conviction of Roya] 
Miller and Henry Bolduce, who smashed the 
show window at the store of S. S. Kaufman 
Fredericksburg, Va., July 30, 1928, and stole 
about $250 worth of goods, which were not 
recovered. These thieves were given an in- 
determinate sentence, the reward being di- 
vided among officer Catlett Jenkins, FE, G. 
Musselman, Mrs. F. W. Fourhead, Mrs. Pear] 
Crawford and Mrs. Duba. 

For the arrest and conviction of Frank 
Vecci, Joseph Kutil, Carmen Cozzi, Frank 
Perrette and This Hanson, who held up the 
store of Friske-Hoppe, Chicago, Jan. 28, 1928 
and stole about $4,000 worth of goods, $256 
of which was recovered. These men were 
sentenced to one vear to life, with the excep- 
tion of Vecci, who was returned to Joliet 
to finish a term on another case. 














Thomas A. Deen, Washington, D. C., 
formerly with the H. S. Meiskey & Co., 
was a recent visitor. 

George Wiltshire of W. R. Cobb & Co., 
Providence, R. I., and Louis Glick of 
Hammel, Riglander & Co., New York 
city, called on the local jobbers recently. 


The following out of town jewelers 
were recent visitors in Lancaster: E. E. 
Coble and W. S. Morgan, Elizabethtown, 
Pa.; J. Frank Reese, York, Pa.; Harry 
W. Flinchbaugh, Manhein, Pa. 

Bertram Rosser, a Veterans Bureau 
trainee at the school some years ago who 
has been with the Copelands jewelry 
store at Kane Pa., for the past number 
of years, has opened up a store at Mount 
Jewett, Pa. 

The following students have enrolled 
in the Bowman Technical School the past 
week: S. P. Miller and C. P. Miller of 
Arlington, Mass.; Robert Russell, Coates- 
ville, Pa.; Le Roy Williams, Parkesburg, 
Pa.; Gerald Perry, Kane, Pa.; Mort F. 
Eaton, Galeton Pa.; William W. Good, 
Ephreta, Pa., and Robert C. Land, Em- 
poria Va. Joseph Eisenhart, having 
finished a special course in the school, 
has accepted a postion with J. Frank 
Reese, jeweler, York, Pa. 

John J. Bowman spent last Wednes- 
day in Washington, D. C. The new ex- 
amining board of the Horological Insti- 
tute of America held its first meeting at 
the Bureau of Standards, and Mr. Bow- 
man was there to explain how the work 
had been developed up to this time by the 
retiring board. The new board is com- 
posed of William Ramsay, (first vice- 
president of the institute) Washington, 
D. C., chairman; Frederick Staib, of S. 
Kirk & Son Co., Baltimore, Md.; William 
C. Donnelly, chief time inspector of the 
Baltimore & Ohio Railroad System, Bal- 
timore, Md.; and R. E. Gould, chief time 
section United States Bureau of Stand- 
ards, Washington, D. C. 
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John Kelso of Dorrance St., was a 
business visitor in Boston the past week. 

Gregor Krichbaum left last week on 
a short trip through New York State in 
the interests of L. Krichbaum & Co. 

A. Leo Kilkenny was in New York the 
past week at the headquarters of the 
Strathmore Co. 

The Rhode Island Paper Box & Dis- 
play Co., 282 Plainfield St., this city, is 
owned and conducted by George Carnole, 
of Simmonsville Ave., Johnston, R. I. 

Mrs. Rose L. Sohn, 101 Overhill Road, 
has filed a statement at the City Clerk’s 
office that she is the owner of the H. & 
R. Mfg. Co., 226 Eddy St. 

Theodore Droz was on a business trip 
through the Middle West the past week 
in the interests of Ernst H. Lohrmann 
Co. 

Brown & Sharpe Mfg. Co. is building 
a one story brick and wooden addition 
to a transformer house in Promenade 
St. 

A. & A. Mfg. Co., 104 Point St., is 
conducted by William and Archibald 
Aron, according to information filed at 
City Hall. 

Harry Weisen and Herbert Barlow 
are proprietors of the Providence Pre- 
mium Co., 6 Franklin St., they state in 
papers filed at City Hall. 

Mr. and Mrs. Frank E. Farnham have 
sent out invitations for the marriage of 
their daughter, Miss Gladys Mae Farn- 
ham to O. Evert Janson at the Plymouth- 
Union Congregational Church, Sept. 22. 

Edward M. Wheeler, manager of the 
Providence office of the National Jewel- 
ers’ Board of Trade, was in Boston and 
vicinity the past week on business for 
the board. 

Everett Hess, of the Bee Hive at New- 
port, had on exhibition last week the 
silver loving cups which were offered as 
trophies for the bathing beauty review 
this week at the Newport County Fair. 

Mr. and Mrs. John F. Allen have re- 
turned from a two months’ trip to Cali- 
fornia, where, in San Francisco, they 
were the guests of their daughter and 
son-in-law, Mr. and Mrs. Robert R. 
Moyer. 

The new front at the retail store of 
Michaels-Bauer, Inc., 365 Westminster 
St., has been completed. It is of the re- 
cessed vestibule order, with plate glass 
on all sides, affording excellent oppor- 
tunities for window displays. 

The first meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade since the summer recess was held 
at the Turks Head Club on Friday, and 
was well attended. Considerable routine 
business was transacted and several ap- 
plications for membership considered. 

The regular courses in the various 
departments of the Rhode Island School 
of Design, including the Jewelry and 
Silversmithing Department, will open 
Sept. 24 for the day classes; Saturday 
classes on Sept. 28, and the evening 
classes on Oct. 1. 


A. T. Wall, Jr., has been appointed 
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one of the vice-chairmen of the third an- 
nual Community Fund campaign which 
is to be conducted in this city Oct. 21-29, 
of which Henry D. Sharpe, president of 
the Brown & Sharpe Mfg. Co., is presi- 
dent. Among the members of the gen- 
eral committee are Archibald Silverman 
and Arthur L. Aldred. 

Reuben Mason, for several years asso- 
ciated with the manufacturing jewelry 
concern of Potter & Buffington, Inc., 
died Sept. 9. In his will, which was filed 
in Municipal Court on Friday, the First 
Church of Christ, Scientist, of Provi- 
dence, is the recipient of a bequest of 
$10,000. The Rhode Island Hospital 
Trust Co. has been appointed executor 
under the will. 

Ellen A. Carroll, conducting a manu- 
facturing jewelry business under the 
firm name of S. W. Bassett Co., 911 Lap- 
ham building, 290 Westminster St., has 
made a general assignment to James H. 
Hagan, Jr., attorney, 313 Turks Head 
building, for the benefit of the creditors. 
No statement has been made as to the 
assets and liabilities. The present owner 
took over the business in 1916. 

Among the jewelry buyers in Provi- 
dence and vicinity during the past 
week were the following: A. L. Pfer- 
sich, of the A. L. Pfersich Co., Philadel- 
phia; Mrs. Adams, of the Davis Dry 
Goods Co., Chicago; Messrs. Reeves, Coon 
and Dorsey, of T. Eaton Co., Toronto, 
Can.; Mr. Glantz, of W. T. Grant & Co., 
New York City; Mr. Guyer, of Marshall 
Field & Co., Chicago. 

Among the local business men pres- 
ent at the conference of the executive 
committee of the Providence Safety 
Council to consider the continuance of 
the association were: Arthur L. Al- 
dred, Henry D. Sharpe, Archibald Sil- 
verman, Edmund C. Mayo and Joseph 
Samuels. Financial support was guar- 
anteed, and it was voted to continue un- 
til January 1, when further action will 
be taken. 

Preliminary circulars have been re- 
ceived by members of the New England 
Jewelers’ Golf Association, and other 
jewelers’ associations throughout New 
England, notifying all who play the 
game that the annual fall outing is to 
be held this year at Manchester, Vt., 
on Sept. 23 and 24. Headquarters will 
be at the Worthy Inn, and those who are 
going are urged to make reservations at 
the Inn early. 

Patrick J. Small, a resident of Paw- 
tucket for more than fifty years, and 
most of that time associated with the 
manufacturing jewelry establishment of 
George H. Fuller & Son Co., in that city, 
died at his home, 83 Nye St., on Sept. 
12, following an extended illness. Born 
in Belfast, Ireland, he came to this 
country when a small child, his parents 
coming almost directly to Pawtucket. He 
is survived by his widow, two sons, two 
daughters, and two brothers. 

In the assessment of taxes for this 
year at Cranston, among those assessed 
on a valuation of $25,000 or more are 
the following: George N. Babbington, 
$29,640; Horace F. Carpenter, $56,440; 
John M. Dean, $145,080; Earl C. Devoll, 
$37,920; Walter S. Hough, $25,480; Les- 
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ter E. Fulford estate, $50,200; Kenny 
Mfg. Co., $71,500; Frederick V. Kennon, 
$35,140; Langelier Mfg. Co., $105,780; 
Thomas McGrath, $36,800; Leon Sam- 
uels, $134,020; Standard Machinery Co., 
$326,640; United Wire & Supply Co., 
$351,920, and Graf to H. Willys, $56,- 
570. 











John Redding has accepted a position 
with the L, G. Balfour Co. 

Frederick A. Bullock started on a 
western business trip the past week with 
the Bullock & Dolan line. 

Miss Anna M. Duffy of the office force 
of the Morse, Andrews Co., was married 
last week at St. John’s Church to Ar- 
thur W. Andrews, Jr. 

The Bay State Optical Co., the Smith 
& Crosby and the L. G. Balfour Co. 
plants closed early the other afternoon 
in order to give their help a chance 
to take in the “Little World Series” 
baseball game at Hayward field. 

The annual drive for the Community 
Chest will be conducted here Oct. 14-18 
inclusive, the amount that is desired to 
raise being $43,938. The executive com- 
mittee for the drive consists of an execu- 
tive committee composed of Aldre A. 
Frenc, Harold E. Sweet, and Joseph F. 
Rioux. Among those assisting as heads 
of committees are: Edgar A. Reming- 
ton, Mrs. Lawrence E. Baer, George E. 
Nerney, Edwin F. Leach, William H. 
Blake and Harvey E. Clap. 

Mr. Joseph Rioux of Bliss Brothers, 
Attleboro, in an interview given to one 
of the representatives of THE JEWELERS’ 
CIRCULAR, stated last week that in his 
opinion this fall will be one of the 
best that the jewelry manufacturers 
have ever had. This is based on the 
fact the orders which are being placed 
at the present time are for large quan- 
tities. 

The annual outing of the Harvey Clap 
& Co. Mutual Relief Association was 
held last week Saturday at the War- 
wick Club grounds on the west shore of 
Narragansett Bay, with about 150 at- 
tending. The trip was made by auto- 
mobiles, and upon the arrival, a luncheon 
was served, after which a long series of 
sports and games was in order, followed 
with an exciting baseball game in which 
the single men’s team defeated the mar- 
ried men by a score of 12 to 10, the game 
being called at the end of the second in- 
ning because the single men lost all the 
balls. Later in the afternoon a clam 
bake was served. 
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Adelard Chabot and 


Mr. and Mrs. 
family have returned from their sum- 
mer home at South Warren, R. I. 

Congressman Joseph W. Martin, Jr., 
addressed 12 meetings in Fall River and 
surrounding towns in two days last week. 








Among the visitors in town last week 
was L. G. Vancore of Colebrook, N. H. 


Observance of the Jewish New Year 


resulted in the closing of numerous 
wholesale and retail stores over the 
week-end. 

The marriage is announced of Frank 
Olbrijsh and Helen Teschetske. The lat- 
ter is an employe of the Thomas Long 
Co. The pair received gifts from asso- 
ciates in the business to mafk the occa- 
sion. 

The Boston Jewelers Club will hold its 
beefsteak dinner for members only on 
Oct. 19, at the Elks’ Hotel, Boston. The 
41st annual banquet of the club will be 
held at the Copley-Plaza Hotel, Wednes- 
day, Feb. 6, 1929. 

Many jewelers attended the Gift Shop 
exhibition at the Hotel Statler last week. 
There they obtained numerous ideas for 
conducting gift departments themselves. 
The show was one of the most attrac- 
tive and instructive ever presented in 
this city. Lectures were given on this 
phase of the jewelry business which 
were most comprehensive and useful in 
instructing jewelers and others how to 
conduct gift departments to the best ad- 
vantage. 

Mr. and Mrs. Alexander A. Hobbs of 
56 Maple St., Milton, celebrated their 
66th wedding anniversary Sept. 12. Only 
members of the family were present. 
Mr. Hobbs is 87 years of age and his 
wife 85. They were married in Newton- 
ville, but have lived their entire married 
life in Milton. They are in fair health. 
For 53 years Mr. Hobbs was engaged in 
the jewelry bysiness with a store in the 
Suffolk Resolves House. He retired sev- 
eral years ago. He served in the Civil 
War and is one of the few surviving 
members of the Huntington F. Wolcott 
Post, G. A. R. 

During the last ten days marriages 
have been on the wholesale plan at 
Smith Patterson’s. Donald Reeves took 
as his wife Florence Bemis, also an em- 
ploye of the company. The wedding 
took place at the home of the bride in 
Dedham, where the pair will reside in 
a new home which has been built for 
them. Harry Michelson of the watch re- 
pair department wedded Eleanor Ever- 
ton, the ceremony taking place at the 
Methodist Church in Malden. A recep- 
tion followed in the vestry, and the 
bride and bridegroom left for Chicago 
for the nuptial tour. They will make 
their home in Malden on their return. 
William Henry Becker of the silver de- 
partment was united in marriage with 
Frederica Knight in a pretty home wed- 
ding at Tower Terrace, Halifax, N. S., 
the home of the bride’s father. A recep- 


tion followed. After a tour of two or 
three weeks, Mr. and Mrs. Becker will 
reside in Reading. Sterling silver gifts 
were presented by the company’s em- 
ployes to all three pairs, while the prin- 
cipals gave clocks. 

Allan Davidson, a leader among the 
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young jewelers in this city, and Miss 
Dorothy Williams, youngest daughter of 
the late Dr. John E. Williams of Nan- 
king, China, were married today in Au- 
burndale. The ceremony was performed 
by the Rev. Cornelius Edwards Clark in 
the Congregational Church. Mr. David- 
son is a son of Mr. and Mrs. Frank 
Forest Davidson, the father being one 
of the principals of the Thomas Long 
Co. The bridesmaids were Miss Faith 
Williams and Miss Mary Williams, sis- 
ters of the bride. The ushers were 
George C. Scott of Waban and Edward 
K. Eames of Deerfield, classmates of the 
bridegroom. Frank Forest Davidson, 
Jr., was best man. A reception was held 
in the garden of the Davidson home. Al- 
lan Davidson is a graduate of Amherst 
College, class of 1922, and of Harvard 
Law School, class of 1925. The bride 
was graduated from Abbott Academy 
and Wellesley College. 











Henry Terheyden, head of the Terhey- 
den Co., and William Munhall, secretary 
of the concern, are at present in the 
East on an automobile tour, taken for 
sightseeing. 

S. Davis, of S. Davis & Co., who spent 
several weeks at Mount Clemens recup- 
erating, left a few days ago for New 
York and other eastern points to buy 
merchandise. 

Daylight saving time will come to an 
end in this territory Sunday, Sept. 30, 
at which time business generally will be 
back on the old schedules and in con- 
formity with Eastern Standard Time. 

Samuel Landaw, of Landaw Bros., 
back from a trip to Atlantic City, where 
he spent several weeks, declares that 
trade is on the upgrade and that the out- 
look is very good. Harry Landaw, who 
is at present covering the western trade, 
is sending in some very good orders for 
watch materials. 

Unless something unforeseen happens, 
the Grogan Co. expects to complete the 
alterations to its enlarged establishment 
about Oct. 1, workmen having been em- 
ployed on the job continuously since 
May 1 last. The firm has been conduct- 
ing its business under a disadvantage 
because of the extensive alterations and 
changes being made to the place. 

Last week the P. B. U. Crystolid Co. 
made its first shipments of non-break- 
able crystals to the jobbing trade, all of 
the leading jobbers of the United States 
and Canada, it is stated, now handling 
the complete line. The house has been 
receiving some very good orders for the 
product and there is every indication 
that the business, it is stated, will con- 
tinue to increase. 

Spear & Co., who have for years been 
engaged in the jewelry business, have 
opened a jewelry department, the open- 
ing taking place last Saturday. The 
firm did considerable advertising in the 
newspapers in announcing the event and 
also the terms of sale. This house has 
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been engaged in the installment business 
for a long period, and the fact that a 
furniture concern should engage also in 
the jewelry business will be watched 
with no little interest by the jewelers of 
this city and the credit jewelers in par. 
ticular. Spear & Co. are carrying g 
complete line of jewelry. 








Winston-Salem, N. C. 


The Underwood-Hughes Co., formerly 
at 303 N. Main St., has been moved to 
529 N. Liberty St. 

C. E. Johnson of Ewing Bros., Charles 
Gause of the Hamilton factory and Hub 
Barnett of Traub Mfg. Co., were among 
the visitors to the Twin City the past 
week in the interest of their firms. 

H. E. Vogler, head of the W. T. Vog- 
ler & Son store, accompanied by son 
Harold and Mrs. Gudger of the sales 
force are in New York for several days 
on their usual annual trip to the New 
York market. 

The Ecker Jewelry Co., of 410 N. 
Main St., have greatly enlarged their 
store, having about doubled the display 
room space. The interior has been re- 
decorated beautifully in a green color 
scheme, new fixtures have been added 
and several improvements made in the 
appearance of the store front. 

H. G. Matthews, president of the 
North Carolina Retail Jewelers’ Asso- 
ciation came over from Asheville last 
week to attend the get-together meeting 
he had called to be held for one day at 
this city. W. G. Frazier of Durham, 
secretary of the North Carolina asso- 
ciation, was also present. Several things 
common among the jewelers were dis- 
cussed, especially the necessity of better 
and closer business feeling between the 
jewelrs as a whole. A movement was 
partly started to organize a local jewel- 
ers club to further this feeling. Next 
Monday a like meeting has been called 
by President Matthews to be held in 
Charlotte, and it is planned to hold still 
another at a little later date somewhere 
in the eastern part of the State. Asa 
start toward the local club A. Lefkowitz 
was elected temporary chairman and W. 
E. Lineback as temporary secretary. 








Modification of the Interstate Com- 
merce Commission’s time zone order of 
Oct. 24, 1918, is sought by the Minne- 
apolis, St. Paul & Sault Ste. Marie 
tailway in a petition filed today for the 
purpose of transferring from standard 
mountain time to standard central time 
the operating schedules of its line from 
Flaxton, N. D., to Whitetail, Mont. The 
Soo Line’s petition states that prior to 
the Commission’s order in 1918, stand- 
ard central time applied on its whole 
system. Confusion is caused by having 
both mountain time and central time in 
effect over its lines, the petition states, 
pointing out that the Great Northern 
Railway, which has a line from Minot 
to Crosby, N. D., paralleling the Flaxton 
branch of the Soo for a considerable 
distance, operates on central time. 


- 
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After visiting friends here James H. 
Feaster, jeweler, of Piedmont, W. Va., 
has returned home. Mr. Feaster spent 
several days in Baltimore and called on 
his friends at the house of J. Engel & 
Co., Baltimore St. and Hopkins PI. 

Max Kohner, nestor of the Baltimore 
wholesale trade, has returned home after 
spending several weeks at Atlantic City. 
While at Atlantic City Mr. Kohner met 
a number of jewelers and his prediction 
is for an immediate improvement in 
wholesale and retail business. 

A number of out-of-town jewelers 
from the counties of Maryland and from 
Virginia cities have been in Baltimore 
this week visiting wholesale houses. 
These jewelers reported that business 
is beginning to show an apreciable in- 
crease in volume due, they say, to im- 


proved economic conditions and na- 
tional advertising. 
Improvements to the Park Bank 


building, Liberty and Lexington Sts., 
which will cost more than $200,000, are 
now under way. A number of jewelry 
firms occupy quarters in this building 
and when improvements are completed 
the jewelers will have the advantage of 
special built vaults for their retail and 
wholesale stocks. 

M. Greenbaum, jeweler, who has two 
Baltimore stores, one at 2200 E. Monu- 
ment St., and a new store recently 
opened in the 100 block N. Howard St., 
is now on his way home from a business 
and pleasure trip to Europe. Mr. Green- 
baum spent considerable time in Ams- 
terdam where he selected diamonds for 
his own importation. 

After spending several days in Balti- 
more J. S. Kreeger, Chestertown, Md., 
has returned home. Anticipating good 
fall business Mr. Kreeger placed a con- 
siderable order with his wholesaler. Mr. 
Kreeger now has one of the finest jewel- 
ry stores in the county seat of Kent 
county. He declared that he believed 
that good busines conditions will de- 
velop on the eastern shore of Maryland 
this fall. 

Baltimore jewelers are preparing for 
an intensive advertising campaign this 
fall which will be in conjunction with 
the national advertising now being con- 
ducted in magazines and the newspapers 
by the leading watch and jewelry manu- 
facturers. Individual advertising will be 
principally in newspapers in this city. 
A plan is now under way for a coopera- 
tive advertising campaign under the 
auspices of the Baltimore Jewelers’ As- 
sociation. 

C. Howard Millikin, president of the 
Maryland, Delaware and District of 
Columbia Jewelers’ Association and S. 
Judson Mealy, Lexington St. jeweler, 
have returned from a trip to Wilming- 
ton, Del., where they attended a home- 
coming reception to George Kleitz, wide- 
ly known Delaware jeweler who recently 
returned from a trip to Europe. Mr. 
Kleitz was tendered a dinner by Wil- 
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mington friends which was attended by 
jewelers trom several cities. 

A case of special interest developed 
in Central Police Court here last week 
when an auctioneer who has been con- 
ducting a business for several months, 
was served with a warrant by Detective 
Sergeant Robert H. Bradley, charging 
him with failing to file an inventory of 
his stock with the police commissioner 
as required by city ordinance. The auc- 
tioneer, after a preliminary hearing be- 
fore the magistrate, was released in 
$250 bail for grand jury action. A 
woman testified that she had bought 
merchandise represented as _ ‘silver 
plate” and that she later learned that 
the merchandise was white metal. Com- 
plaint was made to the State’s Attor- 
ney’s office and to Robert W. Test, of 
the Better Business Bureau, which re- 
sulted in an investigation and the sub- 
sequent issuance of a warrant. The 
woman testified she paid $6 for the 
“silver” and after demanding the return 
of her money she was informed that “all 
sales were final.” 











Saturday being the Jewish New Year, 
many of the retail jewelry stores in Bir- 
mingham were closed during the day. 

Brackin’s, leading credit jewelers of 
Birmingham, gave a big fall opening 
during the past week, and their store 
was filled with customers every day of 
the sale. 

As is their annual custom, the Jaffe 
Jewelry Co. has just awarded a hand- 
some watch to the member of the Bir- 
mingham Southern Baseball League 
team adjudged the most popular player. 
This year the watch went to “Jimmy” 
Johnston, who won the honor in a vot- 
ing contest by two to one over his closest 
competitor. 

Six rural high schools of Etowah 
county will compete for a handsome sil- 
ver loving cup, offered by the family of 
the late C. F. Cross, for many years one 
of the leading retail jewelers at Gads- 
den. This cup will be awarded to the 
school making the best attendance av- 
erage at the end of the term. Mr. Cross, 
who died a few months ago, was one of 
the best known retail jewelers in Ala- 
bama for many years. At one time he 
was president of the Alabama Retail 
Jewelers’ Association. 








The introduction of soft iced drinks 
into Europe, quite an innovation, is 
bringing in its train silver buckets, 
suitable for placing on the table, with 
ice, in which the ingredients of certain 
fruit cups can be kept cool before being 
used. Ice buckets are seen more and 
more in the fashionable shops, usually 
quite plain; they are gold lined, with 
handles. Ice pincers are also selling to 
go with the pails. The drinks are fre- 
quently served in crystal glasses with a 
silver mount in openwork. 





TRADE CONDITIONS 
Trade at retail continues to show consider- 


able improvement here. Wholesale business 


is fair. Already merchants are laying plans 
for Thanksgiving and holiday trade although 
before these periods roll around they expect 
a normal good business. 

Several of the Memphis merchants will 
attend the big convention of the A. N. 
R. J. A. in Dallas, Tex., next month. 

J. H. Mednikow, of J. H. Mednikow & 
Co., returned home sooner than ex- 
pected from his autumn tour. He went 
to Minneapolis and other cities and en- 
joyed good trade. He has been at home 
sick since his return but will be out in a 
few days. At the store the sales and 
shipping department reported good Sep- 
tember trade. Dave Paul, of the same 
firm, has returned from a trip to Arkan- 
sas and southwestern points. L. R. 
Boehme of the same store visited Ala- 
bama and Arkansas cities. 








Atlanta, Ga. 

C. N. Whitmire, Griffin, Ga.; Mr. and 
Mrs. Bibb, of the Bibb & Dunlap jewel- 
ry company, Macon, Ga.; S. J. Higgins, 
Canton, Ga., and J. Marcus, Arcadia, 
Fla., were recent visitors in Atlanta. 

H. R. Williams, of the Williams 
Jewelry Co., Macon, Ga., recently vis- 
ited Atlanta for a conference with R. 
C. Schneider, president of the Georgia 
Retail Jewelers’ Association. Mr. Wil- 
liams, who is first vice-president of the 
association, was enthusiastic over pro- 
posed membership plans of the associa- 
tion as well as the annual meeting to be 
held next year in Macon, and it is ex- 
pected that a local association of jewel- 
ers will soon be organized there. 








Jewelers’ Gold Bars Withdrawn ard 
Exchanged at New York 
Week Ending Sept. 15, 1928 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 
COREE hee 06a ew eee eee eee 6.0 w aoe 
Gold bars paid depositors...... 57,817.59 
Ale isencdedeinascincins $985,374.68 
Of this gold bars exchanged for gold 
coins are reported as follows: 


$927,557.09 


Cash 

SN BOS ois oes Rae werd comes $89,060.28 
iy UE SS 19-0). & 5.06, SLE Gow Moles oon Kine 476,354 17 

- Bhi a glad tA Ride hak orere ata aie 165,095.22 
- Bea i ob He cee R ee Re HeKeUe Mies 52,162.01 
- Re csiwdanawned dies awees 129,461.62 
a Bria o's ernie eats waaarmaretners 15,483.84 
TOES winedicnvoctammbsaaes $927,557.09 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


: London U.S. Gov't New York 

Date Official Assay Bars’ Official 
Sept. 11... 26% 60% 57 

- 12... 26% 60 57 

‘ 13... 26% 601% 57% 

5 14... 26% 59% 57% 

15... 26% 5956 57% 

i 17... 36% 59% 56% 
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Che Hlillian-andMan Stule 


EXT to a pleasing effect which will immediately win the choice 
of a large percentage of people, the most desirable quality 
in a pattern of Sterling Tableware is—PERMANENCY 
OF DESIGN. 

When the William and Mary Style was placed on the market in the 
fall of 1921 it won immediate favor—and very remarkable favor. The 
majority liked it. 

But the real test of a pattern is—will it retain its popularity and 
become a real builder of business ? 

The value of a pattern to you and your customers depends largely on 
the permanency of design, and this, in turn, depends on the character 
and true artistic merit of its lines and ornamentation. 

Happily the William and Mary design is based on an authentic period 
style which has already stood the test of changing fashions for over 200 
years, a style which is today recognized as one of the most charming of 
all times. 

And so we find dealers today building larger stocks of this pattern 
than ever before—because they are selling more—and because they know 
that their customers do not tire of it but are lasting enthusiastic pur- 
chasers. 


Write for the William and Mary Portfolio of Photographs, 
showing the hollow-ware pieces in this pattern. 


Rogers, Lunt & Bowlen Co. 
Greenfield, Massachusetts 


Member of the Sterling Silversmiths’ Guild of America 


“Treasure” Solid Silver 


STERLING 925/1000 FINE 
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Editorials 





A Valuable Report 
on Gem 
Production 


OR many 
K years the jew- 

elry and gem 
trades have been 
able to get a general survey of the 
conditions pertaining to the importa- 
tion and production of precious stones 
through the special reports for the 
year on the subject that have been 
compiled through government or pri- 
vate agencies. As far back as the 
present generation of jewelers can 
remember, a most valuable and com- 
plete report on the occurrence and 
production of precious stones from 
all parts of the world has been com- 
piled by Dr. George F. Kunz, the well 
known gem expert and vice-president 
of Tiffany & Co., New York, whose 
sources of information on this subject 
have not only been exceptional but 
world-wide in extent. Dr. Kunz’s re- 
ports were originally compiled for and 
published by the United States Geo- 
logical Survey as part of the volume, 
“Mineral Resources of the United 
States.” In more recent years Dr. 
Kunz has prepared this report for 
“Mineral Industry,” of which it forms 
a special chapter. 

For nearly 40 years THE JEWELERS’ 
CIRCULAR has been fortunate in being 
able to give to its readers the com- 
plete text of these reports, often in 
advance of publication in the official 
volumes of which they were a part, 
and, in many instances, Dr. Kunz has 
supplied additional matter to be 
published in this journal, which was 
not included even in his original re- 
port. The reception of this report by 
the trade has shown how much it is 
appreciated, not only by lapidaries 
and gem importers, but by retail jew- 
elers as well, who have derived dis- 
tinct benefit by being able to keep 
in touch with the statistics of produc- 
tion, and the condition surrounding 
the mining of not only diamonds and 
gems, but precious stones as well. 

Following our usual custom, Dr. 
Kunz’s report on “Production of Pre- 
cious Stones for the Year 1927” was 
started in the last issue of THE 
JEWELERS’ CIRCULAR, page 79. The 
second installment is published this 
week and the report will be continued 
every week until completed. As was 
the case in the past years, this report 
was compiled by the author for “Min- 
eral Industry, Volume XXXVI, which 
has just been published by the Mc- 
Graw-Hill Book Co., and is reprinted 
in THE JEWELERS’ CIRCULAR through 
the courtesy of the author and the 
publishers. 


The first part of the report, pub- 
lished last week, is devoted entirely 
to diamonds, as is the installment in 
this issue, and if for nothing else, 
the last installment will be kept by 
jewelers for its very full abstract on 
the Precious-Stones Control Bill, that 
was passed by the parliament of the 
Union of South Africa last year, and 
which has been the cause of stabiliz- 
ing the diamond market to an extent 
that has not existed in some years. 
The installment, this week, gives de- 
tailed statistics of the diamond pro- 
duction of the world, and specifically 
of South Africa, from 1912-1927, with 
some detailed information as to pro- 
duction of individual companies. The 
report will later take up diamond pro- 
duction in other parts of the world 
as well as information on the pro- 
duction of precious stones and pearls, 
with a summary of what has been 
done in the principal countries from 
which these products are now coming. 





Jewelry Failures ie : <m 
ee agencies re- 

Compare Well with ' & ( 
Other Lines port an increase in 


failures through 
the country generally during August, 
following a distinct improvement re- 
vealed in July, their statistics for the 
jewelry trade show this industry 
makes a better showing than do most 
of other lines during the past month. 
According to R. G. Dun & Co., the total 
failures in all manufacturing lines in 


‘ August amounted to 493, with liabili- 


ties of $16,877,000, as against 438 
a year ago of $14,921,000. Trading 
failures last month are given as 1241, 
with liabilities of $19,096,000, as 
against 1174 in August, 1927, with 
liabilities of $14,702,000. In the table 
of failures by branches of business, 
compiled for Dun’s Review, the lia- 
bilities in the jewelry and clock trades 
last month are given as 27 as against 
39 in August, 1927, and 28 in August, 
1926. While the’ number is less, the 
liabilities are greater, the total for 
last month being $576,600 as against 
$372,544 in the previous August. 
The bad commercial condition of 
August, generally stressed in the re- 
port of Dun’s Review, was shown in 
the number of insolvencies of excep- 
tional size during the month which 
had not been equalled since August, 
1921, while the indebtedness marks a 
new high record for the period. For- 
tunately, this was in no way reflected 
in the jewelry trade, either among its 
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Watches 


Clocks 
Pyralin 


ments in order to liquidate quickly . 


A great selling opportunity that is the famous 
once-in-a-lifetime-chance to buy—at guaran- 
teed bargain prices—standard jewelers’ mer- 
chandise of country-wide fame. 


this sale means to you. 


goods. 


we 


T A selection package will 
9| give a bird’s-eye view, 
4| but a visit to our show- |b 
4| room will reveal the \f 
4| whole proposition to you. \|L 
Come in and see it all. 


an rom 
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Diamonds, loose and mounted 





Gold and gold-filled Jewelry 
Watchmakers’ Supplies 


BSOLUTELY regardless of cost, we are 
clearing out all merchandise in all depart- 


! 


Preparedness for the year’s big business in these prod- 
ucts, with an unprecedented small outlay ;—that’s what 


And Cross & Beguelin’s 65-year service record ampli- 
fies the priceless reputation of every piece of these 


CROSS & BEGUELIN 
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manufacturers or distributors, and 
we hope this condition will continue, 
We must realize, however, that Au- 
gust is not the time when the greatest 
number of failures in our industry 
are precipitated, either in the manu- 
facturing or trading lines. They 
usually are more numerous in the Fall 
than in the summer months. The pe- 
riod of greatest insolvencies in the 
jewelry trade is generally to be found 
in the latter part of January or early 
in February. 


N view of 
the systematic 
planning and 
preparation shown 
by crooks who are robbing salesmen 
and dealers in the diamond trade, we 
feel that a note of caution should 
again be sounded for the benefit of 
those travelers and proprietors who 
may be the intended victims of the 
crook and who carelessly broadcast 
notices of their movements. Par- 
ticularly do we want to warn these 
members of the trade against sending 
out announcements in the open mail, 
on postal cards, to the effect that they 
will be in a certain city on a certain 
date. If they must announce this to 
the customers, it should be done in 
sealed envelopes, because a postal card 
is not only apt to come under the eye 
of employes of the Post Office De- 
partment but be seen by many others 
when it is tossed aside lightly by the 
recipient. The use of postal cards in 
this respect is not confined to sales- 
men, as we have seen several that 
have been sent out by retail jewelers 
telling their customers that they were 
in New York, Chicago or other city 
purchasing their next season’s line. 
Some of these are in the form of car- 
toons which, the users have told us, 
proved good advertising. But the ad- 
vertising would be equally as effective 
if it had been on a card and sent ina 
sealed envelope, while the danger 
which the jeweler will run in having 
his movements known to the world 
would have been lessened in very large 
measure. 

We realize that people who have 
broadcast their movements in this 
way have done so without thought of 
the consequences, but carelessness of 
this kind may lead to very serious re- 
sults. The money that it costs to put 
on the extra stamp to send these 
cards out in sealed mail is a very small 
amount in the way of insurance 
against the risk which the use of 
postal cards entails. 


Do Not Broadcast I 
Your Movements 
in Open Mail 








The Ricard jewelry store has opened 
in its new location at 131 Central St., 
Lowell, Mass., two doors from its former 
location. 














September 20, 1928 














Irving Karron, formerly of 836 Blake 
Ave., Brooklyn, is now located at 826 
Sutter Ave. 

The Haskell Jewelry Corp. has moved 
from 1457 Broadway to 65 Nassau St., 
Room 102. 

H. T. Graves, 111 W. 42nd St., has 
purchased the stock of Frank Dewar, 
Trenton, N. J. 

Wm. B. Lawrence, 66 Trinity Place, is 
now connected with Lawrence & Gordon, 
96 Fulton St. 

A. H. Ruth of John W. Ruth & Sons, 


Shelbyville, Tenn., was among last 
week’s visitors here. 
Richard Heine, Talladega, Ala., is 


stopping at the Hotel Breslin during a 
short visit to this city. 

Hardwick Ruth and Emmett Ruth of 
Ruth & Sons, Montgomery, Ala., are in 
this city for a brief visit. 

Sam Horowitz, 170 E. Houston St., is 
now associated with the Confidence 
Jewelry Store, Inc., 306 Grand St. 

H. Gabriel of the Gabriel Jewelry Co., 
Mobile, Ala., has returned home after 
passing last week in New York on a 
business trip. 

Albert Horwig, formerly employed by 
the Morris Katz Co., diamond importers, 
68 Nassau St., has severed his connec- 
tion with that concern. 

W. L. Bruns, vice-president of Gari- 
baldi & Bruns, Charlotte, N. C., accom- 
panied by W. A. Zueier, silver buyer for 
the firm, is in New York for a few days. 

Albert Horwig, who has been con- 
nected with Morris Katz for the past 
three and a half years, is now repre- 
senting Michel Birnbaum & Bros., 48 
W. 48th St. 

Benjamin J. Rosenbloom of the firm 
of Goldmuntz Bros. & Co. 10 W. 
47th St., arrived on Tuesday on the 
Olympic after a purchasing trip to the 
European diamond markets. 


Henry Bodenheimer of Henry Boden- 
heimer & Co., 20 W. 47th St., left Mon- 
day night on a trip which will take him 
as far as St. Louis and will cover Pitts- 
burgh, Cleveland, and Chicago, as well. 

August Goldsmith, of Goldsmith, 
Stern & Co., 186 W. 52nd St., and Mrs. 
Goldsmith returned from Europe on the 
steamship Paris after having spent four 
months visiting the various summering 
places in Europe. Their vacation ex- 
tended over a period of four months. 

Benedict J. Freudenheim, of J. Freu- 
denheim & Sons, 48 W. 48th St., returned 
from Europe on Friday on the Beren- 
garia. Mr. Freudenheim returned from 
an extensive purchasing trip to the Euro- 
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pean diamond markets, and visited An- 
twerp, Amsterdam, Paris and London. 

Rehberger & Saul, Inc., was duly ad- 
judicated a bankrupt on Sept. 5 and the 
first meeting of creditors will be held at 
the office of Seaman Miller, 20 Vesey 
St., on Sept. 27 at 2 p. m. Creditors 
may prove their claims, appoint a trus- 
tee and transact such other business as 
may come before the meeting. 

A. L. Reed of the Reed-Cook Co., Inc., 
formerly known as A. L. Reed & Co., 
left for a trip on the American liner 
Republic on Friday. Mr. Reed will visit 
and get in touch with advance styles 
and designs for the coming line of bags 
and novelties to be manufactured by 
the concern. 

Jack Silberfeld, fancy cut diamond 
specialist, 48 W. 48th St., has just re- 
turned from a two months’ sojourn in 
Europe. Mr. Silberfeld remarked that 
Europe seemed in a generally prosper- 
ous condition and he looks for good busi- 
ness this fall in the United States. He 
said that diamonds are selling at high 
prices abroad. 

Nat. Hirschhorn, representing J. Gott- 
lieb, Swiss watch importer, left Sunday, 
Sept. 16, for an extended trip through 
his regular territory, including the mid- 
dle-western and northwestern states. Mr. 
Hirschhorn carries a full line of watches. 
Optimistic reports indicate a very ac- 
tive fall business. Mr. Hirschhorn will 
return on or about Oct. 28: 

The Gem Club of New York held its 
regular monthly meeting on Thursday. 
The meeting was attended by practically 
the entire membership, the magnet being 
the discussion of plans for the winter 
season. After the business meeting a 
delightful dinner was served at a 
prominent hotel. With the cigars and 
coffee the committee sprung the sur- 
prise. They had tickets for the boxing 
bouts at Madison Square Garden and the 
announcement was met with enthusiastic 
applause. The annual bowling tourna- 
ment will be held on Oct. 11 and several 
teams have already been formed to bowl 
for the different prizes. 

With the filing of the will of Robert 
H. Ingersoll it was learned that the 
Robert and Roberta Ingersoll Foun- 
dation is to be established in this 
city to aid worthy boys in obtaining 
university or professional 
education. Mr. Ingersoll made several 
specific bequests to various relatives and 
provided that his entire residuary estate 
be used to form the Foundation. Al- 
though not yet definitely estimated, the 
estate is believed to be between $500,000 
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and $1,000,000. The Foundation cannot 
be established for at least a year as it 
will take at least that long to settle the 
estate, according to one of the executors 
of the will. 

The Metropolitan Museum of Art’s 
collection of American silver has re- 
cently been enriched by the gift of an 
anonymous friend of the museum of two 
silver beakers from the First Parish 
Church at Sandwich, Mass. American 
church silver is exceptionally prized be- 
cause, aside from its rarity, its lineage 
is beyond question and it is usually pos- 
sible from inscriptions and records to 
date it more closely than other work by 
American silversmiths. Much silver in 
domestic use must be dated within the 
years of its maker’s life solely from the 
evidences of form and decoration. Halls 
or craftsmen’s guilds did not exist in 
the colonies, hence there is no early 
American silver no_ registered hall- 
marks showing the exact date of manu- 
facture, although most colonial crafts- 
men in silver marked their work with 
their touch or initials. The two silver 
beakers are exhibited in the Room of 
Recent Accessions. 

Harry B. Bliss, originally with the 
Gorham Co., has once more become as- 
sociated with that company. Mr. Bliss 
will be the central western representa- 
tive of the William B. Kerr Co. division 
of the Gorham Co. For the past few 
years Mr. Bliss has been traveling 
throughout the Middle West represent- 
ing a number of dealers in fine jewelry. 

A number of members of the jewelry 
trade and representatives of its trade 
organizations attended the luncheon 
sponsored by the Better Citizens Com- 
mittee of the New York Rotary Club 
and the Grand Jurors Association at the 
Hotel Martinique on Friday. More than 
20 representatives of commercial and 
civic organizations in other lines favored 
a plan to improve the method of selec- 
tion of juries. Under a resolution sub- 
mitted by Robert A. Appleton, president 
of the Association of Grand Jurors, 
which was adopted, the Citizens Jury 
Committee of 12, which was appointed 
at the meeting, will, for its first step, 
seek the establishment of a Jurors’ As- 
sembly Room for the purpose of pooling 
jurors in a way to expedite trials, save 
time of court and witnesses and elimi- 
nate many of the features of jury ser- 
vice which today annoy the business 
man. Charles L. Robertson, chairman 
of the Better Citizens Committee of the 
Rotary Club, presided and will help the 

(Continued on page 95) 
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Over One Hundred Years the Jewelers’ Bank 





CHATHAM 


pHENIx A Bank’s Best Friend 
ee Is a Satisfied Customer 
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te Hundreds of Jewelry Merchants opened their first bank 
N —— K account here and are among our best friends today. 
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TRUST COMPANY We Welcome New Business 


COMPA 
Main Office—149 Broadway 


Capital, Surplus and Branches—Battery to the Bronx 


Undivided Profits over 


ae ll Resources Over a Quarter of a Billion Dollars 
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THE STATE BANK 


AND TRUST COMPANY 


376 Grand St. 
NEW YORK 
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SALMON P. CHASE, Secretary of the Treasury under LINCOLN ru 


Permanent Trust Service 
Always on duty 










H. C. RICHARD, President 
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That National Bankshave © Through our Trust De- 
complete trust powers is partment, we serve in- [ 
not generally understood. dividuals as Poin es ex- i! 
tor, admunistrator E 
The Federal Reserve Act ecutor, > & 

 ©=-_- (as amended in 1918) en- Seales an iecent i Specializes in Accounts of 
ables National Banks to = eg! r 
- 4 transfer agent of stocks 
exercise full fiduciary and as trustee for bond & 
hit ’ —. Jewelers 


Large capital resources and a perpetual charter 4 
make for stability and permanence. J 


and 
Diamond Merchants 
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THE i! 
CHASE NATIONAL BANK 
of the City of New York 
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Resources over $115,000,000 


Two Convenient Branches: 


75 Maiden Lane — Madison Ave., at 41st St. 
fh Capital and Surplus and Undivided Profits $107,000,000 
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E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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committee of 12, one of whose number 
is Arthur Loesch of the Jewelers Na- 
tional Crime Committee. Other jewelers’ 
organizations invited to send represen- 
tatives to the meeting were the National 
Jewelers Board of Trade, the Jewelry 
Crafts Association, the Jewelers Se- 
curity Alliance and the Jewelers Vigi- 
lance Committee. 

Henry Vogler and Harold Vogler, of 
W. T. Vogler & Son, Winston-Salem, 
N. C., are in New York for a short busi- 
ness visit. 

James J. Loeb of James J. Loeb & 
Brother, diamond importers, 22 W. 48th 
St., was married in Antwerp on Sept. 8, 
to Mme. Mady Machiels. Mr. Loeb and 
his bride are at present abroad. 

George Frey, representing A. L. 
Lindroth Co., Inc., returned to New 
York yesterday (Wednesday) after a 
short business trip. Mr. Frey was away 
a week and visited Pittsburgh and Bal- 
timore. 

Woodward Booth, manager of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, Provi- 
dence, R. I., was a caller at the offices 
of THE JEWELERS’ CIRCULAR last Tues- 
day. Mr. Booth made a number of calls 
on the trade while he was in the me- 
tropolis. 

A voluntary petition in bankruptcy 
was filed Tuesday by the Progressive 
Beading & Rhinestone Novelty Co., Inc., 
126 W. 32nd St. The liabilities approxi- 
mate $12,279, while the assets total 
about $6,500. The principal creditors 
listed are Etco Trading Co., $5,600, and 
Abe Zelefsky, $5,500. 

A news item in one of the papers 
from South Africa, reports that Arthur 
Silberfeld, importer of diamonds, 2 W. 
46th St., is the purchaser of one of the 
large rough diamonds recently found in 
the Kimberly mines. This stone weighs 
about 85 carats and is one of the most 
brilliant ever found in this mine. Mr. 
Silberfeld, in an interview with a repre- 
sentative of THE JEWELERS’ CIRCULAR 
verified this report and in speaking of 
conditions abroad stated that the market 
abroad for very fine finished goods is 
unusually active, the prices showing a 
strong tendency to increase. He cited 
one instance of an offer for an unusually 
fine stone that he has at a price greatly 
in excess of the best price he was able 
to secure in this country. 








Among the concerns in addition to the 
list already published, which have taken 
exhibition space for the period of Oct. 
2-5 during the American National Re- 
tail Jewelers Association’s convention to 
be held at Dallas, Tex., are the Elgin 
National Watch Co., A. Wittnauer Co., 
Eisenstadt Mfg. Co., and Hamilton 
Watch Co., and the Sangamo Electric 
Co. 


The Kay Jewelry Co., chain store in- 
stalment jeweler, has opened an optical 
department in its downtown store. 


Edward A. Ejiesele of the King & 
Eisele Co., returned Monday from a 10- 
day vacation at the headquarters of the 
Turtle Fish & Game Club in the Gati- 
neau Valley district of Quebec. 

Mrs. E. L. Dawson, silver buyer for 
T. C. Tanke, Inc., has been notified by 
the Silversmiths’ Guild that she has been 
awarded fifth prize of $5 in a national 
window display contest conducted by the 
Guild. 


Al. Gramza, Broadway jeweler, is oc- 
cupying temporary quarters in the rear 
of his store, while his new store build- 
ing is under construction. It will be 
ready for occupation before the holiday 
season. 

Harry C. McCormack of T. C. Tanke, 
Inc., accompanied by Mrs. McCormack 
left Buffalo, Monday, to attend the State 
Kiwanis convention at Rochester, and 
then to motor to Philadelphia to visit 
their son, Wells McCormack. 


Police are searching for two youths 
who entered the store of the Howard 
Credit Jewelers, Inc., 5 E. Genessee St., 
one day last week, and took several 
rings from a tray which a clerk left on 
a counter. The youths ran from the 
place and disappeared. The rings were 
inexpensive ones. 

James Van Inwagen, Jr., president of 
the Tiffany Never Wind Clock Co., died 
at his home in this city, Sept. 8, after 
a prolonged illness. He was in his 60th 
year. He was born in Chicago and 
came here from that city 16 years ago to 
establish the clock company. He is sur- 
vived by his widow and one daughter, 
Mrs. Charles K. Bassett. 











Ralph Gage, former Rochester man 
and former associate of H. A. Pleving- 
ton in the retail jewelry trade at On- 
tario, N. Y., has opened his own retail 
establishment in the Arcade building in 
Oswego, N. Y. 

Samuel Marine, member of the firm 
of Berson & Marine, Central building 
manufacturers, returned last week from 
a business trip through the East. Mr. 
Marine will leave for a jaunt along the 
southern tier and H. I. Short, associate, 
for a trip West early next week. 

Members of the Rochester Retail 
Jewelers’ Association will open their fall 
season next Tuesday with a dinner 
meeting at the Powers Hotel. Plans for 
the year will be discussed. Charles P. 
Coster, retailer of 1519 Lake Ave., 
president of the association, will preside. 


Scheer’s, retailers of 259 Main St. E., 
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have set Nov. 15 as the date of opening 
of their remodeled store. Besides new 
offices, new sterling silver department 
and new fixtures throughout, a new 
front will be added, Russell Scheer, 
partner of E. J. Scheer, announced last 
week. Part of adjacent floor space has 
been added to make room for the en- 
larged establishment. 


Wholesalers began their autumn foray 
into nearby villages and towns last week 
coincident with a noticeable jump in 
both retail sales and wholesale orders. 
The trade picked up a little in gems 
and clocks late in August. The first two 
weeks in September showed a slight ad- 
vance in gifts. Although the trade is 
still slower than normal, jewelers have 
been buoyed by indications of a brisk 


. fall and winter. 


Lester P. Roe, alleged swindler, who 
was arrested in Philadelphia two weeks 
ago, will be returned to Corning, N. Y., 
to face charges preferred by Raymond 
H. McElroy, manager of the Alpert 
jewelry store, who alleged the man 
passed a worthless check for $53 there, 
it was announced last week by District 
Attorney Guy W. Cheney. Mr. Cheney 
said he had sent for the original war- 
rant which will be used in asking ex- 
tradition. 


Max Weisbuch, member of the firm of 
Weisbuch & Weiss, retailers of 115 
Clinton Ave. N., is expected in Roch- 
ester next week with a new stock of 
imported diamonds purchased in Europe. 
Mr. Weisbuch spent the summer visiting 
relatives on the continent, resting and 
visiting the diamond and jewelry cen- 
ters. In his absence the store has been 
in charge of Harry Weiss, vice-president 
of the firm, which was incorporated 
shortly before Mr. Weisbuch sailed. 


Two miniature owls in solid gold and 
bearing the phrase: “Who, who, Hoover” 
left Rochester in the mails last week for 
the Republican nominee and Mrs. Hoover 
at Washington. They were the gift of 
the Metal Arts Co., jewelry manufac- 
turer, Portland Ave., and a special addi- 
tion to an order for 10,000 given by the 
Hoover for President Engineers’ Na- 
tional Committee, Women’s Branch. The 
Metal Arts Co. officials said last week 
work will be begun on another large 
assignment as soon as the present order 
is filled. The pins are one-half inch 
high and three-eighths of an inch wide. 
The outer surfaces are laid in dark blue 
enamed with raised lettering in gold. 








The Platinum Market 


Conditions in the platinum market 
still remain unchanged with no indica- 
tion of any immediate improvement. 
Trading is still quiet and prices which 
have been quoted for the past few weeks 
are still holding fast. The official prices 
are as follows: 


Per Ounce 
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Platinum containing 5 per cent 
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Platinum containing 10 per cent 
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NATIONAL PARK BANK 


of NEW YORK 
214 BROADWAY 


Uptown Brenches 
Park AVENUE AND 46TH STREET 
SEVENTH AVENUE AND 32ND STREET 


To Be Opened in 1928 
Madison Avenue and 26th Street 
Broadway and 74th Street 





Established 
1856 
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Banking DIRECTORS 
In All Its Branches Charles Scribner 


’ 


Commercial and _ Travelers 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
bought and sold. Corporate 
and Personal Trusts; Safekeep- 
ing of Securities; Collection of 


Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 

Lewis Cass Ledyard, Jr. 
David M. Goodrich 
Eugenius H. — 


a ri \ Wa rag ii a Income. Investment Service Kenneth P. Bud 
bin n i 4 a ° ra My) 
Mi for Customers. Safe-Deposit endl hy I 
Vaults. James Forrestal 


CAPITAL, SURPLUS and 


Charles S. McCain 
Thomas I. Parkinson 





UNDIVIDED PROFITS, $35,000,000 4 Harvey C. Couch 





















Set No. 1149 


An antique model with a 
touch of modern treatment. 


Cuts are about one-half size. Ap- 
proximate weights—sugar, 4% o0z., 
creamer, 3 oz. 


CURRIER & ROBY, SILVERSMITHS 


217 EAST 38TH ST., NEW YORK 
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The BUYERS’ DIRECTORY 


@. 


Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Window smashers who broke the glass 
of Joseph Seamon’s store on Front St. 
near Allegheny Ave., stole watches and 
fountain pens to the value of $200. 

It is reported in the trade here that 
William Latham has closed his retail 
jewelry store in Doylestown, Pa., and 
concentrated much of the stock in his 
Collingdale store, which he will continue. 

David Gersh, of H. O. Hurlburt & 
Sons, has ended his commuting season 
and returned from Atlantic City with 
his family, as has his brother, Joseph 
Gersh, associated with Joseph Goodman, 
diamond dealer of Sansom St. 

John M. Hill, referee in the bank- 
ruptcy case of Samuel Potash, formerly 
in the jewelry business on S. Eighth St., 
has called a meeting of the creditors 
for Sept. 25 in his office, Room 614, Bul- 
letin building. 

A large number of jewelers attended 
the memorial meeting for Sol C. Kraus, 
late head of the Independent Order, 
Brith Sholom, which was held Tuesday 
evening in Adath Jesurum synagogue, 
Broad St. above Diamond St. 

Philip Kind, of S. Kind & Sons, and 
his family, have returned from a very 
pleasant European trip, entirely a 
pleasure one. Mr. Kind spent much time 
in Geneva studying the workings of the 
League of Nations at first hand and re- 
turned much impressed with the opera- 
tion of the tremendous organization. 

Philadelphia wholesale jewelers are in- 
terested in the report of the Pennsyl- 
vania Department of Internal Affairs 
that mercantile sales in this State for 
1927 passed the $3,000,000,000 mark, the 
highest figure ever attained. Jewelry, 
it is stated, formed a large item in these 
figures, but the amount of any one com- 
modity is not given. 

On a warrant issued at the instance 
of Harry Spivak, Sansom St., wholesale 
jeweler, and charging fraudulent conver- 
sion of goods issued on memorandum, a 
man at one time in business on Sansom 
St. was arrested and held in bail for a 
hearing. It is alleged in the warrant 
that the man pawned the goods he took 
on memorandum. 

The bowling league of the S. Kind & 
Sons’ store resumed activities this week, 
opening its season on the Hudson alleys 
in competition for the handsome silver 
bowling ball offered by the firm. There 
are six teams, the Maroons, Grays, 
Blacks, Purples, Blues and Reds. F. S. 
Johnson is manager of the league which 
is anxious to compete with other jewelry 
teams either in this city or elsewhere. 
The season will end with a dinner at 
which the trophy will be presented to 
the winning team. 

The Harburger Jewelry Co. at 1014 
Chestnut St. suffered the loss of its large 
hanging sign, which was taken down by 
the police department in a campaign 
against unauthorized signs on Chestnut 
St. The police state warning was given 
Several weeks ago that all such signs 
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must come down and when the merchants 
ignored the warning the department 
sent its own men and took down the of- 
fending structures. The removal at- 
tracted crowds to the stores from which 
the signs were removed. 


The Philadelphia police has been 
asked to watch pawnshops here for the 
loot taken from the store of the Hamil- 
ton Co., jewelers at Trenton, N. J., which 
was entered by burglars who escaped 
with loot valued at $2,000. Watches and 
mounted jewelry were stolen and the 
cash register was forced open and $4 
taken. The thieves believed by the 
Trenton police to have been amateurs, 
made no attempt on the safe in which 
the more valuable diamonds and jewelry 
had been placed. 

A William Savory clock, the work of 
that famous clock maker, and presented 
to General Lafayette by an admirer 
during the American Revolution, brought 
$3,800 at the sale of the noted Fountain 
House Inn near Doylestown, Pa., last 
week. After frenzied bidding it was 
bought by a New York dealer for H. P. 
duPont, one of the Wilmington duPonts. 
Early American silver also brought 
good prices, but the collection of this 
was much smaller than auticipated by 
collectors and dealers. 


What may be the start of a bowling 
league for the wholesale jewelry trade 
has been organized by David and Nathan 
Cooper of Cooper Bros., Edward Kosh- 
land of Koshland Bros., and Herman 
Friedberg of the Hyman Kaplan forces, 
who are doing good work on the alleys. 
They would like to see other teams orga- 
nized in Sansom St., where there is much 
good bowling material. Organization of 
a league representing the wholesale and 
manufacturing jewelers here has been 
suggested with the view of taking on 
some of the retail jewelry teams, such as 
S. Kind & Sons and J. E. Caldwell & Co. 


Robert L. Saunders, jeweler, at 31 
S. Eighth St., is marking the 65th anni- 
versary of the business with a special 
sale. The business was established by 
his father, the late James M. Saunders, 
at 604 N. Second St. in 1863 and re- 
mained there for several years. After 
learning the business with his father, 
Mr. Saunders opened a store of his own 
at 11-13 S. Eighth St., and at death of 
his father closed the Second St. store. 
His success was such that he opened a 
branch store at 2710 Germantown Ave. 
and conducted this for 21 years, until 
about a month ago when he consolidated 
it with the downtown store. About two 
years ago Mr. Saunders moved his store 
from 11-13 S. Eighth St. to its present 
location, where he has one of the most 
successful retail jewelry establishments 
in the city. 
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The Bureau of Foreign and Domestic 
Commerce reports that a firm in Auck- 
land, New Zealand, is in the market for 
alarm clocks. Their file No. 33336 
covers this request and additional in- 
formation will be furnished by the Bu- 
reau at Washington, D. C., or any of its 
branches if this number is used. 





Allentown, Pa. 





H. B. Brubaker, who recently opened 
a watch and jewelry repair shop at 
112% N. Seventh St., has sold out his 
business and disposed of his stock. He 
expects to take to the road selling jewel- 
ry and novelties. 

After alterations have been completed 
A. C. Hoover & Bro., now located at 39 
N. 10th St., will move to 119 N. Ninth 
St. In the meantime they are running 
a stock reducing sale to continue 
throughout the month of September. 

A. A. Peters, 108 N. Seventh St., oc- 
cupies a very attractively decorated 
booth in the annual radio show now be- 
ing held in town. He is showing a radio 
outfit similar to the one Commander 
Byrd will take with him on his southern 
expedition. 

The window at the jewelry store of 
W. H. Appel, 625 Hamilton St., is at- 
tracting considerable attention these 
days because of a rather unique display 
of a famous line of railroad watches 
being featured therein. In the center 
of the window is a working model of a 
passenger locomotive and flanked all 
about are current magazines opened to 
the page where the watch manufactur- 
er’s advertisement appears. 

Ralph M. Smoyer, 1015 Hamilton St., 
has been celebrating the sixth anniver- 
sary of his embarking in the jewelry 
business, and in connection with this 
event he has been conducting a sixth 
anniversary sale continuing from Sept. 
7 to 15 inclusive. Mr. Smoyer entered 
business in September, 1922, and he 
prospered to such an extent that short- 
ly thereafter he added a gift and art de- 
partment to his store. 

The following manufacturers’ repre- 
sentatives are calling on jewelers in this 
locality: B. E. Thurston, with Frank 
Krementz Co.; George Sternecker, with 
E. I. Franklin & Co.; Raoul P. Silber- 
nagel, with Sussfeld, Lorsch & Schim- 
mel; R. Hepp, with Jules Racine & Co.; 
J. W. Babb, with Electric Time Cor- 
poration; Harry R. Barnett, with Wolf- 
sheim & Sachs, Inc.; H. E. Marquardt, 
with Landers, Frary & Clark; William 
Adler, with Wagner Bros. & Co.; George 
Grand, with Grand-Douglas, Inc. 








Notes from Iowa 





L. K. Burket, Algona, Iowa, has 
rented the front part of the Akron 
Register-Tribune building, Akron, Iowa, 
and will move his jewelry stock from 
Algona to Akron this week. 

Louis A. Crampon, lately associated 
with J. J. Jacklin and his son, J. E. 
Jacklin in management of the Jacklin 
company, has been appointed manager 
of the retail department of Brinsmaid 
& Co., 204-210 Seventh St., Des Moines, 
Iowa, among the largest importers of 
china, earthenware and silver in the 
country, with wholesale business in 
every State in the Union. E. P. Crad- 
dock, former manager of the retail de- 
partment, has been transferred to the 
mail order and advertising departments. 
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25¢ Extra Profit 
On Every Fountain Pen You Sell 


When you sell a fountain pen don’t be content 
with just the regular profit. Suggest to your 
customer that you gold stamp his name with 
the New Kwikprint Pen Marker. Make an- 
other easy 25c or 50c on every fountain pen 
sale. 


Kwikprint Engraves 
The Buyer’s Name in GOLD 


Everyone who buys a pen, billfold, 
memo book, cigar lighter, etc., 
wants to mark it with his name to 
aid in identification or to prevent 
its loss) The Kwikprint engraves 
it in beautiful 23K Gold. Feature 
this added service of Gold Stamp- 
ing and sell more pens and other 
goods and make additional profits. 
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Pics CHAR: 












A Kwikprint 
will pay for 
itself in no 
time with 
every day ex- 
tra dollars. 
Send for our 








A STAMPED IN“ 
23K GOLD 

5 cents worth of 

material and 

time is all that 

is required to 

engrave a pen 


in, 23K oo , 
You can charge 
from 25c z Send for P 


complete cata- 
log telling 
how to make 
bignew 
profits. 
















Mutual 

Gold Stamping 
ssn. 

Dept. JC-44, 
564 W. Monroe St. 
Chicago, IIl. 
Gentlemen: Send at 
once catalogs, sam- 
ples of work and 
prices on the Kwikprint 
that engraves pens and 


MUTUAL other goods in 23K Gold. 










PRICE CARDS 
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Convention and Special Occasion 


SOUVENIR 


Of course you are looking for something 
to give away at your Convention, or as an 
added incentive at special sales and openings. 
Here is some- 
thing different, 
an exact repro- 
duction of a 
large pocket 
watch made of 
chocolate and 
wrapped in sil- 
ver and gold 
foil. Hands and 
numerals are 
embossed and 
printed and the 
entire back of 
the watch can 
be used for any 
advertising you 
wish. Write for 
prices and sam- 
ples. 


The Cincinnati Candy Company 
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CINCINNATI, OHIO 
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Chicago Notes 


Joe Goldstone of the Blauer-Goldstone 
Co. returned last Thursday from a busi- 
ness trip through Indiana. 

A first dividend of 15 per cent. was 
mailed creditors of the Wm. Darress Co. 
by the trustee. This was an involuntary 
bankruptcy matter. 

Lucas Herman, Calumet, Mich., and 
Mrs. Herman, spent some time in Chi- 
cago last week looking over the markets 
and calling on many of their friends. 

The trustee in the bankruptcy matter 
of the Bouer-Goldstein Co. have mailed 
to the creditors the first dividend of 20 
per cent. 

J. E. Ewan, manager of the Chicago 
office of the Sessions Clock Co., is ex- 
pected back home this week after mak- 
ing a four weeks’ business trip through 
the Middle West. 

Joe Castino, jewelry and silverware 
buyer for Spiegel, May, Stern Co., re- 
turned recently with his wife and 
family from a motor tour through 
Canada. 

Herbert Cotton, sliverware buyer for 
N. Shure & Co., toured with his wife 
and family through Michigan and Wis- 
consin. Mr. Cotton was away for about 
three weeks. 

Robert Arcus, foreign jewelry buyer 
for Marshal Field & Co., wholesale, re- 
cently left on his annual buying trip to 
Japan. Mr. Arcus will be away for sev- 
eral months. 

An involuntary petition in bankruptcy 
was filed last week against Charles F. 
Reeves, of 127 North Wells St. Liabili- 
ties are estimated at approximately 
$8,000, with assets at $3,000. 

Miss Jean Loquai, assistant buyer of 
the Fair, the clock and silverware de- 
partments, returned to her duties last 
week after spending three weeks motor- 
ing with her sister through the East 
and Canada. 

E. M. Shaw of Factory E, of the 
International Silver Co., left last week 
for California where he will remain for 
about three weeks enjoying his first visit 
there. He will return home in about 
three weeks. 

Charles H. Conant of Charles H. 
Conant & Bro., New York, accompanied 
by their Middle West representative, 
Wm. S. Frink, spent the past week in 
Chicago visiting the trade and calling 
on many of their old acquaintances. 

“Bill” Werth, buyer for Wm. H. 


Schwanke, Milwaukee, Wis., spent sev- 
eral days of the past week in Chicago 
visiting the various factories here. Mr. 
Werth left here for Lake Geneva, where 
he will spend about a week enjoying a 
complete rest. 

A. C. Becken, Jr., of the A. C. Becken 
Co., returned to his desk last Monday, 
after spending the past month at his 
cottage in northern Wisconsin. Mr. 
Becken was accompanied on this trip by 
Mrs. Becken and their young son, 
Charles. 

A. Adams, who has been associated 
with the home offices of the National 
Silver Co., and Samuel E. Bernstein, 
Inc., New York, for the past six years, 
is now connected with the Chicago offices 
of this concern, assisting M. I. Lee, 
the manager, and calling on some of the 
Chicago accounts. 

J. A. Berggsman, Chicago manager of 
the Poole Silver Co., has just completed 
an extended business trip through his 
Middle West territory, and after re- 
maining in Chicago for about a week, 
is leaving again some time the end of 
this week for another four weeks’ trip 
through the territory. 

I. J. Freedman, of Tucker & Freed- 
man, wholesale jewelers, 5 S. Wabash 
Ave., will leave sometime this week on 
an extended trip through the East. Mr. 
Freedman is on a buying trip, and will 
visit the markets in New York, the At- 
tleboros and Providence, looking over 
new fall merchandise. 

Charles A. Schiff, engaged in the re- 
tail jewelry business for himself at 4827 
Broadway, this city. Mr. Schiff is a 
watchmaker and formerly was em- 
ployed by his father, A. Schiff, who con- 
ducted a retail store at Buffalo. Mr. 
Schiff, Sr., is also in Chicago assisting 
his son in the business. 

Harry Nathanson, diamond dealer, lo- 
cated on the 17th floor of the Heyworth 
building, has been in financial difficulties 
for some time, and last week an involun- 
tary petition in bankruptcy was filed. 
Liabilities are said to be about $30,000, 
with no assets. Louis Goldman, of Gold- 
man, Allshouse & Healy, on behalf of 
creditors, is conducting an investigation. 

Mr. and Mrs. L. S. Roemer of New 
York, announced last week the engage- 
ment of their daughter, Helen, to L. A. 
Bergsman of Chicago. Miss Roemer is 
visiting in Chicago for a few weeks, and 
during her stay here the announcement 
was made. Mr. Bergsman needs no in- 


troduction to the jewelry field through 
the East and Middle West. He is the 
son of Mr. and Mrs. J. A. Bergsman, 
Chicago, and is Chicago representative 
for the Poole Silver Co. The wedding 
will take place some time next June. 

Members of the jewelry trade were 
happy last week when they learned of 
the appointment of Fred Henney as 
buyer and manager of the jewelry and 
silverware departments of Carson, Pirie, 
Scott & Co., wholesale. Mr. Henney suc- 
ceeds the late Albert Lake. Mr. Henney 
has been associated with Carson, Pirie, 
Scott & Co., wholesale for a great many 
years and worked his way from a clerk 
to assistant buyer to Mr. Lake. During 
these years he has made a host of 
friends. 

Olsen & Piermattei is the name of a 
new wholesale jewelers’ supply firm that 
opened for business last week at 7 W. 
Madison St. Both members of this firm 
are very well known to the jewelry trade 
at large, for they have been connected 
with Henry Paulsen & Co., Chicago, 
for sometime, especially Harry Olsen, 
who was with them for a great many 
years. Guy Piermattei will look after 
the interests at the office, while Mr. Ol- 
sen will call on his many friends in the 
trade. 

Sympathy of the entire trade is ex- 
tended to the family of Mr. and Mrs. 
H. H. Truckenbrod, Mendota, IIl., on ac- 
count of the accidental death of their 
daughter and sister, Mrs. C. A. Dickson. 
Mrs. Dickson passed away at a hospital 
at New York city, as a result of injur- 
ies received when she was struck by an 
automobile. Besides her parents and 
husband, there are left two brothers and 
two sisters, Edmund H. Truckenbrod, re- 
tail jeweler at Mendota, Richard Truck- 
enbrod, of Chicago, and Anna and Dor- 
othy, who are at home. 

Samuel E. Bernstein, Inc., and the 
National Silver Co., which for many 
years have occupied Suite 505, Kesner 
building, and have taken over Suite 506 
in connection with their present space. 
This just doubles their space and gives 
them the room they have needed for 
some time to display their entire sample 
lines. All new mahogany wall and 
counter cases have been contracted for 
and both firms hope to be settled within 
a couplé of weeks. Morton Bernstein 
with home offices at New York city, 
spent the past 10 days in Chicago mak- 
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ing arrangements for the enlarging of 
the offices and the fixtures. He returned 
home last Wednesday. M. I. Lee is 
manager of the local offices. 

Louis Heymann, of Oscar Heymann 
& Bro., New York, spent the past week 
in Chicago calling on the trade. 

Frank Moran, of the J. F. Sturdy’s 
Sons Co., will return this week from a 
business trip through the Middle West. 

Walter C. Taylor, of the Elgin Ameri- 
can Mfg. Co., Elgin and Chicago, has 
left on an extensive business trip through 
the East. 

Archie Graham, of Monroe & Gra- 
ham, New York city, arrived in Chi- 
cago last week and spent a week here 
calling on the trade. 

Victor B. Hume, manufacturers rep- 
resentative, left on Sunday night for 
a two weeks’ business trip to cities in 
the East and Middlewest. 

Leo Lewitan, associated with his 
father, Samuel Lewitan, diamond deal- 
ers, returned last week from a short 
business trip through his territory. 

George G. Gubbins, of the [Illinois 
Watch Case Co., accompanied by Mrs. 
Gubbins, left last week on an automobile 
trip through Canada, returning in about 
two weeks. 

Roy Sunshine, of Buss-Linthicum- 
Thorson, returned last week from the 
Pacific Coast, where he spent six weeks 
in traveling through the West with their 
Mr. Brenner. 

C. A. Fidler, vice-president and man- 
ager of the watch department of A. C. 
Becken & Co., is spending two weeks 
enjoying a pleasant rest and visiting 
places of interest within a short dis- 
tance of Chicago. 

Frank Ruggles, manager of the Chi- 
cago office of the W. E. Richards Co., 
returned this week from a business trip 
through the East and after spending a 
couple of days here, is again leaving on 
an extended trip through the West to 
the Pacific Coast. 

Miss Anna Kirchberg is now asso- 
ciated with Goldblatts, of this city, as 
manager and buyer of their jewelry and 
silverware department. For many 
years Miss Kirchberg was assistant to 
Miss B. Fitzpatrick, of the jewelry de- 
partment of the Boston Store. Miss 
Kirchberg succeeds Mr. Schwartz, who 
is now their merchandise man. 

Mead Montgomery, of M. A. Mead & 
Co., left last week on his initial trip 
for this concern through the middlewest- 
ern territory. Mr. Montgomery is the 
son of Maj. J. T. Montgomery, and since 
the first of this year has been connected 
with the company at their offices at 35 
E. Wacker Drive, acquainting himself 
with the merchandise and preparing him- 
self for road work. 

It was announced last week by Swen- 
son & Pearson, retail jewelers at 218 
W. Chicago Ave., that they have leased 
a store at 935 Belmont Ave., where 
they will open their second store. They 
have arranged for beautiful new fix- 
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tures, and hope to announce their open- 
ing about Nov. 1. Carl A. Swenson 
and John N. Pearson are the members 
of this concern. 

Fred Hoefer is now associated with 
the Randahl Shop, manufacturing sil- 
versmiths, at 17 N. Sheldon St., Chi- 
cago. Mr. Hoefer needs no introduc- 
tion to the trade, as he has been asso- 
ciated with it for a great many years. 
For 32 years he was connected with the 
Chicago offices of the R. Wallace & Sons 
Mfg. Co., and later with the A. C. Beck- 
en Co., for 14 months. He has the well 
wishes of his many friends in the trade. 











Clarence Loeb of L. Loeb & Sons 
leaves Sunday for a last long jaunt 


through the Southwest. He will be on 
the road about seven weeks. 

“Uncle Mose” Schwab, head of the 
jewelry company bearing his name, 
made a short business trip to Chicago. 
He was accompanied by his daughter, 
Miss Essie Schwab. 

Mrs. Alice Bowers, wife of D. M. 
Bowers, jeweler of Lawton, Okla., died 
at her home after a long illness, accord- 
ing to word received in Cincinnati. Mr. 
Bowers is a customer of L. Loeb & Sons 
in Cincinnati and sent word of the 
death to Clarence Loeb. 

Mrs. Joseph Noterman, widow of the 
late Joseph Noterman and mother of 
Edgar and Roland Noterman, was re- 
ported to be resting easy in a hospital 
at Cynthiana, Ky. Mrs. Noterman was 
severely injured in an automobile acci- 
dent recently and suffered many cuts 
and bruises about the head and face. 

A. S. Pflueger, jeweler of Roanoke, 
Va., called on his father, William 
Pflueger, while passing through Cincin- 
nati and his return home from the Paci- 
fic Coast. The Virginia jeweler toured 
the Canadian Rockies accompanied by 
wife and son. He was on the road sev- 
eral weeks. 

William W. Oskamp, president of the 
Cincinnati Wholesale Jewelers and Man- 
ufacturers Association, is expécted to re- 
turn to Cincinnati, Monday, from a stay 
at Atlantic City. Upon his return. a 
meeting of the jewelers association will 
be arranged for the purpose of adding 
several members to the roster of the 
lecal organization. 

Aaron McConnell, who formerly had 
a jewelry store at Harrison, Ohio, near 
Cincinnati, is visiting relatives in Cov- 
ington, Ky. McConnell sold his Harri- 
son establishment five years ago and 
started a similar enterprise in Florida. 
He is endeavoring to find a suitable loca- 
tion again within the environs of Cin- 
cinnati to open another jewelry store. 

Clarence Loeb of L. Loeb & Sons is 
now clear of the duties involved in the 
annual outing of the Cincinnati Whole- 
sale Jewelers and Manufacturers Asso- 
ciation and is preparing to make his last 
long jaunt of the year through the 
Southwest, Indiana and Ohio. He ex- 
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pects to leave in two weeks and will be 
on the road about nine weeks in all. 

Arno Dorst, president of the Dorst 
Co., will be one of the speakers at the 
annual meeting of the American Na- 
tional Retail Jewelers Association at 
Dallas, Tex., next month. He has been 
assigned the topic of “National Pub- 
licity” because of his active work on the 
national committee on advertising. Mr. 
Dorst will leave Sunday, Sept. 30 in 
erder to be in Dallas on Tuesday, Oct. 
2 when the meeting opens. 

A charter has been granted to Ed- 
ward Schumer, Inc., a corporation that 
will engage in manufacturing fine plati- 
num jewelry at 43 Wiggins Block, Fifth 
and Vine Sts. The corporation will suc- 
ceed to the business that has been built 
up by Edward Schumer as an individual. 
Capital of the concern is given as $25,- 
000 and the incorporators are Edward 
Schumer, Edward Hansman and Francis 
Meyers. 

All of the road representatives of the 
M. Schwab Jewelry Co. are on the road 
and have sent in word saying that busi- 
ness is a little better than “fair” at 
the present time. “Uncle Mose” Schwab, 
head of the firm, is of the opinion that 
the jewelry trade is in for an encourag- 
ing season as there is every indication 
that business will pick up with a great 
deal more rapidity than a lot of dealers 
expect. 

The Meyers Jewelry Co. will move 
into the new structure at the northwest 
corner of Fifth and Walnut Sts., Foun- 
tain Square. It formerly was located 
in the old Appolo building that stood on 
the corner but this was torn down last 
fall and a 15-story structure erected in 
its place. The Meyers company occu- 
pied the store on Fifth St. just west of 
Walnut St., and will shortly return to 
this location but with far different sur- 
roundings. 

All of the tangible assets of the Six 
Michaelson Brothers, wholesale jewelers, 
who went into bankruptcy several weeks 
ago, were offered at auction by Walter 
G. Wittlinger, trustee for the bankrupt 
firm recently. The stock, fixtures, ma- 
chinery, tools, etc., personal property 
and supplies of the firm had been ap- 
praised at $820,000. Louis Michaelson, 
former head of the firm, is starting an 
enterprise of his own in the Butler 
building on W. Sixth St. The bankrupt 
firm had been made up of six brothers. 

J. Harvey Phillips of the Richter & 
Phillips Co., acted as host Thursday at 
an informal entertainment and luncheon 
tendered to merchants visiting Cincin- 
nati at the Cincinnati Club. All 
speeches were eliminated and the plan 
of the host was to bring about a round 
table discussion in which everyone took 
part. Mr. Phillips was chairman of the 
committee in charge of the style show 
at Swiss Gardens which closed Satur- 
day, Sept. 8, after a successful season 
of two weeks. 

George Geers, formerly of Frohman 
& Co., in the Harrison building, has 
become associated with Harry Feltman, 
jeweler in the Hulbert block. Both 
Geers and Miss Mildred MacDonald, also 
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of Frohman & Co. were tendered a party 
by employes of the firm at the home 
of Miss Marthau Danhauer in Pleasant 
Ridge during the week. Miss Mac- 
Donald is retiring from business life 
and will remain at her home. Both em- 
ployes were with the Frohman company 
for several years. 

Everything is set for the opening of 
the Gruen Bowling League, Sept. 21. 
Two leagues will be represented the 
same as last season. The senior circuit 
will consist of Diamond, Gold, Silver and 
Bronze teams. In the junior division 
there will be Precision, Pentagon, Car- 
touche and Veri-Thin teams. The Cen- 
tral Alleys have been chosen as the 
battlefield for the guild maplers. 

The new headquarters of the Cincin- 
nati National Jewelers Board of Trade 
was officially opened Monday in the En- 
quirer building. A suite of offices on 
the ninth floor make up the new place 
and gives more room for the increased 
activities of the organization. The offices 
were moved from the Keith Theater 
building and are in charge of Ralph L. 
Hinds, secretary. Sig Strauss, chair- 
man, arranged for the new place. 

Litwin & Sons, manufacturing jewel- 
ers, are preparing for the holiday rush 
and started advertising for additional 
men to increase their force. The firm 
desires five jewelers and two diamond 
setters as additions to the staff in order 
to take care of the work that is antici- 
pated during the approaching season. 
The staff worked Thursday night, also 
Friday night but the shop was closed 
down all day Saturday because of a 
holiday. 

Fred G. Gruen of the Gruen Watch 
Co., is back at his desk after a long tour 
through the Canadian Rockies. “Doc” 
Haerr, the enthusiastic bowling idol of 
the Gruen Bowling League, reports that 
the party held at the Lyric Club-Twite- 
Twee on the Miami proved to be an 
overwhelming success. Prizes were dis- 
tributed to the leading bowlers. The 
program of the day, which was made up 
of various sports, was enjoyed by all, 
and as usual the chicken dinner went 
over big. 

Schedules in bankruptcy were listed 
in the United States District Court in 
Cincinnati by Fred J. Yeager, watch- 
maker, and his wife, Mrs. Nance L. 
Yeager of Portsmouth, Ohio, Thursday. 
They listed liabilities amounting to $18,- 
164, with assets valued at $300. The 
assets consist of household goods on 
which the watchmaker claims exemption. 
The debts named in the schedules of 
each are identical. James E. Hannah 
of 535 Second St., Portsmouth, is the 
largest creditor with an _ unsecured 
claim of $17,000. 

The success of the Style Show given 
by the Chamber of Commerce was so 
pronounced that J. Harvey Phillips, 
chairman of the wholesale division has 
started working on the spring fashion 
pageant. It is to be held during Febru- 
ary of next year but the place is not to 
be announced until just before the show 
opens. An experiment is to be made 
by the committee that had charge of 
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the fall pageant which was held at Swiss 
Gardens, but none of the members will 
divulge the nature of it. The last style 
display broke all records of attendance 
as far as visitors were concerned, as the 
greatest number of merchants from 
other cities to visit the Queen City 
came last week. 

A systematic method of stealing jewel- 
ry and gold from the Lee Loan Co., 211 
W. Sixth St., was uncovered by a squad 
of local detectives when a youth was 
arrested and charged. with grand lar- 
ceny. The series of thefts began shortly 
after he went to work in the place as a 
clerk in January of this year. It is 
alleged that the clerk took jewelry, 
pistols and other articles and pawned 
them at other establishments and the 
police claim that he also sold a lot of old 
gold to smelters or representatives of 
smelters during the time. Detective 
Chief Kirgan said his loot had a valua- 
tion of $1,000 while the young man, 
himself, realized about $300 from his 
pilfering. Officials of the company 
started a quiet investigation on their 
own part and then interested the police. 
Their investigations covered a period of 
several months during which the De- 
tectives James O’Brien, Charles Frick, 
Charles Diers, Alfred Kiser and John 
Tebbe, each took part. Under the 
charge the young man will probably be 
bound over to the Grand Jury. 
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TRADE CONDITIONS 

With the advent of fall retail jewelers in 
the Akron-Canton area report business some- 
what improved and the outlook for the period 
from now until the holidays as encouraging. 
Employment has increased and money is a 
trifle easier. There seems to be a tendency 
on the part of the buyer to be easier to 
please and there is not so much demand for 
extended credit. Diamonds have been mov- 
ing better and there has been some improve- 
ment in watch sales. Some buying for 
Christmas is reported by many of the jewel- 
ers. Novelties are being pushed and with 
the opening of the fall social season gift 
sections are more active than at any time in 
recent months. 





Ten retail jewelers of Canton partici- 
pated in the annual fall merchandise 
festival, observed in Canton, Wednesday, 
Sept. 19. The newest in jewelry mer- 
chandise was stressed in window dis- 
plays of the many stores. 

The old jewelry establishment of 
Parsons & Cook, after 42 years on Main 
St., Chardon, Ohio, has passed from the 
ranks of Chardon’s business firms. The 
shop, which was the city’s oldest busi- 
ness has been sold to a Cleveland 
jeweler. 

All floor space occupied by musical 
merchandise at the retail jewelry store 
of Nusbaums, Canton, has been given 
over to the display and merchandising 
of jewelry. The concern has discon- 
tinued musical merchandise and in the 
future will sell jewelry exclusively. 

Alterations have been completed to 
the recently acquired N. Market St. 
store of the Rogers Jewelry Co., Canton, 
credit jewelry concern, which now has 
three retail stores, two in Canton and 
one in Massillon. The front was com- 
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pletely changed and some interior im- 
provements made. It formerly was 
known as Shaws. 

Scores of letters of appreciation re- 
ceived by E. W. Chamberlin, Akron 
jeweler, who recently was re-elected 
president of the Ohio Retail Jewelers 
Association for the fourth term are 
being exhibited with pride in a book 
which is stamped in gold and which was 
presented him at the annual meeting of 
the association recently in Columbus. 

East Liverpool jewelers will take part 
in the annual fall fashion exposition to 
be observed Sept. 19, 20, 21 and 22. 
They have agreed to put in timely win- 
dows of the newest fall jewelry and 
will, like all other merchants who will 
participate in the big merchandising 
event of the fall season, refund fares 
to all out-of-town purchasers. Several 
local stores are cooperating in the big 
fall sales festival. 











The Cowell & Hubbard Co. is spon- 
soring a fine display of electrical clocks 
in the windows of the Cleveland Electric 
Illuminating Co. on the Square. It will 
remain for the entire month of Septem- 
ber, and is attracting a great deal of at- 
tention. 

The Basch Co., credit jeweler of East 
Ninth St., near Prospect Ave., is cele- 
brating its birthday by giving a two 
pound cake, beautifully decorated, and 
made by a local caterer to each custem- 
er. This present is proving a good busi- 
ness getter. 

A man 27 years old and three compan- 
ions were arrested by police and charged 
with grand larceny last Monday. It is 
alleged that they stole a trunk from the 
rear of a downtown hotel which was the 
property of Sig Pragis, a New York 
jewelry salesman. Pragis was not 
aware of the theft, as the trunks had not 
been delivered to his room at the time. 

The first of the fortnightly luncheon 
meetings of the Twenty Four Karat 
Club for the Fall season will take place 
on Wednesday. Arrangements are ex- 
pected to be perfected for the Fall ban- 
quet and meeting scheduled for Oct. 5. In 
the past this has always been a get-to- 
gether affair, at which nearly the entire 
membership was present, and it is ex- 
pected that it will be equally successful 
on this occasion also. 








Wednesday morning, Sept. 12,~Mrs. 
Laura M. Kimble of Johnson City, N. Y., 
daughter of Mrs. C. E. Van Horn, for- 
merly of Honesdale and Elwin C. Butler, 


‘were united in marriage at the home of 


the latter’s mother, Mrs. Wm. T. Butler 
of N. Main St. The ceremony was per- 
formed at seven o’clock by the Rev. A. 
C. Olver, uncle of the bridegroom. The 
bride was a former resident of Hones- 
dale. The groom is a prominent jeweler 
and a member of the firm of Butler Bros. 
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Announcement is made of the coming 
marriage of Harry Himelhoch which 
will take place on Sept. 30. He is wide- 
ly known in the jewelry business. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., is on the Pacific Coast for sev- 


eral weeks. C. E. F. Wallace also is out 
of the city making a tour of Michigan. 

Jerry Nay, of the Scribner & Loeher 
Co., has completely recovered from his 
recent operation for appendicitis and is 
as well as ever. He is now putting in 
full time calling on the trade. 

W. J. Jones, Cleveland, was in Detroit 
last week calling on the trade. He for- 
merly had connections with the Luths, 
Dorweld, Haller Co., and has many 
friends in the Detroit territory. 

Harolds, 253 Michigan Ave., Detroit, 
has recently become a Michigan corpora- 
tion. Its capital stock is $5,000. The 
owners are Robert B. Ginsberg, Norman 
B. Hayden and Ben Rhodes, all living 
in Detroit. 

Louis Meier, retail jeweler at Gratiot 
Ave. and the East Grand Boulevard, 
purchased a new airplane a few days 
ago. While on the way to Detroit it 
crashed and was practically wrecked. 
Mr. Meier was not in it. This was the 
second plane Mr. Meier has owned. 

Many wholesale and retail jewelry 
stores were closed all day Saturday, giv- 
ing owners and employes an opportunity 
to celebrate Rosh Hashanah, the Jewish 
New Year. The first 10 floors of the 
Metropolitan building had the appear- 
ance of Sunday with so many of the 
shops closed. 

The Charlan Jewelry Co., Inc., for- 
merly the Charlan Novelty Shoppe, an- 
nounces the removal of its office to new 
and larger quarters at 510-511 Francis 
Palms building. The location is just 
above one of the prettiest theaters in 
the city and the outlook for the coming 
holidays seems very bright. 

S. L. Pink is soon to open another re- 
tail jewelry store in the downtown sec- 
tion of Detroit. It will be located in the 
Transportation building. The place al- 
ready is being remodeled and fixtures 
installed. Mr. Pink plans to make it un- 
usually beautiful and will stock it with 
the best merchandise obtainable. 

Members of the Greater Detroit Re- 
tail Jewelers’ Association opened fall 
and winter activities on Tuesday eve- 
ning, Sept. 18, in Parlor A of the De- 
troit-Leland Hotel. The meeting was 
preceded by a dinner. William Fenske, 
president, presided. A number of short 
addresses were made bearing on the re- 
tail jewelry trade, most of which were 
optimistic. 

James Garlick, who has _ occupied 
quarters in the old Garrick Theater 
building on Griswold St. for so many 
years that the general public has lost 
track of the number, will move into his 
new store a short distance north on the 
same thoroughfare on Oct. 1. For some 
time past he has conducted a sale and 
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will open his new store with practically 
new merchandise. 

Funeral services for Robert H. In- 
gersoll, of dollar-watch fame, were held 
Sept. 9 at 2 o’clock at the home of Mrs. 
Clare Lindquist, sister of the late Mrs. 
Ingersoll, at Greenville, Mich. The 
simple services were conducted by the 
Rev. S. C. Parsons, pastor of the local 
Congregational Church. He referred 
briefly to Mr. Ingersoll’s life, paying 
tribute to his vision of big things and 
his indomitable will to achieve. Follow- 
ing the funeral the body was placed in 
a crypt in Forest Home Cemetery at 
Greenville. 

Floyd Reid, Davidson, Mich., was in 
Detroit last week buying new merchan- 
dise for his fall and winter trade. Like 
most of the other retail jewelers out in 
the State, he is anticipating an exten- 
sive buying campaign. The rural dis- 
tricts have had an unusually prosperous 
season and the jewelers as well as other 
tradesmen, expect to share in the gen- 
eral prosperity. 

L. H. Redmond, Pontiac, paid a visit 
to Detroit last week. He reports favor- 
able business conditions. Repair work 
is rushing and watchmakers are having 
all they can do to keep up with the de- 
mand. This is believed due to the fact 
that so many persons now working full 
time have caught up with obligations in- 
curred during the slack period of last 
winter, and are having their watches 
and jewelry fixed up. ft is believed next 
they will start buying jewelry as they 
have heretofore when everyone was 
earning. This will mean a rush of 
Christmas buying later on. The same 
conditions are expected to prevail at 
Detroit, Flint and other manufacturing 
centers in this territory. 











E. O. Peterson, Elgin, Neb., has been 


conducting a successful auction, re- 


ducing his stock. 

O. Mauthe, in the jewelry business in 
Council Bluffs for 30 years, has closed 
out his business there and retired. 

Victor Holder, Council Bluffs, Iowa, 
jeweler, has moved into the store left 
vacant by the retirement of O. Mauthe. 


O. C. Homan, president of the C. B. 
Brown Co., and president of the Omaha 
and Council Bluffs Jewelers’ Guild, is 
in New York, visiting among the manu- 
facturers and silversmiths. 

L. Moxon, Sidney, Neb., is holding an 
auction to reduce his stock, after which 
he will sell the business and remaining 
stock to Mr. Lockwood, who has been 
with E. S. Sherrard & Son in the jewel- 
ry business at Sidney. 

Fred Bryans, formerly in the jewelry 
business at Scottsbluff, Neb., and who 
sold out the business to Mason Spangler 
some time ago, has again gone into the 
jewelry business at Scottsbluff. Mason 
Spangler has returned to Fremont and 
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gone into the store of his brother, Sol 
Spangler, there. 

Among the out-of-town jewelers who 
were in Omaha recently were Mr. and 
Mrs. G. L. Jensen, Harlan, Iowa; Car] 
Jensen, Elkhorn, Neb.; E. E. Freeman 
Oakland, Iowa; A. R. Kokes, Tekamah, 
Neb.; L. C. Klopp, Blair, Neb.; John 
Crabill, Plattsmouth, Neb.; Grover 
Spangler, Fremont, Neb.; W. P. Turner 
Blair, Neb.; H. O. Thomas, Hampton, 
Iowa; L. C. Pederson, Walnut, Iowa; A. 
Schlosser, Dodge, Neb., and others. 

Sol Bergman, of the Bergman Co., 
Omaha wholesale jewelry and supply 
house, expresses the greatest optimism 
regarding fall and winter business in 
the Omaha territory. “We are exceed. 
ingly busy at the present time,” said Mr. 
Bergman, “and the crop and live stock 
condition in the Omaha territory should 
maintain a busy fall and winter for the 
jewelry trade. There is bound to be 
money in this territory. True, the corn 
crop has been cut down slightly from 
the August estimate, but there will be 
a big yield of corn at that.” 








Oregon Notes 


M. Jacoby, Portland jeweler, received 
word recently that Portland is one of 
four cities in the country to receive spe- 
cial recognition in the national adver- 
tising campaign of the Traub Mfg. Co. 
The subject used in one of the latest ads 
was a view of the First Congregational 
Church, with the statue of Roosevelt in 
the foreground. Mr. Jacoby is credited 
with the move to have Portland accepted 
as one of the four cities used in the cam- 
paign. 

Tuesday, Sept. 11, was the “Retailers’ 
Revue of Everything New,” according to 
the slogan selected and given a prize of 
$25. In other words, the fall fashion 
show was on in Portland, and at 
promptly 11 o’clock in the morning, win- 
dows that had been kept curtained for 
several days were disclosed to popular 
view. Hitherto, the windows had been 
unveiled in the evening. The street car 
patrons, between the hours of 10 and 11, 
rode free Tuesday morning, and hun- 
dreds of home women took advantage of 
the occasion. A special section of the 
Oregonian was devoted to the Revue, 
and in this F. Friedlander Co., A. & C. 
Feldenheimer, Frank A. Heitkemper, 
and Felix Bloch advertised. 

Fifteen diamonds valued at more than 
$2,000 were stolen in a daylight robbery 
at Bend, Ore., Sept. 11, when a burglar 
entered the M. H. Janes jewelry store, 
making his way into the building by 
breaking through a rear window. Mr. 
Janes was at the Portland-Eagle base- 
ball game. A nearby pedestrian saw 
the robber bolt out of the store, change 
from a hat to a cap, and drive off in an 
automobile. Members of the Bend police 
force were at once notified, but no trace 
of the robber could be found. 








The North Side jewelry store at 1547 
Douglas Ave., Racine, Wis., has been 
opened by Wesley J. Romadka. 
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George Bogardus, who formerly op- 
erated a retail jewelry store at West 
Allis has moved the establishment to 
Portage, Wis. 

Conrad Koch, who has been doing 
trade work for the retail jewelers of 
Milwaukee, has opened a retail jewelry 
store of his own at Menasha, Wis. 

Leo Napientek, jeweler at West Allis, 
Wis., is the owner of a new $15,000 
building under construction in that city. 
The building will contain offices, stores 
and apartments. 

Frank Chrobat, who at one time op- 
erated a retail jewelry store at Mil- 
waukee, is now with Sam Dalin, retail 
jeweler at West Allis, as watchmaker. 
Mr. Dalin is secretary of the Milwaukee 
District Jewelers’ Club. 

An auction sale is being held at the 
G. T. Gustafson jewelry store at Bara- 
boo, Wis., to enable Mr. Gustafson to re- 
duce his stock so that he can confine 
himself to the selling of watches and 
diamonds. He will also do repair work. 

Among retailers in the State who 
called at local wholesale hcuses during 
the past week were: Henry N. Marks, 
Appleton; F. H. Kohloff, Geneva; W. 
K. Sulliver, Elkhorn; H. A. Bruhnke, 
Berlin; and a representative of Pelko- 
fer, Inc., Sheboygan. 

The Salan jewelry store at Racine, 
Wis., is cooperating with the Racine 
Journal in a “want ad contest.” The 
object of the contest is to get people to 
read the want-ad section of the Racine 
Journal. Prizes of jewelry offered in the 
contest are exhibited at the Salan es- 
tablishment. 

Jewelers of Racine cooperated with 
other merchants in the downtown sec- 
tion of the city in the annual fall open- 
ing, held Sept. 11. Unveiling of win- 
dows of all stores took place at 7.30 
p. m. and a special exhibition put on by 
the Racine fire department was a fea- 
ture of the opening. Fall styles in cos- 
tume jewelry, as well as silverware, were 
displayed by the jewelers. Some holi- 
day items were also featured. 

Retail jewelers belonging to the East 
Side Association of Milwaukee coop- 
erated in an annual fall opening during 
the week of Sept. 10. From $500 to 
$600 were spent by the association for 
the opening, part of this money having 
been used to decorate and light the Wis- 
consin Ave. bridge, which connects the 
east side of the city with the west. 
Holiday merchandise for 1928 was fea- 
tured by many of the jewelers and spe- 
cial effort was made for attractive win- 
dow and showcase displays. A special 
edition in Sunday newspapers called at- 
tention to the fall opening and carried 
individual advertising of jewelers be- 
longing to the organization. 

The first fall meeting of the Milwau- 
kee District Jewelers’ Club was held 
Tuesday, Sept. 11, at the Milwaukee 
Elks’ Club. The local jewelers have de- 
cided to launch a cooperative advertis- 
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ing campaign and work of soliciting 
the $6,000 from jewelers of the Mil- 
waukee District will begin immediately. 
Jewelers will be asked to subscribe to 
the advertising fund according to their 
rating, and payment will be made every 
three months, according to Sam Dalin, 
secretary of the club. Advertising will 
be confined to billboard, window cards 
and newspapers. The next meeting of 
the local club will be held the third 
Tuesday in October at the Milwaukee 
Athletic Club. 











The stock of J. A. B. Keith, Vandalia, 
Mo., recently deceased, has been sold to 
Mr. Scott, formerly of Armstrong, Mo. 

Francis P. LePage, formerly at 3042 
Prospect Ave., has moved to 2608 E. 
31st St., where he has larger and more 
attractive store space. 

Jack Wood, who was injured in an au- 
tomobile collision while returning from 
a visit in Colorado, has recovered and is 
at his old post as salesman for Oppen- 
stein Bros. 

Lee Tully, of the Tully Jewelry Co., 
Dallas, Tex., who was operated on in 
Vineyard Park Hospital three weeks ago, 
has sufficiently recovered to return to his 
home the latter part of this week. 

A. H. Clark, of the Clark Tool & Ma- 
terial Co., was one of the 96 Kansas citi- 
zens who left Sept. 11 on the Chamber 
of Commerce goodwill bus tour. The 
party will visit 44 towns in Kansas in 
their five days’ trip, covering approxi- 
mately 800 miles. 

C. S. Craven has returned from an 
eastern trip which included stops at Chi- 
cago, Pittsburgh, Philadelphia, Niagara 
Falls, Albany, Baltimore, Washington, 
D. C., Norfolk, Va., New York city and 
other points. In New York he was en- 
tertained by a number of the manufac- 
turers and jewelers. 

L. H. Ludwig, of the Edwards-Ludwig- 
Fuller Jewelry Company, is representing 
his firm on the goodwill tour of the 
Chamber of Commerce through Kansas 
this week. The trip is being made in 
buses through a part of the Kansas City 
trade territory that has not been visited 
in several years by the Chamber of Com- 
merce. 

A. J. Busekrus of the Andrews Jewelry 
Manufacturing Company, has recently 
returned from a 10 days’ visit with 
friends in St. Louis, Mo. He also called 
on a number of the jewelers in that city. 
Mr. Busekrus says that business is very 
good at the present time and gives prom- 
ise of being better than last fall. Miss 
Flora McCormick, stenographer, has been 
added to the office force of this company. 

Mrs. Cornelia E. Olmstead, 89 years 
old, widow of George P. Olmstead, pio- 
neer lumberman and jeweler of this city, 
died Monday, Sept. 10, at her home, 1311 
Forest Ave. Mr. and Mrs. Olmstead 
moved here from Tuscola, IIl., in 1869, 
and Mr. Olmstead established a lumber 
business. Several years later he became 
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a member of the retail jewelry firm of 
Cady & Olmstead, which was sold in 
1926 after an existence of 53 years. 

The Kansas City Wholesale Jewelers 
held their first meeting and dinner of the 
fall season Thursday evening, Sept. 6, at 
the Newbern Hotel. Part of the time 
was given over to a review of the recent 
Jewelry Show, which was considered a 
great success. A letter was read from 
the relatives of Mr. and Mrs. C. G, 
Hoefer, thanking the wholesale jewelers 
for the floral offering and. letter of sym- 
pathy sent at the time of the death of 
Mr. and Mrs. Hoefer. 











C. R. West, located at 242 Indiana 
Ave. for the past 12 years has opened 
optical offices at 201 Kresge building. 
Mr. West is a graduate of Bradley Poly- 
technic. 

James Collins, of the E. O. Collins 
jewelry store, has returned from a trip 
abroad. He was a member of a party 
which included his sister and several of 
her friends. 

John Rau, one of the incorporators of 
the Bi-focal Lens Co., and the Twin 
Sight Optical Co., died at his home, 1504 
Park Ave., recently of heart disease. 
Mr. Rau served as president of both 
companies until selling his interests in 
them in 1923. At the time of his death 
he was vice-president of the Fairmount 
Glass Works, of which he was the 
founder. Deceased is survived by the 
widow, two sons and a daughter. 








All kinds of sporting events increases 
the demand for cups of all kinds. The 
cup, when a simple cup is presented, 
usually has handles and is small and 
“big-bellied’” and embossed, or with orna- 
mentation in very high and somewhat 
coarse relief. Many “cups” are shaped 
like urns and have a figure representing 
the athlete, in a running competition for 
instance, surmounting the lid. Some- 
times models of yachts or rowing skiffs 
in silver are mounted on a velvet casing 
and take the place of a cup proper. Sets 
of silver are given instead of a “cup,” 
or sets of handsome gold plate. This is 
done more especially when the prize 
money is large, when it is considered 
unsuitable to put it all into a single cup. 
Clocks in tinted marble, red or green for 
choice, with brass ornamentation, are 
also used as cups, while whole writing 
sets, in pink and gold, are seen. The 
ink-pot in copper, with the other writing 
utensils to match, are all fitted into the 
marble tray, making a most fortunate 
ensemble. Sometimes smoking sets in 
pink marble and copper are given instead 
of a cup. Copper smoking tables are 
fitted with utensils in copper, sometimes 
they are engraved with a leaf pattern 
for instance, sometimes with a fruit de- 
sign; they make a very suitable gift. 
Glass and silver- dishes, cake-baskets, 
etc., are also given to furnish a side- 
board. 











Eugene Roth has become associated 
with the M. Weinstein diamond house. 

L. V. Gray, formerly at 818 West Jef- 
ferson Blvd., has bought out E. C. Grose, 
Culver City. 

Joseph Bates, one of the leading dia- 


mond brokers, expects to leave for 
Europe Oct. 10. 

Gus Bruck, engraver for the trade, 
has gone into the shop of Ambrecht 
Bros., manufacturing jewelers, 415 
Jewelers’ building. 

A. J. Van Buren, outside salesman for 
G. G. Voege Co., 700 Metropolitan build- 
ing, is suffering from illness and is at 
Wheeler Springs to recuperate. 

Sid Tenen has moved from the O. T. 
Johnson building, to 604 Title Guarantee 
building. Mr. Tenen is a cutter of fancy 
watch crystals for the trade. 

Andrew Seiback, Antioch jeweler, re- 
cently returned from a trip to his old 
home in Germany, was seen in Los An- 
geles the first of this week. 

Robert Hodgson manufacturing jewel- 
er, West Seventh St., will remove his 
business to the Chester Williams build- 
ing, where he will have more spacious 
quarters. 

Henry O’Neill, vice-president of Jack 
Roth, Inc., wholesale jewelers, Metro- 
politan building, is on a business trip 
which will keep him on the road several 
weeks. 

H. A. Wood, of Koke, Slaudt & Co., 
Metropolitan building, while in Seattle 
recently took occasion to visit some old 
friends in Vancouver where he _ spent 
several days. 

Morris Weinstein, diamond importer 
and broker, has remodeled his offices at 
601 Title Guarantee building, and in- 
stalled new fixtures, and floor and win- 
dow coverings. 

M. Tenshindo, Japanese jeweler, after 
sojourning in his native country for 
several weeks, was seen recently in Los 
Angeles, on his way to his place of 
business in. Stockton. 

Manuel Goodman, of I. Behrstock 
Jewelry Co., Metropolitan building, has 
resigned his position and has associated 
with G. F. Hambright, diamond dealer, 
402 Metropolitan building. 

A. Aderer metal refiner, 320 Jewelers’ 
building, has returned to his factory. 
Mr. Aderer was absent from his work 
for a year but has sufficiently recovered 
from a lingering illness to look after his 
refinery. 

A large number of the jewelry and 
diamond houses in Los Angeles were 
closed last Saturday, it being the first 
day of the Jewish New Year Rosh 
Hashonah. The high holidays continue 
for 10 days. 

C. A. Friedman, proprietor of the 
Monogram Shop, 315 Jewelers’ building, 
engravers for the trade, who had been 
sick since Christmas, 1927, has returned 
to his factory. F. H. Hill is associated 
with Mr. Friedman. . 

S. Simmons, Pacific Coast representa- 
tive of Goldfarb & Friedberg, Inc., 
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manufacturing jewelers, New York City, 
has opened offices at 811 Title Guarantee 
building from where he will work in 
this section of the country. 

Jack Neil, well known diamond sales- 
man, formerly with E. Brock & Co., 515 
W. Seventh St., has decided to enter 
business for himself and will handle 
the gems carried by Morris Weinstein, 
620 Title Guarantee building. 

G. M. Roessel, 527 West Seventh St., 
has opened offices opposite Westlake 
Park but will retain his offices also in 
the Brack Shops. Because of the expan- 
sion of business, Mr. Roessel found it 
necessary to enlarge his accommodations. 

F. Moore, representing R. F. Simmons 
Co., Attleboro, Mass., was an eastern 
salesman seen in Los Angeles recently 
as were Alfred Nathan of the Star Ring 
Co., Buffalo, N. Y.; Sam Kirsky, of San 
Francisco, and Elmer Smith, North 
Attlebero. 

Lewis Roth, 701 Chester Williams 
building, left last Thursday evening for 
a six weeks’ business trip over the 
Denver-West loop with a full line of 
sample watches of the Savoy Watch Co. 
of New York. Mrs. Roth accompanied 
her husband. 

George Eckert, of the Bell Jewelry 
Co. of New York, with headquarters in 
the Title Guarantee building, will leave 
soon for a tour of the Orient. He ex- 
pects to be gone for several weeks, 
planning to return here in time for the 
Christmas holidays. ‘ 

Jesse Measer, of the Berson-Measer 
Jewelry Co., 403 Jewelers’ Exchange 
building, has returned from a month’s 
selling trip through Arizona and ad- 
jacent territory, during which he re- 
ports his trade was much better than he 
had anticipated. 

Ray Vercler, of the Vercler Refining 
Co., who sold out his Los Angeles busi- 
ness to Wildberg Bros. Smelting & Re- 
fining Co., 747 South Hill St., has re- 
turned from a three months’ trip, most 
of which was spent abroad. He spent 
part of his tour in New York and was 
accompanied by Mrs. Vercler. 

Among the out-of-town jewelers seen 
in Los Angeles recently were Howard 
Smith, Torrance; H. C. Corey, Santa 
Monica; Al Bryant, North Hollywood; 
Mrs. Al Ebert, Bell; E. B. Lang, Venice; 
Mrs. Salzman, Hermosa Beach; F. K. 
Randall, Monrovia, and C. E. Perhan of 
Santa Monica and San Pedro. 

When William T. Burkhart, diamond 
dealer, 902 Title Guarantee building, re- 
turned last week from his vacation, he 
received a telegram announcing the 
death of his sister at Providence, R. I. 
Mr. Burkhart is now the only surviv- 
ing member of his family and he takes 
the death of his sister very keenly. 

Moody Bros., who lost a $950 diamond, 
the firm alleges, through a man to whom 
the stone had been entrusted, have re- 
covered the gem through a replevin 
bond, the stone having been returned 
last week. The man who is accused of 
having pawned the stone with a broker 
is still in jail awaiting his trial which 
will come up, probably this week. 

F. M. Durkee, of Durkee & Co., manu- 
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facturing jewelers, 404 Jewelers’ build- 
ing, who was operated on at the Sawtelle 
hospital for injuries he received in the 
war, was able to sit up the past week 
for the first time since the operation. It 
will be another month before he will be 
able to return to business, which is being 
looked after by Mrs. Durkee. 

M. Levy, executive with the E. Bas- 
theim Jewelry Co., told THE JEWELERS’ 
CIRCULAR correspondent that all of 
their salesmen, in their respective ter- 
ritories covering six of the Pacific Coast 
States, are sending in a large volume of 
business. “Our business,” declared Mr. 
Levy, “is much larger than it was a year 
ago, showing a most gratifying in- 
crease.” 

E. C. Morrison, from Millville, N. J., 
walked into E. Bastheim & Co.’s whole- 
sale establishment recently and said he 
had purchased a store in southern Cali- 
fornia and, because he had read about 
Bastheim & Co. in THE JEWELERS’ Cir- 
CULAR he wished to do business. He had 
acquired C. E. Perham’s store in San 
Pedro and opened an account with Bas- 
theim’s. 

Paul Samuels, representing Katz & 
Ogush, New York, is accompanied on 
his return here from the East by Mr. 
and Mrs. Katz. Mr. Katz wishes to get 
a first hand view of Pacific Coast trade 
conditions. Mr. Katz told a JEWELERS’ 
CIRCULAR reporter that he is falling in 
love with California and he and Mrs. 
Katz will take advantage of the trip to 
take in the scenic beauties. 

W. E. Phillips, wholesale jeweler, 704 
Title Guarantee building, left this week 
for a month’s trip through the Northern 
territory. Mr. Phillips had just re- 
turned from a seven-weeks’ trip through 
the East, going as far as New York. 
Samuel J. Baril, vice-president of Hel- 
bein-Stone Co., New York city, is accom- 
panying Mr. Phillips, in order to get a 
personal insight into Pacific Coast con- 
ditions. 

The third week of the fall tournament 
of the Los Angeles Jewelers Bowling 
League, saw some exciting frames rolled, 
especially when the low team upset the 
leaders, Brock & Co. being defeated by 
Moody Bros.; A. Werner by E. W. Rey- 
nolds, the latter scoring their first vic- 
tory of the tournament. Kaplan Bros. 
defeated G. Davidson and R. Killian won 
the odd point from Elliott, Kaa & Zeig- 
ler. Scores now stand: R. Killian, won 
11; lost 4. Brock & Co. won 10; lost 5. 
Werner, 10-5. Moody Bros., 9-6. Kaplan 
Bros., 8-7. Elliott, Kaa & Zeigler 6-9. 
Davidson 3-12. E. W. Reynolds, 3-12. 

W. B. Sunderland, president of Sun- 
derland & Miller, wholesale jewelers, 
carrying as specialties the Evans line of 
silverware, has returned from an eX- 
tended trip to the north. He had ex- 
pected to have returned some weeks ago 
but business was so brisk he had to re- 
main in the north. He told THE JEWEL- 
ERS’ CIRCULAR correspondent that his 
business was the most wonderful he had 
ever enjoyed, far exceeding his most 
sanguine anticipations. Mr. Sunderland 
remained but a few days and started last 
Friday for Denver, accompanied by 











ee ee | 


I i i i, ail 





“Miller 





September 20, 1928 


William Riley, one of his salesmen. He 
will cover the territory from Denver to 
the Coast, going as far north as Seattle, 
returning to Los Angeles about Thanks- 
giving time. Sunderland & Miller have 
opened an office in New York, called the 
Mario Studios, 225 Fifth Ave. Daniel 
G. Sunderland will be in charge of the 
New York office and has removed with 
his family from Los Angeles to Riverside 
Drive, New York, so as to be near his 
business. Sam Klein, of the Sunderland 
organization, is in southern 


California, looking after trade. 











trip. 
Practically all the jobbing and silver- 
ware houses were closed all day on Sept. 


"40, Admission Day. 


S. J. Hammond has taken over the 
sterling silver and pewter lines of G. H. 
French and says he is doing well with 
them. 

Arthur Bennett left early in Septem- 
ber for his long fall trip through the 
North West. He is the Coast representa- 
tive for the Rogers, Lunt & Bowlen Co. 

After visiting the European diamond 
markets, S. H. Friend sailed on Sept. 8 
for New York on the Berengaria. His 
assistant, Leo Press, was to stay over in 
order to visit Vienna. 

Albert Johnson, of Johnson & Feige, 
North Sacramento, has been calling on 
the trade here for the first time since a 
recent serious automobile accident. He 
has now fully recovered. 

A meeting of the Western District 
directors of the National Jewelers’ Board 
of Trade was held in this city on Sept. 6. 
In the absence of E, V. Saunders, chair- 
man, Charles J. Strauss presided. 

Julius Wise, Coast representative for 
Baer & Wilde Co., recently visited his 
customers in the North West and reports 
that he found trade conditions far in ad- 
vance of last year for the same season, 
and this applies also to the business he 
himself transacted. 

Eastern manufacturers’ representatives 
calling on the trade included: George 
Goldberg of Schless-Harwood Co.; Mi- 
chael Peyser of the Shiman Mfg. Co.; S. 
Simmons of Triangle Jewelry Co., and 
Goldfarb & Friedberg. Charles J. Toney 
of Bates & Bacon, and the D. F. Briggs 
Co. is still here. 

Reporting a much. improved business 
condition, Roy J. Dable of Railsback & 
Dable, has returned to the firm’s offices 
here after covering the Pacific North 
West and reaching the South West via 
Denver and El] Paso. Mr. Dable said 
that he found improvement general 
throughout his trip. 

Out of town jewelers calling on the 


‘ trade here include: Wm. Marvin of the 


John Hood Co., Santa Rosa; Harry 
Hersch, San Jose; Earl Bothwell, San 
Jose; E. Martinez, Vallejo; J. D. Ben- 
nett, San Rafael; George Benoit, San 
Mateo; A. M. Seiback, Antioch; J. B. 
Bezedecka, Sacramento. 
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A road show is being conducted by 
Ivan L. Smith, Coast manager for 
Oneida Community, Ltd. Featuring the 
new merchandise from the factory, the 
road show opened early in September at 
the New Washington Hotel, Seattle. 
This will be followed by five days in 
Portland and the road show will open 
in Los Angeles on Sept. 24. 








Pacific Southwest 


Bert Ransch has opened a jewelry 
store in Willows, Cal., and is equipped to 
do all kinds of watch and clock repairing. 

A watch, clock and jewelry repair shop 
has been opened in Highland Park, Cal., 
by J. Kuntzmann, who is much pleased 
with his new location. It is in a leading 
drug store. 

H. Morton & Sons, jewelers of Berke- 
ley, Cal., had an interesting window dis- 
play, featuring the gold 19 jewel Hamil- 
ton watches which were presented by 
citizens of Berkeley to the victorious 
University of California rowing crew 
which won, from the best crews of the 
world, at the Olympic Games in Am- 
sterdam. There were 15 watches in all 
for the crew of eight, the coxswain, “Ky” 
Ebright, the crew coach and the other 
coaches and trainers. 

Earl M. Wilkinson is receiving many 
congratulations on his new art jewelry 
store at 125 W. Second St., Pomona, Cal. 
He had been in business for 14 years at 
the former location, 155 S. Garey Ave., 
Pomona, with the exception of over a 
year, when the store was closed during 
the absence of its owner with the A. E. 
F. in Siberia. The interior of the new 
store is a copy of the famous Mission 
Inn in Riverside, Cal., which combines 
Spanish with Mission architecture. There 
was no formal opening on account of the 
fact that the Oriental gift shop, to be a 
feature of the store, will not be opened 
till late in September. This shop over- 
looks a garden in the rear of the build- 
ing, where a Japanese landscape gar- 
dener is designing a miniature park ef- 
fect, and the Oriental gift shop is to 
carry an extensive line of art goods. 











Pacific Northwest 


Otis M. Johnson, jeweler of Ashland, 
Ore., has sold a one-third interest in his 
business to O. H. Johnson, Jr. 

Sinclair Weeks, president of Reed & 
Barton, has been making one of his busi- 
ness trips through the North West. He 
usually visits the Coast every two years. 

Benjamin E. Butler, jeweler of Cash- 
mire, Wash., is reported to have been al- 
most burned out in a fire which swept 
through the business section of that town 
recently. 

George Ludwig, jeweler of Bellingham, 
Wash., died recently at his home after 
six weeks of illness. He was 51 years of 
age and is survived by a widow and his 
son, Richard S. Ludwig. He had been a 
resident of Bellingham for about 20 
years. He was president of the church 





to which he belonged and was a member 
of the Woodmen of the World. 

















TRADE CONDITIONS 


Local retail jewelers say there has been 
little change in the trade situation during the 
past week or two. The annual grand cir- 
cuit races at Dade Park here, came to a close 
last Saturday and the races brought many 
thousands of people here in the two weeks 
they were being helped and retail merchants 
say this caused a little increase in their trade. 
Retail men say as soon as the farmers sell 
their corn and tobacco crops that they are 
looking for an improvement in trade condi- 
tions and feel that conditions ought to be 
much better by the first of October. Re- 
ports from neighboring towns are to the ef- 
fect that trade is holding up pretty well and 
that most dealers are looking for a good 
volume of trade the remainder of the year. 





Fred Heinzle, retail jeweler at Tell 
City, Ind., was a business visitor in 
Boonville, Ind., recently, having been 
accompanied by his wife. 


Quite a large number of retail jewel- 
ers of Indiana attended the annual Ki- 
wanis convention at Madison, Ind., held 
on Tuesday, Wednesday and Thursday 
of last week. 


J. Harry Poole, who for many years 
owned and operated a pear] button fac- 
tory at Rockport, Ind., is taking an ac- 
tive interest in the political campaign 
in Spencer county this year. Mr. Poole 
has been a working party man all his 
life. 


Chris Hewig, traveling for a large 
wholesale diamond house in New York, 
formerly engaged in the retail jewelry 
business here, who was in Evansville re- 
cently visiting relatives and friends for 
a few days, says the trade outlook for 
fall and winter is. much. better than it 
was this time last year. 

Floyd Nester, of Heinzle & Nester, re- 
tail jewelers at Boonville, Ind., has been 
appointed on some of the leading: stand- 
ing committees of the Boonville Kiwanis 
Club for the ensuing year. Mr. Nester 
is a charter member of the Boonville 
Club and takes a most active interest 
in the affairs of the organization. 

Ed Welp, retail jeweler at Hunting- 
burg, Ind., has been conducting an ad- 
vertising campaign featuring fountain 
pens, and reports his business in this 
line has been very good. Mr. Welp says 
that trade conditions in Huntingburg 
and vicinity are improved, and he is an- 
ticipating a good fall and early winter 
trade. 








Warning has been issued to the 
Wheeling Protective Association by the 
Hagerstown Credit Bureau at Hagers- 
town, W. Va., to beware of two young 
diamond thieves, who escaped with valu- 
able stones by substituting paste ones 
in their place, while examining them in 
jewelry shops. The pair are probably 
headed for other cities. Two stores were 
victimized in this manner in Hagers- 
town, one on Aug. 16 and the other on 
Aug. 25. Both of the men are about 20 
years of age. One is five feet, 11 inches 
in height, weighs 140 pounds and has 
medium brown hair. The other is about 
five feet, eight inches tall and has dark 
wavy hair. 
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“Shadowart” Silver Plate 


A distinctive line of silver plated ware 
is being introduced to the trade by Ber- 
nard Rice’s Sons, manufacturers of 
Apollo silverware, at 325 Fifth Ave., 
New York. It is an entirely new de- 





NEW SILVERWARE 


ATTRACTIVE 


parture in silver plated ware and has 
already proved a ready seller. It is 
called the “Shadowart Pattern” and 
makes a fitting companion to the “Sky- 
scraper” design in hollowware, and the 
“Tri Color” effect in toiletware spon- 
sored by the same firm. The idea under- 
lying the “Shadowart” pattern is an 
electrolytical deposit of jet black cre- 
ating the appearance of black shadows. 
The effect is decidedly striking and adds 
considerable to the appearance. The 
black deposit is guaranteed to wear and 
may be cleaned the same as silver. The 
line is made in a complete service. 
* * * 


Sheets-Rockford Silver Co. Introduces 
New Art Moderne Pattern 


Among the many splendid new silver- 
ware designs now being shown is the 
new Art Moderne pattern designed and 
manufactured by the Sheets-Rockford 
Silver Co., Rockford, Ill. This new Art 
Moderne motif has been designed to 
keep step with the present day modern 
trend. In working out this motif, the 
designer has attempted to meet present 
day demands for unusual lines together 
with a touch of color. This pattern, 
while modern in spirit, is a happy 
medium between the conservative and 
radical viewpoints of modern art. 
While the lines are simple in the ex- 
treme, at the same time the delicate 
teuch of the designer has kept them 
from being severe. 

Like all Sheets-Rockford silver plate, 
this new pattern is extremely heavily 
silver plated on nickel silver blanks of 
unusual weight. Color has been in- 
jected into the design in the form of 

















green bakelite handles, this material 
being selected not only because of its 
high quality and beautiful appearance, 
but also because it is not susceptible 
to variations of temperature or weather. 
Color is used rather sparingly in this 
design so that it does not in any way 
detract from the beauty and luster of 
the silver itself. 

The Art Moderne pattern met with 
instantaneous success all over the coun- 
try. So popular has this design become 
that it has been necessary for Sheets- 
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Rockford Silver Co. to devote one de- 
partment entirely to the manufacture of 
this pattern. 

Among the pieces which are included 
in the new Art Moderne motif are a 
dessert set, a coffee set, a well and tree, 
a vegetable, a sandwich, bread, a chop 
tray, a water pitcher, and a gravy boat. 








Trade Gossip 
New Catalog Issued by Mido 
Factories of Bienne 


The Mido watch factories of Bienne 
have just recently published a new 
catalog. It’s three colored illustrated 
pages give an idea of what is expected 
today of a modern wristlet-watch. Ele- 
gance in design, combined with the latest 
fashion insure certain sales today. From 
the illustrations shown in this catalog 
it will be seen that exceptional care and 
attention is given to the introduction 
of new designs. 

More than 250 different specimens 
from the 5% in. ladies’ jeweled watch 
up to the special sport radiator models 
and the standard 10% in. go to indicate 
the success and popularity of Mido 
wristlet-watches. A strong demand has 


Watch 


also been created for pocket watches of 
the same brand. 

It is a real pleasure to consult this 
new catalog and it will be interesting 
to every watchmaker who wants to 
satisfy the wishes of good standard and 
modern customers. 


Attractive Advertising Booklet Issued by 
Ansen & Co., Inc., New York 

One of the most attractive advertising 
booklets that has been seen in some time, 
has just been issued by Ansen & Co, 
Inc., cutters and importers of fancy 
shaped diamonds, 527 Fifth Ave., New 
York. It is printed on heavy coated 
paper and is illustrated with half-tone 
and line cut drawings so arranged as 
to make an unusually attractive appear- 
ance. The different cuttings of fancy 
shaped diamonds, including baguettes, 





ART MODERNE SILVERWARE 


pentagons, hexagons, triangles, trapeze, 
kites, lozenges and squares, are shown 
in fine half tone engravings on the left 
hand pages of the booklet, and on the 
facing pages are line cuts showing the 
use of the fancy types of cutting in fine 
jewelry. The use of the baguettes illus- 
trated on page 4 is shown in two line 
cuts on the facing page, showing the 
perfection of mass, contour and propor- 
tion, the three requirements of modern 
gesture. These are achieved in the mod- 
ern earring and necklace pictured on 
the facing page and in the finger ring 
and bracelet watch shown on the same 
page. 

The use of pentagons is illustrated in 
drawings showing modern pavé designs. 
The hexagon looks particularly well 
either as a solitaire or as a central gem 
in the illustrations of necklace, ring, and 
bracelet. The triangles are used in my 
lady’s finger ring, for her shoulder 
brooch and an earring pendant as well 
as making a pleasing appearance in 4 
scarf pin for a man. The use of the 
trapeze, half moon, marquise and other 
cuts are also finely illustrated in the 
booklet, the early pages of which are 
devoted to calling attention to the fact 
that the call for an art to meet the re- 
quirements of the age has been met in 
the realm of jewelry by the use of the 
new fancy shaped diamonds. The book- 
let is bound in flexible black and silver 
covers, the front cover bearing the cap- 
tion “Diamonds That Sell.” 
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Ingersoll Watch Co., New York, Offers 
Clocks in Various Colors 


The Ingersoll Watch Co., Inc., 30 
Irving Place, New York, has issued an 
attractive circular illustrating different 
types of alarm clocks, which are now 
being produced in various color effects. 
The clocks are shown in blue, green, red 
and yellow for kitchen use. For boudoir 
use they are finished in rose, pink and 
two tone jade green in moiré finish. 

Black and gold, and black and brown 
crackle moiré finished clocks handsome 
enough for a living room, with both 
plain and radiolite in each finish, are 
also shown in the folder, as is a display 
ease for clocks which is an ideal silent 
salesman for jewelers who carry this 


line. 
* * «# 
Blancard & Co., New York, Featuring 
Lohengrin Wedding Rings 


Nowadays when competition is quite 
lively and values are so even, the firm 
who can show goods to the best advan- 
tage usually gets the business. Design 
of course is a most important factor and 
if this is coupled with an appropriate 
name then you have a combination hard 
to beat. “Lohengrin” as a wedding ring 
name is about as pat as could be chosen 
and fits that particular and important 
piece of the jewelers’ art to a “T.” Its 
design also is as good as its name. Not 
satisfied with these two leading attri- 
butes, Blancard & Co., 136 W. 52nd St., 
New York, the manufacturers, are now 
giving one of the handsomest display 
eases (holding 20 wedding rings), that a 
jeweler could desire to grace his win- 
dow or show case. The Lohengrin dis- 
play is a real work of art, it contains a 
verplex oil painting in full color of a 
bride all decked out in her bridal ar- 
ray. It is difficult to tell it from a genu- 
ine oil painting, even the raised brush 
marks are visible. A companion piece 
of the Lohengrin display is the Cinder- 
ella seamless wedding ring display 
which contains 25 rings. This is a splen- 
didly executed stand with predominat- 
ing tones of gold and black. Both these 
displays would make sales for any 
jeweler showing them, while ornament- 
ing his store as well. 

* * * 


A Compilation of the Gem Names 


An interesting little magazine for 
collectors, Rocks and Minerals, pub- 
lished at Peekskill, N. Y., has a regular 
feature at the present time, that is of 
distinct interest to jewelers in addition 
to a number of other articles it pub- 
lishes from time to time, of collateral in- 
terest to our industry. The article in 
question is the Compilation of Gem 
Names by Gilbert Hart of Birmingham, 
Ala., which is an alphabetical arrange- 
ment of every name of the gems or gem 
minerals known to jewelers or collectors, 
with definitions and information about 
the gem in question. The September is- 
sue contains a list of gems from “chal- 
chithuitl” through corundum to “cyp- 
rine” and the list will be continued, is- 
sue by issue, until it is completed. The 
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list started in the issue of December, 
1927. The September issue, in its Gem 
Department, also contains an interest- 
ing article on Staurolite by Gilbert Hart, 
with illustrations of the various forms 
of twin crystals of this mineral. 








“Specials” for the Jeweler 


fom present day up-to-the-minute 
jeweler must always be on the alert 
for quick selling popular priced mer- 
chandise. Bring them into the store by 
some attraction factor and you will 
probably be able to make a sale not 
only in the featured article but in your 
diamond department or some other de- 
partment. The great demand for popu- 
lar priced articles will prompt the enter- 
prising jeweler to feature exclusive well 
chosen lines in his show window and 
in his newspaper advertising. 
* * * 


A line of pendant watches seen re- 
cently is particularly inviting and sells 
from $10 up. These come in different 
shapes and are of silver gilt beautifully 
enameled in colors. Some of the cases 
are of conventionalized floral designs, 
others have odd shapes of imitation 
onyx, daintily embellished with rhine- 
stones. A silver gilt ball watch richly 
enameled sells from $12 up. Other 
more elaborate pieces in this line are 
purchasable for as low as $15 to $18. 
A unique offering is a watch with steel 
chromium case containing 17 jewels and 
with five adjustments, and a 14 deuzieme 
movement. The case is thin. This sells 
for $22. 


Attractive looking wrist watches for 
women, six jewels, sell as low as $6. 
Another attractive line of strap watches 
for women sells as low as $4.50. Solid 
gold wrist watches beautifully enameled, 
5% ligne, 15 jewels sell from $17 to $20. 

There are watches with wide enameled 
bracelets, silver gilt, with 15 jewels, 5% 
ligne, at $15. 

* *~ ~ 

A unique novelty is a solid green gold 
watch, quite thin, containing 17 jewels 
and gold figures. The watch is made so 
that it serves also as a desk watch, for 
by pressing out the dial an easel is 
formed. As a little traveling clock, the 
watch also serves its purpose well. A 
ladies solid platinum watch with 17 
jewels, 5% ligne, is procurable in various 
shapes at $85. This line is ready for 
setting with diamonds, etc., and the 
jeweler may carry out the suggestions 
of his customers as to combination of 
stones desired. Sometimes the selection 
will be one of diamonds, or a combina- 
tion of diamonds and sapphires, dia- 
monds and rubies, etc., etc. Plenty of 
leeway is allowed to give the jeweler 
a generous profit when he supplies the 
stones. 








No trace has as yet been found of the 
thief who entered the establishment of 
the Hamilton Co., jewelers, 122 S. Broad 
St., Trenton, N. J., recently. Jewelry 
valued at $1,442 was stolen. 
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Minneapolis and St. Paul 


Allan Bjerre, J. B. Hudson & Son, 
Inc., retail jewelers, S. Seventh St., 
Minneapolis, left early in September on 
a motor trip through the East. 

Joseph A. Lohmer, retail jeweler, 1319 
Fourth St., S. E., Minneapolis, is pre- 
paring for the beginning of activity at 
the University of Minnesota, two blocks 
away, the first of October. 

C. M. La Lone, retail jeweler, 1409 W. 
Lake St., Minneapolis, opened his store 
at that address on Sept. 1 a year ago, 
and on Sept. 13 he made the statement 
that up to that day the month of Sep- 
tember showed 1000 per cent better 
business than during that time a year 
ago. 

E. G. Norstrom, Norstrom’s retail 
jewelers, 1106 W. Broadway Ave., Min- 
neapolis, spent a week in Canada during 
his vacation this year. With Mrs. Nor- 
strom, he visited her parents at their 
home in Emerson. Mr. Norstrom took 
occasion also to call on a number of the 
jewelers in Winnipeg. 

John E. Rentz, one of the two Rentz 
Bros., manufacturing jewelers, 727 
Hennepin Ave., Minneapolis, is still in 
the Swedish Hospital, Minneapolis, fol- 
lowing the serious operation which he 
underwent in August. Mr. Rentz is in 
a very serious condition. He is one of 
the pioneer jewelers of the Northwest. 

Shirley’s, a retail store devoted ex- 
clusively to the sale of costume jewelry, 
was to open about Sept. 20 at 110 S. 
Fourth St., Minneapolis. B. M. Lewy, 
proprietor, was in the jewelry business 
for 10 years in Chicago before coming 
here. Walnut fixtures were to be in- 
stalled, with Kraftext walls in pale blue. 
The store measures 48 feet by 20 feet. 

E. F. English, watch and clock re- 
pairer, 2601 Lyndale Ave., S., Minneap- 
olis, started his bench work at this ad- 
dress this past summer. He has been 
in Minneapolis since 1882, working in 
the jewelry trade all that time, first 
with the Minneapolis Jewelry Mfg. Co., 
until they went out of business, then 
with W. Stone on Third St., for about 
three years, and finally with J. B. Hud- 
son & Son, Inc., where he was for nearly 
20 years. Mr. English learned his 
watchmaking from his father 


Representatives from out of town who 
called on the Minneapolis trade recently 
included Jules Franklin, Jules Franklin, 
Inc., New York; R. C. Gilbert, the Gor- 
ham Co., Chicago; Mr. Heyman, L’Aida 
Co., New York; Mr. Hintgen, Charles 
K. Cook Co., Camden, N. J.; Mr. Hone- 
brink, the Queen City Silver Co.; J. W. 
Hook, Hess & Hook, Chicago; Mr. 
Mayer, Premier Cutlery, Inc., New 
York; Henry Michelson, I. Michelson & 
Sons, New York; James Panton, Mabie 
Todd & Co., Chicago; Allen B. Pinero, 
Le Stage Mfg. Co.; Mr. Schmalz, 
Quaker Silver Co., Attleboro, Mass.; E. 
M. Silver, Metro Bag Works; William J. 
Sine, Marshall Field & Co., Chicago; A. 
N. Sorensen, J. C. Deagan, Inc., Chi- 
cago; W. S. Squires, the Revere Clock 
Co., Cincinnati, Chio. 
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THERE IS STILL TIME! 


Remodel or open that new store now! Reap the harvest that comes to outstanding and dominating jewelry 
stores in every community. The world’s largest builders of complete jewelry stores can design and build 
your store in ample time to allow you a full season’s business before Christmas, with the tremendous 
increase in volume that has inevitably followed the opening of a “Michigan Built” store. 





Largest Builders 
of Complete 
Jewelry Stores 
in America 




















A Few Stores Now 
Under Construction 


Kay CHAIN ORGANIZATION 


FINLAY-STRAUS 
CHAIN ORGANIZATION 


ARONBERG 
CHAIN ORGANIZATION 


ABELSON’S 
CHAIN ORGANIZATION 


KAPLAN’S 
CHAIN ORGANIZATION 
PROVIDENCE, R. I. 


GREENWALD 
CINCINNATI, O. 


ARMSTRONG JEWELRY Co. 
CHAIN ORGANIZATION 
HAMMOND, IND. 


SEXAUER 
TORRINGTON, CONN. 


BuscuH’s KREDIT JEWELERS 
BROOKLYN, N. Y. 











NASHVILLE, TENN. 


New York 


St. Louts, Mo. 


Newark, N. J. 


Main Office and Plant, 3000 E. Jefferson Ave. 
DETROIT, MICHIGAN 





























The limitless resources, ideas and experi- 
ence of this great organization is instantly 
available to you. Upon request an expert 
in jewelry store design covering every 
phase of jewelry store construction and 
merchandising will place before you the 
accumulated experience of America’s great- 
est and most successful jewelry stores, 
which it has been our privilege to build. 
In the shortest possible time you can have 
the “key” to the outstanding store in your 
community at a moderate cost with the as- 
surance that every phase of your store will 
be correct and handled by specialists. 











MICHIGAN’S 
ROLL CALL 
of 
America’s Most Successful 
Jewelry Stores 


oe Detroit, Michigan 
(Three Stores) 
RNEMEN Sh eto eis iosio Detroit, Michigan 
Cr | Detroit, Michigan 
Simmons & Clark ...... Detroit, Michigan 
Meyer Jewelry Co...... Detroit, Michigan 
ole Ge Trwim. ... 6.42 Detroit, Michigan 
sel P. Lachman....... Detroit, Michigan 
Mayor Jewelry Co. ...... Cincinnati, Ohio 
SES iret hee xo Sirs coe Columbus, Ohio 
(Member Kay Chain) 
Wright Jewelry Co..... Portsmouth, Ohio 
i ll 6) Utica, New York 
MERITS ir chicss sce ute aise wine Toledo, Ohio 
a New Haven, Connecticut 
Mee 6 Po es Philadelphia, Pennsylvania 


(Member Castleberg Chain) 
3usch Jewelry Co...New York, New York 
(Member Kappel Chain) 


Rieser Jewelry Co...... Providence, R. I. 
ADEISON'S  .s6ec secs: Newark, New Jersey 
Jones & Baumrucker..... Chicago, Illinois 


Credit Jewelers, 


Battle Creek, 


Bulova Watch Co.’s 
Show Rooms 
Fifth Ave.. 47th Street, New York, N. Y. 


Daniels 


Mich. 








MICHIGAN STORE FIXTURE CO., Ine. 
New York Office, 11 West 42nd St., at 5th Ave. 
Salmon Tower Bldg. 
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Sells 50 Clocks in 24 Hours! 


Methods That Speed Up the Turnover 


Written expressly for THE JEWELERS’ CIRCULAR, by Robert F. Nattan 

















as eo is an era that demands in- 
tensive effort. Intensity permeates 
the very atmosphere. The man using 
intensive effort is bound to achieve. 
With this assume he has average in- 
telligence, plus initiative, and results 
will be outstanding.” 

A successful jeweler in the South 
whom the writer interviewed recently, 
thus expressed himself. Four years ago 
he started a credit business after hav- 
ing conducted a cash business for over 
20 years. In four years he has developed 
a most successful instalment business 
and at the same time has retained the 
greater part of his cash business. In 
other words his cash business has de- 
creased but slightly. 

The secret of his success is the fact 
that he was prepared for his new under- 
taking, and could switch over to meet 
changing conditions. He subscribes to 
two advertising services which are in- 
expensive. He buys copy and mats at 
a moderate price. He can make changes 
in the copy to suit his purpose. He 
features “specials” merely as account 
openers for his instalment business. 

This wide awake, seasoned, experi- 
enced business man will advertise in a 
full page newspaper announcement for 
example, express wagons at a low figure. 
The express wagons bear his name. 
Here is an advertising feature in itself 
worth money. He is not keen merely 
about selling express wagons, although 
he doubles his money on them but he 
features them to secure a valuable list 
of parents’ names and in a short time 
many of these are on his books as buy- 
ers of diamonds, watches, jewelry, 
clocks, ete. 

He protects himself in a manner dif- 
ferent from most credit jewelers because 
he adds three per cent to the purchase 


price, that is, to the price at which 
he sells for cash, and no one objects. 
A man will come in for instance and 
ask to see a watch. A watch priced at 
$100 will be shown to him. If the man’s 
references are unimpeachable the watch 








Attunes His Methods 


to the Times 


VERY retail jeweler has his 

own merchandising and adver- 
tising policy—some conservative, 
some ultra-conservative and some 
creative, stimulative and progres- 
sive. Methods that would be accept- 
able to one jeweler would be con- 
demned by another. 

This article describes the pro- 
gressive methods of an enterprising 
Southern jeweler who knows mod- 
ern merchandising. 

Methods that will sell 50 clocks 
in a single day are not to be over- 
looked.—R. F. N. 








will be given to him with as low a 
deposit as five per cent but very often 
the man will offer to pay 20 per cent 
because the jeweler will tell him that 
the more he pays down the less money 
he will have to pay every month. The 
balance of $80 is divided into eight 
payments of $10 per month. It is sug- 


gested to the purchaser that he pay the 
three per cent at once and thus get 
that off his mind and simplify future 
payments and bookkeeping for all con- 
cerned. The-suggestion is always given 
so that the purchaser is made to feel 
that the arrangement is for his benefit, 


not merely for the jeweler’s, and the 
argument succeeds in a large percentage 
of cases. 

Scrupulous care is exercised in look- 
ing up the names of prospective pur- 
chasers. A local credit association is 
helpful in this respect. Sales are never 
made to floaters or to any class noted 
for instability or lack of character or 


responsibility. A worker’s- record, for 
instance, with a firm, is carefully 
recorded. 

An ingeniously devised accounting 


system does much to advance the success 
of this establishment. Both partners in 
the business happen to be expert ac- — 
countants. One partner had consider- 
able experience as a credit manager for 
a large concern. 

Therefore those who would enter into 
the instalment business can readily see 
the need of being properly prepared. 
As this man said, “The instalment busi- 
ness is by no means suitable for every 
jeweler. He must have knowledge, pre- 
paration, experience and the _ right 
temperament, together with sufficient 
money. If he is inclined to worry about 
credit, this business would kill him in 
no time. With the proper office ma- 
chinery and experience he will not have 
to worry, unless of course he is of a 
natural fretful disposition and then the 
instalment business is no place for such 
a man. 

As high as 50 house clocks are sold 
by this firm in one day. Clocks are 
bought at an advantageous price. The 
price paid recently for house clocks was 
$6. These clocks are sold so that the 
jeweler doubles his money. Powerful 
newspaper advertising moves the clocks 
along from the jeweler into the hands 
of the consumer in 24 hours. The buyer 
is satisfied because he has received a 
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MODELS are 
beautifully hand col- 
ored, velour finish, 
and made from panel 
stock. 


DISPLAYS are 


made with silk velvet 

pads in varied attrac- 

tive colors conforming 
to the modernistic 
idea. 








VERY SPECIALLY 
PRICED. 


ORDER THESE BY 


\ we and NAMES. 
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STEVENS $2. 22 ZION $522 ) j N a 
| TO ONTARIO $3.52 FF jy eS ‘\ 










KINZIE 
$3.25 
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LELAND 
$5.09 






mR ee C= CARTHAGE iin 
HARMON $3.22 ¥5.22 SANGAMON $4.22 







CENTURY $3. 22 


| 
' 
} 
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Coy OCC DUCT HCINO 
(0 22-24WAustin Ave /] 
+ CHICAGO, ILL, § 
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WESTERN TRAY & CASE CO. 


423-29 Plum St. Cincinnati, Ohio 
ESTABLISHED 1864 


“INLAID RING TRAY” No. 25 
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An Efficient Self-Salesman 

SIZE HOLDS PRICE 

re ake + #B:00 

8 rings 5.25 


A practical innovation that really makes the product sell itself, 
adds to the beauty and worth of the article it displays, and is 
highly decorative. 

Made with hardwood frames of figured Gum, and Walnut, inlaid 
with a contrasting wood of white holly and dark walnut. Two-tone 
color velvet linings—shades as desired. Different, attractive and 
of outstanding beauty, these trays should almost double the number 
of your sales. 

Made ‘‘without inlaid’’ in Oak, Walnut, Mahogany, and Ebony 
finish, $1.00 less than above prices. 


Write For Catalegue Or Order Through Your Jobber. 





M@, 24 DEY 








Maurice Weiss, 31 


EARRINGS 


A 


SPECIALTY 


WITH 


SCHLESINGER & KRAUSS, Inc. , ies 
NEW YORK {f 


STREET 


EST. 1906 
JOBBERS ONLY 
Chicago Office 


Dearborn 4314 


North State St. 




















B. POLAKOFF 





580 FIFTH AVENUE 
Tel. BRYANT 0879 















Pays Cash 


FOR 
PEARLS 
ART JEWELRY 
FANCY DIAMONDS 
PRECIOUS STONES 















Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample. 
Electros Free 


2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 


Order on five days’ memo. when 
Te _—you have a sale in sight. Orders 
 g2s.00 filled same day received. 
No. 6517 All emblems and initials en- 
No. 6183 Crusted on ruby and onyx on 
Without hand at all times in every finger 
Diamonds size, 
$15 Retail Dispiay Emblem Cards for your 


This <E@ Reg. Trade Mark window in original colors free upon 
@uarantoces you gcnuine diamonda. request. 


6919—To retail $30.00 $x"* 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including sircons, topaz, 
opals, rubies, golden sapphires, Ceylom sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 

Also be had with Imitation Stones 18/13 oval, 
all colors, $9.50 list. 


6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 67 50 List. 

Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 























Made to Order Goods our Specialty 


The C. G. BRAXMAR C0. 


242 W. 55th St., New York City 


Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 


Forty-four years of satisfactory service to an increasing 
number of customers. 
Our facilities for manufacturing and designing are at 


your service. 


Write for Emblematic or Badge Catalog 
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<.EMS~BADG A 
.MEDALS ~ 


SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St. New York | 
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The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 


our regular sizes. 


The Lion Safety Pin Clutch Co. 


Pat. Feb. 20,1917 20 W. 22nd Se., New York Pat. May 25, 1930 
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clock which he could not duplicate at 
this price in the average store. Thus 
good will is built up and new possibili- 
ties for further instalment accounts. 
This jeweler’s sales in the various de- 
partments last year were as follows: 


Diamonds $28.89 Plated ware $2.55 
Watches 23.70 Clocks 1.69 
Jewelry 19.29 Pens & pencils 1.68 
Sterling 8.94 School jewelry 1.36 
Novelties 6.86 Umbrellas 21 

Glassware 4.83 


Umbrellas it will be seen have been 
slow sellers and while they might be 
sold in greater volume by other jewel- 
ers, this firm does not find them a suit- 
able side line. 

So successful has been this business 
that the owners’ contemplate opening 
another store before long. The cost of 
doing business is about 34 per cent. 








The Traveling Representative as 
Lecturer 


O better way of enlightening the 

staff as to the processes and manu- 
facturing genius packed into a piece of 
jewelry merchandise exists than having 
the traveling representative of a concern 
give little talks to the staff of the retail 
jewelry store, on the background of this 
merchandise. Let the salesman himself, 
who is thoroughly acquainted with his 
goods, speak to the sales force of the 
store which stocks this merchandise, 
whenever such goods are bought. 

The valuable, first-hand information, 
description of the factory or plant, the 
step-by-step processes in the manufac- 
ture of the jewelry, how it progresses 
through the plant, where the raw prod- 
ucts are obtained, peculiarities of con- 
struction, expert and technical assist- 
ance used, all help to give a “selling 
background” to the retail jewelry sales- 
man. 

The traveling representative who 
knows most about his goods will be able 
to impart an excellent understanding to 
the retail salesman. It is to his own 
advantage and that of his house that he 
do so, for by passing along the knowl- 
edge of his goods, he helps the retail 
store’s assistants to sell them. 

Usually, the traveling representative 
will be more than willing to help the 
retail jeweler with some of his own sell- 
ing problems. In going from place to 
place, he has carefully observed some 
of the best retail practices. Often he 
knows who is successful in the retail 
jewelry field, and why. Subconsciously 
he absorbs ‘this knowledge, and may 
make it the basis of short talks to the 
help of the retail jewelry store which 
invites him to address its staff. 

This ability of the traveling salesman 
to be of service to the jewelry merchant 
and his sales assistants is often over- 
looked. Too frequently it is the custom 
to keep the traveling representative 
cooling his heels on a distant chair, or 
standing first on one foot and then the 
other, 
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The Showeard Moderne 
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7. the increasing use of show- 
cards by jewelers more attention is 
being given to having them fit the win- 
dow display more appropriately. With 
modernistic decorations and settings the 
showcard should be distinctly moderne 
in design. The new art has also entered 
into the designs of costume jewelry and 
other articles the jeweler sells. It is 


rather than to the quality of the letter- 
ing. 

A display of modernistic art designs 
in jewelry and other articles will be in- 
creasingly interesting to the public if 
the showcards are decorated in moderne 
art designs. Those illustrated with this 
article are simple and easily produced 
by any showcard writer who has but a 





ew’ 
J ewelty 


Modernist 
Designs 











FIG. 1 


appropriate that the showcards used 
with displays of the modernistic art 
should be decorated in new art designs. 

It has been said that many showcard 
writers turn to modern art to hide their 
inability to produce suitable cards in 
classic style. Whether this is so or not, 
it indicates the ease with which moderne 
designs can be produced. And this ease 
of creating moderne art designs should 
be taken advantage of in producing 
showcards, no matter what artists of the 
older school may say about it. 

A perfectly lettered showcard is de- 
sirable, but it is beyond the ability of a 
great majority of the showcard writers 
to produce. Yet we see every day very 
appropriate showcards in the windows 
of jewelers and others, that are aiding 
the displays to produce sales for those 
stores in which the cards are used. This 
is due to the layout and decoration of 
the showcards, and to their suitability to 
the displays in which they appear, 
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Designs 














FIG. 2 


small degree of art talent, or prepara- 
tion. 

The showcard illustrated in Fig. 1 has 
a modernistic art border design. It is 
composed of simple triangles which, 
when reproduced in suitable color com- 
binations will set off the card very ap- 
propriately. These triangles may be 
painted on the showcard, or produced by 
pasting colored paper on the card. 

Each of the triangles is divided into 
three sections in the illustration, which 
is reproduced in black and white design 
to serve as a guide to follow, rather than 
to illustrate the completed showcard. 
The card itself may be black, gray or a 
tint of any color decided upon. The 
border triangles will of course be in har- 
monizing tints and shades. If a black 
card is used it is suggested that the col- 
ors chosen for the decoration be pink 
and green, these colors alternating 
around the card. The center section of 
each triangle is to be a darker shade 
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than the outer sections. The lettering 
may be white, a safe color on dark car's, 
or blue, which will harmonize with the 
pink and green. 

The embellishment on the showcard il- 
lustrated in Fig. 2 is very simple. The 
following colors are suggested for a 
black card: four tones of blue from 
dark to light, with the outer edges out- 
lined with white or gold. Blue tints will 
also harmonize with a light buff, yellow 
or green card. The various shades of 
blue should be sharply defined instead 
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FIG. 3 


of being blended in order to produce a 
true modernistic effect. 

The showcard illustrated in Fig. 3 is 
more difficult to produce, yet it is simple 
in design if each part is taken separate- 
ly. It will be noted that there is a bor- 
der of triangles in this design, with a 
small part at the top having an addi- 
tional triangle in which lines having 
angles are used for decoration. These 
lines may be ruled on the card with a 
speedball pen, or any lettering pen hav- 
ing a ball or spoon point. This portion 
of the card is to be the same color as 
the center, which is the true color of the 
card used. The triangles may be painted 
on the card, or as already explained, 
may be cut out of colored paper and 
neatly pasted on the card. The decora- 
tive design below the lettering may be 
produced by either method. Two shades 
of the color selected for the embellish- 
ment should be used, one light and the 
other dark. The triangles at the top and 
left should be light and those at the bot- 
tom and right dark. The lines at the 
top should be ruled on the cards with 
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Nursery Clocks 


LOCKS for the children, to learn to 

tell time by, and to ornament the 
nursery; pretty faces which were used 
to teach the children the clockwise mo- 
tion of the hands and how the hours are 
measured! These were featured re- 
cently by a Pacific Northwest store in a 
special grouping that appealed to the 
little folks and through them to their 
mothers. 

Most every child has a bit of a strug- 
gle to learn to tell time. The vagaries 
of the clock elude the child’s reasoning 
powers during its tender years, and it 
is usually not until the second grade in 
school that formal school instruction in 
reading the face of a timepiece is ac- 
corded in the Northwest. 

Yet the first primal ticks of the clock 
or father’s watch attracts most every 
baby. The little escapement plays its 
tintinabulation upon the shell-pink ear, 
and little hands reach out for the time- 
piece. This yearning grows, to be satis- 
fied in some households, by the nursery 
clock, a fascinating timepiece especially 
designed for children. 

One nursery clock has fairy pictures, 
another characters from famous tales, 
familiar to every child, others with 
nursery rhymes, which recall “Hickory, 
Dickory, Dock, the mouse ran up the 
clock, the clock struck one, etc, etc.,” in 
shades of pastel colors that match the 
scheme of any nursery. 

What splendid toys are the nursery 
clocks, super-toys which march on 
rhythmically, measuring and meting 
out the mysterious essence with which 
baby is becoming acquainted with for 
the first time, but which Men call with 
characteristic vagueness Time, scarcely 
comprehending its scope and magnitude, 
and knowing only that a clock will meas- 
use it. 

In its special shapes, its bells, its 
dials, its colorful faces, the nursery 
clock has many purposes which may be 
exploited in a most wholesome manner 
by the alert jeweler who devotes atten- 
tion to nursery clocks. They make most 
excellent gifts for the young child, and 
may take the place of many a toy. 

As the children get older they can ap- 
preciate other clocks of special shapes 
which will fit into the shaping of their 
lives, such as the ship’s clock with its 
special trimmings and case that may 
find a welcome niche in the room of an 
adventuresome boy, with leanings to- 
ward the roving sea. Or the dainty 
little enamel clock for the young girl 
going to school, or high school, that fits 
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in admirably with the color scheme of 
the room. 

But for the tiniest infant, the little 
baby in the nursery, the clock is almost 
essential to the well regulated house. 
hold, and the demands upon mother, or 
the nurse, who must know just the exact 
hours for giving baby its bath, the time 
for feeding—and for letting him sleep 
the clock around—if he will.—C. M. L. 


Time and Aviation 


EWELERS of the West have turned 

to the air for inspiration and ultra- 
modern merchandising methods. Shad- 
ows of aviation as a coming event being 
cast in front of them, some of the more 
alert jewelry merchandisers have tied- 
in notably with advertisements pertain- 
ing to the Lindbergh flight, and more 
specifically with the Pacific Ocean hop. 

Time flies, today, even more really and 
pertinently than in the days of the 
Romans, when the words Tempus Fugit 
were coined to harken down the corri- 
dors of Time. The new manner in which 
jewelers make time fly is indicated in 
the advertisement hereunder the David- 
son & Licht, of 1318 Broadway, Oak- 
land, Cal. 

“We are prouud,” advertise these 
jewelers in a loop just finished by the 
airplane artistically flying away after 
the dive, “to have supplied the two fine 
strap watches presented to Lieutenants 
Maitland and Hegenberger by the Oak- 
land Chamber of Commerce in honor of 
their great Pacific flight—proud that the 
watch was adjudged worthy of the oc- 
casion—proud that our stock was found 
adequate for the selection. 

“Aces of time for aces of the air. May 
these splendid watches mark the mo- 
ments of many another historic flight 
for these gallant officers.” 

Onward the flight of time moves. On- 
ward the merchandising methods of 
modern jewelers must progress, or fall 
behind in the procession. To the air 
jewelers turn for the future of the coun- 
try, and the race. Aviation seems to be 
the coming thing, an achievement of the 
present to reach greater fulfillment on 
the morrow. 

It is interesting to note how Fried- 
lander’s on Second Ave., Seattle, recog- 
nized the achievement of Col. Charles 
Lindbergh, when he came to Seattle. En- 
tertained by the Chamber of Commerce, 
a special ring designed and given by 
Friedlander’s was presented to him at 
the height of the banquet ceremony. 

The distinction and honor of designing 
and making this ring was one held only 
by the well known jewelry house on Sec- 
ond Ave., and resulted in splendid ad- 
vertising of this organization. The ring 
was the cicerone to the firm’s standing, 
its prestige and capacity, and indicated 
an alertness and quick responsiveness to 
modern publicity and advertising values. 

The center of a window display, it 
later became the basis of local advertis- 
ing, to culminate in the presentation of 
the gift itself before a representative 
gathering of Seattle people on Lind- 





(Continued on page 124) 
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OCTOBER 


Written Expressly for THE JEWELERS’ CIRCULAR by A. E. Edgar 


Birthstone—Opal 


“October’s child is born for woe, 
And Life’s vicissitudes must know; 
But lay an Opal on her breast 

And Hope will lull all woes to rest.” 


Flower—Cosmos 





























Anniversaries and Holidays 


12. Columbus Day. Symbols—Pictures 
of the Landing of Columbus, Ferdi- 
nand and Isabella of Spain, etc. Re- 
productions of Nina, Pinta and 
Santa Maria, the caravals of Colum- 
bus. Pictures of Columbus, etc. 

12. North Carolina Day. 

31. Hallowe’en Day. Symbols—Witches, 
ghosts, black cats, bats, owls, Jack- 
o’-Lanterns, snakes, gruesome shad- 
ows, lighted candles, fool’s caps, 
scarecrows, hags, eerie caves and 
other weird and ghostly effects. 
Hallowe’en colors are black and or- 
ange. 

Fraternal Day. Fraternal emblems. 

October Weddings. Symbols—All wed- 
ding and love symbols. 

Hunting and Sporting Events. 

Christmas Lay-Away Campaign Starts. 


Advertising Themes 
Autumn; Winter Approaches; Social 
Season Opens; Football; Indoor Sports; 
Card Parties; Home Beautiful; Costume 
Jewelry; Hunting; Home _ Entertain- 
ments; Theater Parties; Fall Weddings; 
Hallowe’en; Christmas Approaches. 














Hallowe'en 
Favors -Prizes 


Join in the fun 














SUGGESTION FOR SHOW-CARD 





October Opportunities 


With the public settled down to a win- 
ter of work and entertainment the 
jeweler finds opportunity knocking at 
his door. The fall season with its in- 
creased demands for many old items and 
for new style jewelry, the October wed- 
ding, the opening of the theaters, re- 
newed interest in home entertainments, 
the social season, Hallowe’en parties, 
and a general return to normal winter 
conditions all open the door to increased 
sales for the jeweler who is aggressive 
enough to make known his readiness to 
supply the needs of the public. 

An ideal condition for good business 
and increased sales prevails. The public 
find many new wants to be supplied; 
the jeweler for months has been in the 
market anticipating these wants and has 
full stocks on his shelves and in his 
cases. All that is necessary for contact 
between the public and the jeweler is a 
sensible advertising campaign that is 
informative, and that will appeal to the 
emotions of the people. Stocks are at 
their peak; customers are anxious to 
buy. 

In the calendar are suggested many 
themes for advertisements that might be 
published during October. There are so 
many of these that it will not be difficult 
for the jeweler to select the ones most 
suitable for his own particular trade, 
and that are appropriate for his own 
needs. Suitable window displays are 

(Continued on page 124) 





Hallowe’en 

Hallowe’en is fun time. Hallowe’en 
is just a merry frolic. The public for 
the time being leaves the realms of 
reality and grim business to take a 
breath of romance, and indulge in re- 
creational fun. 

The jeweler should join the crowd and 
display in his windows a few symbols 
of this great emotional event. With 
these he can display party favors and 
prizes, he can display silver, china and 
glass for the Hallowe’en table—and get 
results in sales. 

He can play up vases and flower hold- 
ers to use with the flowers that will be 
presented by friends and lovers. He 
can offer candy jars and containers that 
will be needed to hold the candy dis- 
tributed by well-wishers. That’s being 
timely in his offerings. 





Appropriate Selling Events 


Birthstone Campaign. 

October Weddings. 

Hallowe’en Favors, etc. 

Card Party Prizes. 

Costume Jewelry for Autumn Wear. 

Correct Evening Jewelry for Men. 

Silverware Specials. 

Table Appointments of All Descriptions. 

Hunter’s Requisites — watches, com- 
passes, vacuum bottles, etc. 

Trophies—for Indoor Sport Events. 

Home Decorative Pieces. 

Gift and Art Goods. 

Electrical Utilities. 

Christmas Clubs. 

Christmas Lay-Aways. 

Diamonds and Watches. 


Suitable Window Displays 

Autumn Style Expositions; Wedding 
Gift Displays; Pieces for the Home; 
Gifts; Prizes; Party Favors; Theater 
Accessories; Hunter’s Requisites; Sport 
Trophies; Table Silver; Fine China and 
Glassware; Costume Jewelry; Emble- 
matic Jewelry; Men’s Formal Jewelry; 
Hallowe’en Settings; Christmas in the 
Offing. 








“Lay-aways 
for Christmas 


It’s surprising the number of people 
who, this year, are selecting thei? 
Christmas gifts of jewelry early, hav- 
ing us lay them away now for delivery 
ia Decaner s 

Selection at this time is a pleasure, 
Yau avoid the holiday rush and re- 
serve the exact gift you want to carry 
your Christmas message. 


A small deposit holds the gift you 
choose. Pay ior it later 


Mi 


Y 


AND SON 
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Advance Tips for “the Big Season’ 
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Slogans, Newspaper Copy, Merchandising Suggestions 


Written expressly for THE JEWELERS’ CIRCULAR 








S usual many Christmas advertise- 

. ments will have to be prepared in a 
hurry by busy jewelers. The following 
phrases will prove helpful in getting the 
right start. They may also be used as 
show card texts. They have been se- 
lected for their timely character and 
their helpfulness in suggesting introduc- 
tions to go with them. 


Give Gifts That Last. 

The Finest Gift of all—Jewelry. 

A Diamond Ring is Just the Thing. 

Ideal Gifts for Christmas. 

Artfully Chosen are these Charming 

Gifts. 

Gift Jewelry 
Cheer. 

Gifts Worth While—Gifts That Last. 

Her Secret Wish—a Diamond. 

Worthwhile Gifts of Lasting Remem- 
brance. 

Gifts that will never be forgotten. 

The Christmas Gift Supreme. 

Gratify Her Love for the Beautiful. 

Gifts from a Store of Distinction. 

Gifts of permanence create a lasting 
friendship. 

The Jewelry Store where Quality is Al- 
ways the first consideration. 

Give Mother Silver this year. 


that Brings Christmas 


The suggestions in the following in- 
troductions may be chosen for the best 
advertisements. They make people think 
of jewelry as the right gift for Christ- 
mas: 


Her Christmas Diamond 


It must come from a shop of 
high reputation. It must be per- 
fect. And it ought to be as fine a 
value as money can buy. A dia- 
mond from (your name) carries 
with it the prestige of a good name. 
Our stock was never more compre- 


hensive. 
* * * 


Gift Jewelry 
Its Brilliancy Undimmed by Years. 


Jewelry has the quality that 
makes it an ideal gift. The passing 
years add, rather than detract, a 
higher regard for the thoughtful- 
ness of the one who selected the gift. 

The fact that it comes from (your 
name) assures lasting satisfaction: 
the superior qualities, the excellent 
workmanship—guarantee it. It is 
pleasing to note though that the 
prices are moderate. 

* * * 


Give Jewelry! 


A Great Christmas Store Ready to 
Serve You! 


The prestige of our name adds 
much to the value of your gift—but 
nothing to its cost. In fact a gift 
of jewelry is the gift supreme. For 
over a decade this shop has main- 
tained a reputation for jewelry and 
precious gems, of the finest quality. 


Make This Your Christmas Store 


Here you will always find quality 
gifts—always countless things of 
of unique beauty—all the latest 
dictates of fashion. New ideas, 
most attractive creations of the 
finer kind fill every nook and corner 
of the store. 

There are thousands of sugges- 
tions in our displays—modest in 
price—or, the very pretentious gifts, 
for those seeking the highest 
quality. 

* * * 


Charming Gift Trinkets 


Artfully chosen are these scintil- 
lating necklets of rhinestones that 
will look smart at after-Christmas 
gaieties. Sterling with a clever 
buckle clasp. $— 

Brooches that set off the frock on 
which they are worn make them a 
happy gift surprise. Sterling, 
finished in gold, rose or _ basket 
motif. $— 

* * * 
Jewelry Gifts for Christmas 


Gifts for everyone, gifts they 
need, gifts they’ll like, gifts they'll 
use, gifts they’ll remember—and 
really thank you for. We have 
every conceivable gift you could 
want to give for men, women, boys, 
girls, and even for the baby. 

A shopping tour of our store will 
be a saving tour. 








...engagement 
rings Jor men 





























A SUGGESTION FOR SOME AUXILIARY ADVERTISING OF MEN’S ENGAGEMENT RINGS 
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Lasting Gifts for Christmas 


For those who seek gifts of 
beauty and lasting brilliance, we 
suggest fine jewelry, set with gleam- 
ing diamonds. A ring—a brooch— 
a bar pin—a_ bracelet—each ex- 
quisitely fashioned, will aid in solv- 
ing your gift problems. 

* * * 


A Cheerful Gift for a Man 


Father will be delighted with a 
small sterling cigarette case that 
slips into his pocket handily. 
Striped designs with plain or fancy 
edges. And if it’s monogrammed, 
it will mean all the more to him. $— 

It isn’t hard to find just the de- 
sign he’ll fancy in this large assort- 
ment of green, and white gold 
finished cuff links. The shapes are 
oval, round, or octagonal. $— 

* * * 


A Diamond for Her Christmas Gift 


There is nothing that can give a 
greater thrill to any feminine heart 
than a beautiful (your name) dia- 
mond—on Christmas morning—and 
through the years to come. 

Choose one of these brilliant flash- 
ing gems, beautifully cut, perfect in 
color—from one of the largest dis- 
plays of precious gems in the city. 

* * * 
Men and Diamonds 


A man wants full value for his 
money. A’ woman wants beauty, 
color and sparkling brilliancy—in 
her diamond. Both will be satisfied 
here. Men, because they obtain dia- 
monds of superior quality at the 
lowest prices, women, because they 
are able to choose from one of the 
largest stocks of fine gems in the 
city. 

It is not surprising therefore that 
sO many men are buying Christmas 
diamonds at this shop—now! 

* * * 


A Christmas Gift of Pleasure With- 
out Loss— 


When you are buying a diamond 
you are investing your money in 
something that can be worn for- 
ever without wearing out. 


From among the following Christmas 
offerings made last year by jewelers all 
over the country there will be something 
you can use to help bring customers into 
the store. The manner in which the 
offering is described is often the de- 
ciding point as to its acceptance as a 
gift purchase: 


Silverware for Gifts 


Four gift suggestions of silver- 
ware—at small prices—for Tuesday 


selling. Thoroughly dependable 
qualities. This ware is made of 
heavy nickel silver, plated with 
silver. 


(Bread trays, vegetable dishes, 
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centerpieces and salt and peppers 
were the four items offered.) 


A Friendly Gift! 


Here is a gift you can choose 
with the assurance that it is today 
considered a vital part of the dec- 
orating scheme of every room. 

For interior decorators so highly 
regard a clock’s friendly air of 








Friends: 
This Week We Open Our New Home 


o Gols Weik-Aftes My iene ime of sevice as 
Pore 














AN OPENING WELL ADVERTISED BY 
HUGHES & SON, LIMA, OHIO 


cheeriness and life that they put 
one in nearly every room they plan 
—living-room, dining-room, hall, 
bedroom, kitchen or nursery. 
* * * 
Gifts of Charm in Sterling Silver 


In (your name) Silver Galleries 
you may select from many graceful 
pieces, ideal as Christmas gifts. 

* * * 


It’s an Art to Select the Right Gift— 
Here are Helpful Suggestions 


A new handbag! What a special 
thrill it is to find one on Christmas 
morning! For so often a woman’s 
smartness—being “in the know”— 
is measured by the length—breadth 
—leather—and color of her hand- 
bag. Here’s the very last thing in 
CHIC—at $—. 

* * * 


Silver the Gift of Dignity 


An excellent gift for the hostess 
is this four-piece coffee or tea ser- 
vice. Silver-plated on heavy metal 
base in a simple effective design. 
Includes cream pitcher, sugar bowl, 
coffee pot and tray. $— 

* * * 


The last minute shopper is the target 
for many advertisements. Some of the 
headlines and catch phrases used to get 
their attention follow: 
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Even at the Eleventh Hour—His Gift. 

Last-Minute Jewelry Gifts. 

Last-Minute Suggestions 
Shoppers. 

Last-Minute Gifts of Quality. 

A World of Gifts for Last-Day Shoppers. 

Late Shoppers are Reminded— 

To the Belated Shopper. 

Open Tonight—until the Last Christmas 
Shopper is Served. 

Eleventh-Hour Reminders. 

155 Last-Minute Suggestions for Christ- 
mas Gifts. 


for Busy 


During the few days previous to the 
Christmas holiday the jeweler should ex- 
pend every effort in making it easy for 
the customer to decide upon the article 
he or she will select for a gift. The time 
of urging people to buy Christmas gifts 
from the jeweler is over, it is now the 
time to help them to buy in the jewelry 
store. 

It has been found that gift lists make 
it much easier for the jeweler to present 
a large array of articles to the reader 
as suitable for gifts, and that the gift 
list is effective in helping the prospec- 
tive purchaser to decide what to buy. 

In one advertisement that appealed 
strongly to the people there were a num- 
ber of short single items offered, de- 
scribed and priced. Besides this there 
were gift lists prominently displayed 
under the headlines: 


Other Gift Suggestions 


For “Him” For “Her” 


Stone Rings Cameo Brooches 
Cigarette Cases Crystal Necklaces 


Cuff Links Beaded Bags 

Bill Folds Bar Pins 
Fountain Pen Sets Pearls 

Cigar Lighters Toilet Sets 

Searf Pins Manicure Sets 
Famous Watches Compacts 

Watch Chains Bobbed Hair Sets 


Emblem Rings 
Wrist Watches 
Stone Rings 
Leather Bags 
Emblem Buttons Silver Flatware 
Emblem Rings Tea Services 
Flasks Electric Percolators 
Cocktail Shakers Mantel Clocks 
Travel Clocks Hall Clocks 

Strap Watches 


Pocket Knives 

Military Sets 

Belt Buckles and 
Chains 


Lorgnettes 


Key Rings Vanity Cases 
Field Glasses Bracelets 
Wallets 


Cigarette Humidors 


Gifts for the Baby 








Lockets and Chains Baby Rings 
Bib Holders Baby Pins 
Child’s Fork and Baby Cups 
Spoon 
Smiles 


“What are you blushing for?” 
“I’m practising for a date with a 


college boy tonight. I must seem 
maidenly.” —Colgate Banter. 
* * * 
Captain: What’s your name? 
Stowaway: David Jones. 
Captain: Throw David Jones in his 
locker. —Carolina Buccaneer. 


* * * 


“T guess we’ll make port,” said the 
sailor as he threw in another handful 
of raisins. —Centaur. 

* * * 

“And, waiter, bring me the same 
steak I had last night. I couldn’t have 
hurt it in the least.” —Old Maid. 
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New belt buckle creations 
- - by Wadsworth - - 


HE smartest styles! The most 

original designs! In beauty of 
workmanship Wadsworth Belt 
Buckles are the equal of fine Wads- 
worth Watch Cases. 


Wadsworth Belt Buckles will not 
slip. A patented grip locks the belt 
tight in any position and automati- 
cally adjusts itself to any thickness 
of leather. 


Backed by one of the most 
powerful advertising campaigns in 
the jewelry industry, Wadsworth 
Belt Buckles have won wide public 
acceptance—your best assurance of 
ready sales! 


Wadsworth Belt Buckles are 
made in gold filled and sterling 
silver. Advertised prices to the con- 
sumer are carefully figured to as- 
sure you a full profit. 


Order these new Wadsworth cre- 
ations from your wholesaler today! 





at 
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THE WADSWORTH WATCH CASE 
COMPANY, DAYTON, KENTUCKY 
Offices: 

New York, 20 W. 47th Street 
San Francisco, 150 Post Street 
Chicago, 35 E. Wacker Drive (Jewelers Building) 





Advertised prices to the consumer 
Sterling Silver 
Buckles, $3.25 to $7.50 Sets, $6.25 to $15 


White or Green Gold Filled 
Buckles, $9 to $12 Sets, $15 to $20 




















COOPERATING WITH 
THE JEWELRY 
TRADE ASS’N WORKERS IN PRECIOUS METALS 



























































The Birth of Measuring Time 








An address delivered by W. C. Donnelly, General Supervisor, Time Service, Balti- 
more & Ohio Railroad, before the recent convention of the West Virginia Jewelers’ 
Association, held at Deer Park, Md. 

















E learn that back in the time of 

the cave man they burned grass 
ropes, which were knotted at intervals. 
These ropes were lighted by flint, and 
burning from one knot to the next rep- 
resented an hour. 

As far back as the reign of the Baby- 
lonian King Sargon, 3800 B. C., the 
Babylonians and Chaldeans had long 
had the heavens under expert observa- 
tion. Their astronomers knew of the 
inequality of the sun’s daily motion, the 
cycles of Venus and her sister planets, 
and other sidereal phenomena now pop- 
ularly supposed to have been discovered 
by Hipparcheus and other comparatively 
modern observers. Subdivision of the 
days into 24 parts or hours has prevailed 
since the remotest ages. 

Then came the water clock in 2656 
B. C., the sun dial in 742 B. C., Charle- 
magne’s 12-hour sand glass in 807 A. D., 
clocks with wheels and pinions in 849 
A. D., King Alfred’s time candle in 900 
A. D., the great clock of Rouen in 1389 
A. D. (this clock is still the official time- 
piece of this historic town), the table 
clock in 1500 A. D., and the first watch 
which was built by Peter Henlein in 1504 
A.D. 

Swinging from the lofty dome of the 
ancient cathedral of Pisa, Italy, hangs a 
massive bronze lamp, a marvel of me- 
dieval Italian craftsmanship. 


“The dim cathedral’s swaying lamp 
High o’er the lovers hung, 
Who read, with uriderstanding hearts, 
Its message as it swung.” 
—The Dreamer of Tuscany. 


Watch it sway, as countless thousands 
have watched it for more than eight long 
centuries—as the Tuscan lovers watched 
it in the latter years of the sixteenth 
century, when Life was young and pulses 
bounding, when Time seemed limitless, 
and the years that stretched before 
young Galileo betrayed as yet no hint 
of the day when Life and Time would 
be all too short for the expression of his 
prodigious intellect. 


The strong west wind, spice-laden 
from the Mediterranean, swept through 
the dim cathedral.: The bronze lamp, re- 
sponding, moved in a wider arc. 

“Count its swings aloud!” whispered 
the student. Head bent, finger on pulse, 
he listened, timing the duration of each 
swing by his own heartbeats. However 
much its swing varied in distance, its 
time was unchanged. “Always the 
same,” he whispered when at last the 
capricious breeze died away and the 
lamp hung almost motionless. 

Galileo laughed exultantly and threw 
his arms around her, regardless of the 
stern-faced Sacristan eyeing them 
through the gloom. “No use—and no 
need!” he murmured. No use—for his 
pulses were pounding too madly now to 
time anything but the ambitions of his 
own great heart. No need—for this test 
of his theory did but confirm the many 
tests he had made alone, and satisfy 
the cravings of the discoverer’s heart 
for a confidante. 

The Tuscan student had discovered the 
law of the pendulum. 


“And far away in Italy, that night 

Young Galileo, gazing upward, heard 

The self-same whisper from the abyss of 
stars 

Which lured the soul of Shakespeare as 
he lay 

Dreaming in May-sweet England.” 


So, from this great chandelier, Galileo, 
then a professor at Pisa University, in- 
vented the clock pendulum which is still 
in use today. 

The first hair spring for the watch 
was a bristle from a pig’s tail. The over- 
coil, or what is known as the Breguet 
hair spring, was invented in 1801. Then 
came the time bell, the keyless watch. 
and the chronometer which, as we all are 
aware, is so accurate that mariners use 
it all times when piloting ships across 
the ocean. 

We are all acquainted with the clocks 
and watches of the present ime. While at 
home we might speak of our own manu- 


facturers for tower clocks, such as Seth 
Thomas, the Howard clock, and all the 
more modern clocks made in America 
for homes and offices. Then comes the 
Western Union, which delivers the time 
by wire, but the last and the latest dem- 
onstrates that science still goes on and, 
with the great radio waves transmitted 
through the air, there is at present con- 
structed and built in Linden, N. J., a 
clock known as the radio electric clock. 

Personally, I have inspected this plant 
several times, and their product is a rev- 
elation. A master clock is installed which 
has in the bottom of the case a radio. 
It is always “tuned in” on Arlington, and 
time is received by radio through an 
aerial placed on the top of the building, 
at 10 o’clock at night and at noon. This 
clock is set, self-wound, has a 60-beat 
free moving pendulum, and from which 
any number of subordinate clocks may be 
run. 

Thus, we find that through hard study 
men gave their entire lives to furnish a 
method of measuring time. The great- 
est minds of the day were those who, 
through the study of higher mathematics 
and astronomy, learned that time should 
be measured so that records could be 
maintained and future plans made for 
years, seasons and cycles. 

You who are connected in a business 
way with the methods of measuring time 
may have little time for study of how it 
all came about, and as the age pro- 
gresses naturally science is always in the 
lead. Today there are many so-called 
watchmakers who have, through their 
ability, picked up the art of making re- 
pairs to watches and clocks. Some, we 
might say, are very good. Others try to 
lead a customer to believe they know all 
about the art of watchmaking and in 
many instances “get away with it.” 
However, your business depends entirely 
upon the service rendered, and it seems 
to me that we in the watch business, in 
order to give the best service, should 
keep in close touch with the activities” 
of the Horological Institute of America. 

Horology is the branch of applied sci- 
ence which deals with the measurement 
of time. , 

An institute is an association of per- 
sons and organizations formed to accom- 
plish a definite object—properly, an or- 
ganization built up out of representa- 
tives, each so important in a certain field 
of work that all together they constiute, 
in the institute, the highest authority 
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You Can Use the 
Front and the Back 
of this New Bench 


The top is the same front and rear, so that the 
bench is really two benches in one. The transforma- 
tion is complete whenever you want a new one for 
the old working front of your bench. 

Every worthwhile shop, large or small in the land 
uses them. The material is especially selected with 
its close-grain, hard maple for the top—and then 
heavily shellacked to allow for washing and cleaning. 
Altogether a most desirable bench for the factory, 
workroom, store or home. Get the catalog telling 
all about them. 

Hard, close grain maple tops, metal bottom pans 
and drawers, filing pin and arm rest, one and two- 
seat sections with detachable iron legs. 












LEIMAN BROS. 


Reversible Work Bench 
PATENTED 
The bench that evolution has produced— 
the ultimate improvement—the comfortable, 
convenient work bench that is truly the 
jewelers’ companion. 


It took years of experience with practical 
working jewelers to evolve this bench—no 
other makers can offer it to you—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan. 


hein cn al LEIM AN BRO S. 23 - bs gla Makers > ee ony 


SIMPLICITY! 


THE new Standard Unbreakable Watch Crystal Inserting 
Set has solved the problem of space saving. It occupies 
no more room than your telephone directory. Its simplicity 
is astounding. No experience is necessary to operate this 
set; nothing to get out of order; it will last a lifetime. 


OUR Crystals are highly transparent with a hard, glossy 
surface. Will not shrink, expand or lose color. The 
— and fine edges enable crystal to hold securely in 
bezel. 



























ALSO 62 SIZES OF FANCY 
SHAPED CRYSTALS 


Order through your jobber or direct from us 


Write for New Catalogue and Free Samples of Crystals 


Standard Unbreakable Watch Crystals, Inc. 


71 Nassau Street 33 33 $3 33 33 New York, N. Y. 


THOMAS J. D ) > | > ae OF OF 
REFINERS 








ASK ANY OLD TIME JEWELER 


Refining Plant 


Sales Offi 
a:cs “es CHICAGO 317-319 East Ontario St. 


5 South Wabash Ave. 








Established 1845 ARTHUR T. HAGSTOZ 


10K Solder for 14K Gold 6K Solder for 10K Gold 
’ T. B. HAGSTOZ & SON 
JAMES H. DEDERICK’S SONS, Inc. cpap 


Gold —_— — and Wire icimbeaiahiiemin 
44 GOLD STREET NEW YORK 709 Sansom Street, Philadelphia 
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upon whatever pertains to the work of 
its members. In professions other than 
horology there are such organizations as 
the American Institute of Architects, the 
National Institute of Arts and Letters, 
the American Institute of Banking, the 
Institute of Economics, the American 
Institute of Electrical Engineers, the 
Iron and Steel Institute, the Crop Pro- 
tection Institute, the American Medical 
Association; for the legal profession, the 
American Bar Association, and so on. 
In each of these great nation-wide or- 
ganizations the institute is the body 
which discusses and regulates in a meas- 
ure matter bearing upon the practice and 
the ethics of the work of its members all 
over the country. 

The word “institute” is occasionally 
used in a different sense, to describe a 
single separate school or college. This 
use of the word should not be confused 
with the “institute” meaning a broad 
association, including many schools, or- 
ganizations and persons, all interested in 
the same line of work, which is true of 
the institute named above and of the 
Horological Institute of America. 

The Horological Institute of America, 
then, is the authoritative, nation-wide 
organization of those who are interested, 
in one way or another, in the art or sci- 
ence of timekeeping. Among the insti- 
tute’s members are individual watch- 
makers, corporations engaged in manu- 
facturing watches or clocks, retail and 
wholesale jewelers, and importers, who 
sell watches and clocks; horological 
(watchmaking) schools; watch trade 
journals; representatives of Government 
scientific bureaus, and societies inter- 
ested in accurate timekeeping; railroad 
time-service officials, amateur horolo- 
gists and collectors of watches. 

In the Horological Institute’s title, the 
words “of America” indicate the nation- 
wide scope and authority of the institute, 
whose activities, indeed, cover all uf the 
United States, from the Atlantic to the 
Pacific and from Canada to Mexico. 


Objects of the Institute 


The constitution of the Horologicai In- 
stitute of America states the following 
as among the objects which the institute 
shall seek to accomplish: 

1. To endeavor to elevate and dignify 
the art, science, and practice of horology, 
to the end that persons of high aims and 
worthy character may, through their 
choice of that profession, worthily serve 
their fellow-men. 

2. To establish a system of varying 
attainments for watch and clockmakers, 
and to issue graded certificates to such 
applicants as shall, through careful ex- 
amination, demonstrate their worthiness 
to receive them. 

3. To service as the appropriate cen- 
ter for the reception and diffusion of 
scientific information relating to all horo- 
logical matters. 

4. To develop standard for horological 
schools, and to cooperate for their bet- 
terment. 

5. To increase the public’s respect for 
the work of all engaged in horological 
pursuits. 
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To those who desire to keep up with 
the times and be able to furnish their 
customers the best of service, I would 
recommend that you consider watch- 
makers who have taken the examinations 
which are prescribed by the Horological 
Institue of America. 

These examinations are given to the 
applicant by a monitor supplied by the 
Horological Institute. The watch is firsv 
sent to the Horological Institute, Time 
Service Department, Bureau of Stand- 
ards, United States Government, where 
it is mutilated. Then it is returned to 
the applicant who has forwarded it to 
the Horological Institute of America. 

The monitor will open the package, 
give the watch to the watchmaker to 
repair. The monitor will stay at his place 
of business while the watchmaker is 
making the repairs to see that he does 
not receive any aid or assistance in re- 
pairing this watch. When the watch is 
completed, it will be packed up and 
shipped to the Horological Institute of 
America, care of Bureau of Standards, 
Washington, D. C., for the examination 
by expert watchmakers; after which, 
grading is marked and the watch is re- 
turned to its owner. 

There is not anything which could be 
detrimental to the watchmaker’s ability 
should he fail in any particular part of 
his repairs, for he would receive only 
constructive criticism. 

In order to maintain this institute, we 
have men from all parts of the world, 
representing all of the highest grade 
Swiss and American watch and clock 
factories. 

The active membership costs $5 per 
annum; sustaining membership, $10; life 
membership, $100, and patron member- 
ship, $1,000. 


New “Wood” for Mending Old 
Wooden Clocks 
By S. BERNARD 


HIS old clock movement, made of 

wood—the wheels, the plates, the 
whole “works”—has been ticking off the 
minutes in American history since the 
days of Adams and Jefferson and Ham- 
ilton. The teeth of a couple of wheels 
and the leaves of a couple of pinions 
were broken off. The owner of this 
clock was anxious to have it repaired— 
it was his family heirloom for more 
than four generations. But some watch- 
makers in New York to whom he brought 
the clock for repairs turned him down. 
They did not want to “fool” with it. 
Few of them evidently knew that 
there is a sort of plastic wood that is 
an invaluable aid in repairing and 
strengthening wood of every description, 
and that holds equally true with the old 
wooden clock. 

During the early development of de- 
vices for telling time, there were clock- 
makers developed from priests and as- 
tronomers and blacksmiths and_lock- 
smiths. A locksmith, by the way, Peter 
Heinlein, invented the first watch. He 
made it possible by substituting a coiled 
mainspring to drive the geared mech- 
anism, and thus discard the brick or 
rock they used for motive power. 
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A few pieces of cherry-wood, a few 
pieces of wire, but a small piece of 
brass, and some twine, is practically all 
the material this clock movement was 
made of. It was made in Winchester, 
Connecticut, at the close of the eigh- 
teenth century. It was worked out pa- 
tiently by hand with a pocket knife and 
a few crude, country tools, and it was 
put together by the man who made it, a 
carpenter. 

Most of the farmers in the original 
thirteen colonies were perfectly con- 
tented with their ways of getting up 




















WOODEN WHEELS MADE FOR OLD 
CLOCK 


with the sun, to eat when they were 
“good and ready,” and to go to bed with 
the setting of the sun. It was, indeed, 
essential in those days to make a pros- 
pective customer to depend upon a clock 
to tell time by: that was in those days 
a sort of first requisite. And there were 
others of the rugged farmers who had 
first to be shown that a “wooden mech- 
anism” would actually work. 

There was hardly any machinery used 
—in fact, none, almost to the close of 
the eighteenth century—in the making 
of these wooden movements. The cut- 
ting of the wheels and the pinions and 
all the “gears” was done with a crude 
saw and a jack-knife. These were usu- 
ally marked out with a square and com- 
passes and then sawed out with as fine 
a saw as they could get or perhaps make 
one themselves. 

To put in a tooth in a broken wheel 
or to repair a pinion where there are 
leaves broken out, it was always neces- 
sary to use some kind of hard-wood— 
mahogany or oak. The writer preferred 
to use fibre for its flexibility; but he 
mended this clock more easily than 
many others needing lesser repairs, by 
plastic wood—“wood in a can,” in the 
form of a paste that can be moulded in 
the hands and shaped as you please, and 
it soon hardens into wood. 
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HANDY & HARMAN 

















Individual 
Preparation 
and Assaying 








By experts in precious 
metals working with 
the most highly per- 
fected equipment. 


Send your next lot to 
HANDY & HARMAN 


Bridgeport, Conn. 


Service Plants 















R. I. 
Fulton and Gold Sts., New York City 











“If you are not using 


FULCRUM OILS 


You are not using the 


Best Oils” 


Experts of the War De- 
partment of the United 
States Government say 
sO. 
Experts of some of the 
largest watch factories of 
the world say so. 
Expert watch repairers 
- i@ from all over this conti- 
oem ti} nent have said so for 
. y many years. 
Fulcrum Watch, Clock and Chronom- 
eter Oils meet every requirement of a 
perfect lubricant. 


Every Material Jobber Sells 
Fulcrum Oil 


FULCRUM OIL COMPANY 
FRANKLIN, PA., U. S. A. 


| 
= 






















BUFFALO, N.Y., U.S.A. 


YOU MAY BET ON 







































If You Alter or Repair 
White Gold Jewelry 


You should refinish it with the Hoke- 
Phoenix White Finish, to cover the sold- 
ered spots . . . to give it the beautiful 
appearance of platinum .. . to make 
it as good looking as it should have been 
when it left the manufacturer. 

Hundreds of jewelers, throughout the trade 

have been using it for years on ALL their 

white gold jewelry. 

1 quart—$5.00 will finish several hundred 
small articles. Try it and satisfy yourself 
as well as your customers. 

Ask for free Circular C. W. F. 














for President 


JEWELERS TECHNICAL ADVICE C° 
| SAM W. HOKE, Mar. op "HERS TECHNICA, ADVICE 

















But if you bet on 


HeS 


for Reliable Refining and Estimating 







YOU CANNOT LOSE 


“It’s the amount of the check that counts.” 














We Buy and Refine: Old Gold, Gold-filled, Silver, Plati- 
num, Palladium, Bridge and Amalgam Scraps, Bullions, Filings, 
Grindings, Polishings, Bench and Floor Sweeps, Sink Settlings 
and other wastes containing the precious metals. 


When you have mo fig in the above line to 

















Foot Blowers 


Supplying air for blow- 
‘pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
a 2. _ ber disks. 

aa S (lis), Quality goods last longer. 
il — Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 


Box 979. BUFFALO, N. Y. 
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UNITED STATES PATENTS 
Issue of Sept. 11, 1928 


COMBINED CIGARETTE BOX 

MATCH CONTAINER. ALBERT 

GRAHAM, ‘Toronto, Ontario, 
Canada. Filed Dec. 27, 1926. Serial 
157,348. 1 claim. 

A container structure of the character 
described comprising a blank folded to pro- 
vide bottom, side and end walls, said blank 
being doubled upon itself intermediate the 
end walls to form a two-ply-partition wall 


1,683,664. 
AND 
ROLAND 





extending between the side walls in proximity 
to and parallel with one of said end walls, 
the portion of the side walls extending be- 
ween said partition wall and the last 
mentioned end wall being partially severed 
from the bottom of the blank to serve as 
laterally movable flaps. 


saa ES WATCH-JEWEL-SETTING POL- 


Harry Curtis, Kemmerer, 
Wyo. Filed March 25, 1927. Serial 


178,342. 3 claims. 
In a polisher of the class described, a stem, 
a handle on one end of the stem, a sleeve 
secured on the other end of the stem, a 
tapered pin formed on the outer end of the 





sleeve, an additional sleeve, the inner end 
of the bore thereof being tapered for fric- 
tionally receiving the tapered pin, and a pol- 
ishing member carried by the outer end of the 
last mentioned sleeve. 


1,684,005. CIGARETTE HOLDER. CHARLES 
Morton BELLAK, New York. Filed June 
2, 1927. Serial 195,587. 4 claims. 

A cigarette holder having a_ cigarette re- 
celving slotted shell arranged within the 
cigarette receiving end of the holder formed 
Separately from said cigarette holder and 
fitted with an ejector comprising a portion 
extending to the outside of the holder through 
the front face of the tip of the cigarette 
holder and formed to support the holder 
when laid upon a surface such as a table, 








the body of said ejector device being posi- 
tioned between said slotted shell and the 
inner surface of the forward end of 








+ 





the cigarette holder, and a cigarette engaging 
portion of said ejector arranged to project 
through the slot in the shell into the cigarette 
receiving bore of the slotted shell. 


1,684,054. WRIST-STRAP DEVICE. ADOLPH 
BuULOVA, New York, assignor to Bulova 
Watch Co., Inc., New York. Filed March 
20, 1926. Serial 96,294. 6 claims. 

A wrist-strap device comprising, in con- 
nection with two wrist-watch strap members, 
two long, thin, flexible, curved leaves 
formed to lie folded face to face in super- 
posed relation, a hinge connecting said leaves 
at one end of each, connections on the other 
ends of said leaves to receive the end of said 





strap members, the relations being such that 
in the folding of the leaves the outer leaf 
carries one of the strap members over on 
top of the leaves, the leaves lying covered 
beneath said strap member, one of said leaves 
having a low lant Sa projection on its face 
inwardly of the edges, and the other leaf 
having a recess to receive said projection. 


United States Trade-Marks 
Issue of Sept. 11, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice 
of opposition. 


Ser. 265,129. THe WapswortH WatTcH CASE 
Co., Dayton, Ky. Filed April 19, 1928. 


TITAN 


For Bracelets and Watch Bands. 
Claims use since Jan. 25, 1928. 


Ser. 266,285. THE WaDSWORTH WATCH CASE 
Co., Dayton, Ky. Filed May 11, 1928. 


AMAZON 


For Bracelets and Watch Bands. 
Claims use since April 12, 1927. 


Ser. 266,286. THE WaDSWORTH WATCH CASE 
Co., Dayton, Ky. Filed May 11, 1928. 


OLYMPIAN 


For Bracelets and Watch Bands. 
Claims use since April 12, 1927. 


269,615. Swiss HAIRSPRING SERVICE, 
Inc., New York. Filed July 14, 1928. 


a 


Ser. 






For Watch Materials—viz, Hairsprings and 
parts of Watches. 
Claims use since April 20, 1928. 
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Ser. 269,618. W. & P. JEWELRY Co., INC., 
New York. Filed July 14, 1928. 



























For Articles of Jewelry for Personal Wear 
Not Including Watches. 
Claims use since Jan. 1, 1928. 








DESIGNS 
76,285. SHAKER OR SIMILAR ARTICLE. 
HowarRpD L. Bupp, Brooklyn, N. Y. Filed 
April 9, 1928. Serial 26,195. Term of 


patent 7 years. 


76,298. COMBINED FOUNTAIN PEN AND 
WATCHCASE. ABRAHAM GRABELSKY, 








Bronx, N. Y. Filed June 13, 1928. Serial 


27,115. Term of patent 3% years. 
76,299. FINGER RING. SAMUEL GROSS- 

MAN, New York, assignor to David Kle- 

banoff and Samuel Grossman, Copart- 





ners, trading under the firm name and 
style of Klebanoff and Grossman, New 
York. Filed June 30,1927. Serial 22,620. 
Term of patent 3% years. 
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76,303. SALT AND PEPPER SHAKER OR 
SIMILAR ARTICLE. JAMES W. JEN- 
NINGS, Providence, R. I., assignor to 





Quaker Silver Company, Attleboro, Mass. 
Filed March 29, 1928. Serial 26,064. 
Term of patent 7 years. 


76,305. SALT AND PEPPER SHAKER OR 
SIMILAR ARTICLE. JAMES W. JEN- 
NINGS, Providence, R. I., assignor to 





Quaker Silver Company, Attleboro, Mass. 
Filed March 29, 1928. Serial 26,066. 
Term of patent 7 years. 


76,308. SALT AND PEPPER SHAKER OR 
SIMILAR ARTICLE. JAMES W. JEN- 
NINGS, Providence, R. I., assignor to 





Attleboro, Mass. 


Quaker Silver Co., 
Serial 26,069. 


Filed March 29, 1928. 
Term of patent 7 years. 


SIMILAR ARTICLE. 
Meriden, Conn., 


SPOON OR 


76,333. 
WARREN, 


WILLIAM S. 





assignor to R. Wallace & Sons Mfg. Co., 
Wallingford, Conn. Filed June 11, 1928. 
Serial 27,085. Term of patent 14 years. 


76,334. SPOON OR SIMILAR ARTICLE. 
WILLIAM S. WARREN, Meriden, Conn., as- 
signor to R. Wallace & Sons Mfg. Co., 
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Filed June 11, 1928. 
Term of patent 14 years. 


Wallingford, Conn. 
Serial 27,086. 
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also suggested. At most times the news- 
paper publicity and the window displays 
should be along the same line of thought. 
If the wedding is the theme of the news- 
paper advertising wedding gifts should 
be displayed in the windows. If the 
Home Beautiful is the advertising theme 
the display should tie-up with a display 
of art goods that will make the home 
beautiful. 

October is a month full of activities 
for the jeweler. There are so many 
major activities that he must notice, 
such as weddings, the opening of the 
social season, home entertainments, Co- 
lumbus Day, Hallowe’en, Christmas ap- 
proaching, etc., that it will require skill 
on the jeweler’s part to present to his 
clientele suggestions for purchases for 
all, playing none up more importantly 
than it deserves, and omitting none that 
should be exploited. 

There is one thing worth mentioning, 
and that is that the jeweler will find all 
the efforts he makes to get business 
during October will have a cumulative 
effect—results will continue to come 
from them during the rest of the season. 
Much of the success of the Christmas 
and holiday selling depends upon the 
preparations and aggressive exploita- 
tion of the jeweler’s wares during Oc- 
tober and November. 

The objective of October merchandis- 
ing should be to create a demand for 
new goods. New styles, new fads, new 
needs should be generously exploited by 
the jeweler. He must make the people 
want his wares. He must make the in- 
dividual jewelry conscious. He must 
force upon the attention of the public 
the desirability of his merchandise. If 
he waits for the public to find out that 
he has wares of worth, instead of carry- 
ing his appeal for business to his pos- 
sible customers, he will allow other 
tradesmen, more aggressive, to get the 
business and tie up the consumer’s dollar 
before he has a chance to secure his 
share of it. 

Jewelers throughout the country have 
played a waiting game long enough. 
While they have been waiting for busi- 
ness other tradesmen have gone out 
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after it. While the jeweler is hedged 
in with certain traditions and inhibita- 
tions, none of these can rightly be in- 
terpreted as prohibiting progressiveness, 
Times change, habits change and bring 
about new living conditions, which in 
turn bring into play new business prac- 
tices and methods. No retail trade can 
afford to stand off and say, “We will 
have none of this,” for in the end it will 
be suicidal. On the other hand, the mer- 
chant, whether he be the jeweler or an- 
other, who grasps the new opportuni- 
ties presented will surely win a place 
in the forefront of successful men. 

We recently saw an advertisement in 
which a jeweler apologized for advertis- 
ing his business after it had been carried 
on for 100 years without paid publicity. 
But in apologizing the jeweler had also 
to admit that if his business was to 
continue he had to get in line with 
modern progress and advertise his wares 
in order to meet the competition—not 
of other jewelers, but of other lines of 
business. 

With a new season opening with all 
its splendid opportunities any jeweler 
will find it a surprisingly appropriate 
time to get out and boost his own busi- 
ness. The chances for getting returns 
from advertising and selling effort are 
always better when there is a public 
demand ready to be supplied. 
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bergh Day, when the American eagle 
now personified was the guest of honor. 
the two shades alternating. 

The advertisements of trade papers 
and women’s publications are teeming 
with illustrations in art moderne de- 
signs, some of the cover designs also 
being in color. The showcard writer 
may .turn to these for suggestions for 
additional designs with which to embel- 
lish his showcards, and for the colors to 
be used, although any simple color chart 
will assist in selecting color combina- 
tions that will enhance the appearance 
of the articles to be displayed. 

The text of the showcard is impor- 
tant. It should give some information, 
or suggest some thought. The alphabets 
that may be used are legion. Almost 
any type of lettering will be appropri- 
ate, although the lettering with just a 
suggestion of something different to the 
usual is likely to prove more pleasing. 
In the lettering in Fig. 1 the alignment 
of the lettering in ‘“Modernistic De- 
signs” is suggestive of the art moderne 
design itself. The variations from the 
usual in the other texts may easily be 
seen and followed. 

More showcards should be used by the 
jeweler. They should be appropriately 
decorated, both to harmonize with the 
decorative settings used and the mer- 
chandise displayed. The showcards il- 
lustrated will prove appropriate for 
modern art decorations and for the dis- 
play of merchandise in modern art de- 
signs.—A. E. E. 











